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MIGRAINE  ?lSun9lasses 

■  M      •  SPECIAL  SUPPLEMENT 


HOW  YOU 
CAN  HELP 

Your  customer  (and  millions3  like  her)  has 
regular  attacks  of  migraine.  She  comes  in  for 
sympathy  and  common  analgesics,  which  at 
best  may  only  afford  inadequate  relief.  It's  a 
problem  she  may  have  to  live  with. 

Only  a  fraction  of  migraine  sufferers  have 
consulted  a  doctor  for  it.  So  how  are  they  to  know  such  a  product  as  Migraleve 
exists,  unless  they  learn  it  from  you?  (It  is  advertised  only  in  medical  journals)  Migraleve 
is  the  only  specifically  anti-migrainous  ethical  preparation  which  can  be  counter- 
prescribed,  and  is  backed  by  extensive  British  clinical  trials  which  confirm' 2  the  effect- 
iveness of  non-ergotamine  Migraleve  in  the  treatment  of  migraine. 


r 


*  considerably  less  vomiting  than  with  ergotamine-based 
treatment1. 

'  can  be  continued  with  safety  for  as  long  as  necessary  - 
therefore  should  be  tried  first1. 

i  effective  in  79°,,  of  migraine  attacks  -  and  preferred  by 
65",,  of  ergotamine  users2.   
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3.  Latest  published  estimates  of  prevalence 
gives  an  average  of  17%  of  all  men  and 
27  %  of  all  women 
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Formulation 

Migraleve  Pink  Tablets  contain  buclizine, 
paracetamol,  and  codeine. 
Migraleve  Yellow  Tablets  contain  para- 
cetamol and  codeine. 


V  JV  #  NON  ERGOTAMINE  «■  ( 

Migraleve 


207  SALES  GROWTH  CONTINUES  I 

Can  your  stocks  meet  the  increased  demand? 
Order  on  the  next  bonus  mailing. 

International  Laboratories  Ltd.,  Sunbury-on -Thames,  MiddxTW16  7HN 
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#  MACFARLAN  SMITH  LTD 

TO  INDUS'Ht 

Wheatfield  Road,  Edinburgh  EH11  2QA 

Telex  727271 
Telephone  031  -337  2434 
Telegrams  MECONIC  EDINBURGH 


Manufacturers  of  Bulk  Medicinal  Chemicals 
for  the  Pharmaceutical  Industry. 


All  departments  of  Macfarlan  Smith  are  now  located 
in  Edinburgh  and  enquiries  for  quotations  and  other 
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Comment 


a  irsr-'ll  Member  Audit 
ABC  |  Bureau 

of  Circulations 


Lines  poachers 

Whatever  the  term  "democratic  pharmacy"  may  mean, 
there  is  now  a  "campaign"  for  it  (see  p78).  The 
organisers,  centred  on  Lincolnshire  Area  Chemist 
Contractors  Committee  officers  Mr  G.  Walker  and  Mr 
D.  Ross,  have  announced  their  intention  to  put 
candidates  into  the  field  against  retiring  Pharma- 
ceutical Society  Council  members  this  year — their 
prime  object  being  the  removal  of  those  likely  to  be 
of  "pensionable"  age. 

The  Lincolnshire  men  have  been  provoked  by  the 
Council's  attitude  to  Care  and  the  Statutory  Committee's 
decision  on  the  scheme's  advertising.  Recent  correspon- 
dence makes  it  clear  that  they  are  not  alone — though 
there  are  two  totally  opposing  points  of  view  and  not 
all  the  Statutory  Committee's  supporters  can  be 
accused  of  living  in  the  past. 

Already  C&D  has  praised  Mr  Walker  and  his 
colleagues  for  their  success  in  awakening  chemist 
contractors  from  the  state  of  apathy  so  often  evident 
(November  2,  1 974,  p61 3).  Although  we  would 
support  wholeheartedly  their  contention  that  retail 
pharmacy  is,  and  is  likely  to  remain,  the  bed-rock  of 
the  profession,  we  cannot  believe  that  their  latest 
moves  are  in  any  sense  a  blow  for  "democracy". 

First  there  is  the  attack  on  the  State  "pensioners"  of 
Council.  Only  two  likely  contenders  for  that  honour 
retire  from  Council  this  year — Allen  Aldington  and 
Albert  Howells — the  others  retiring  being  the  president 
(Mr  Stevens),  Professor  Beckett,  Mr  Bloomfield,  Mrs 
Lucas-Smith,  and  Mr  Youings. 

To  point  a  finger  at  either  Mr  Aldington  or  Mr 
Howells  is  totally  unreasonable,  whatever  their 
personal  views  on  Care.  Both  were  members  of  the 
National  Pharmaceutical  Union  Executive  and  of  NPU 
Holdings  Ltd  board  when  the  decision  to  go  ahead 
with  the  Care  scheme  and  title  was  taken.  And  neither 
was  a  member  of  the  Society's  Ethical  Committee 
when  it  took  exception  to  the  proposed  advertising 
campaign. 

Our  second  concern  is  that  Mr  Walker  promises  a 
"manifesto"  from  his  chosen  "campaign"  candidates. 
That  brings  back  painful  memories  of  the  Chemists' 
Action  Group  which  we  criticised,  not  for  its  intention 
to  bring  about  reform,  but  for  the  threat  it  posed  to 
"democracy"  by  acting  as  a  caucus  bound  by  a 
manifesto. 

The  same  principles  apply  today  and  we  hope  that 
the  Lincolnshire  men  will  continue  to  be  active  but 
ensure  that  their  attacks  are  accurately  based. 
Pharmacy  has  always  needed  its  "ginger  groups"; 
today  is  no  exception. 


Compromise 


now  UJttt 


Congratulations  to  the  Ethics  Committee  and  the  I  CIV 
for  getting  round  the  table  again  to  find  a  solution  to 
the  Care  situation.  It  is  not  going  to  be  easy  but 
neither  side  should  take  up  a  rigid  attitude.  The 
Committee  has  the  Statutory  Committee  judgment  to 
support  it  but  there  are  signs  that  a  growing  number 
of  Society  members  wish  to  change  the  Code  upon 
which  the  judgement  was  based. 
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24  reasons  for  dispensing  Larodopa 


The  first  twenty-three 
are  money:  23 x10p=£2.30 
-the  amount  you  save 
on  every  200  tablets 
dispensed  compared  with 
the  most  expensive  brand. 
Intact,  Larodopa  is  the 
most  economical  and  most 
frequently  prescribed  brand 
of  levodopa  tablets. 

The  twenty-fourth  reason 
is  that  Larodopa  is  available 
as  double-scored,  500mg 
tablets  only. So  one  strength 
will  fill  all  your  levodopa 
tablet  prescriptions  and 
simplify  your  storage  problems. 

Larodopa 

Levodopa  at  the  lowest  price 


Further  information  is  available  on  request.  Roche  Products  Limited,  15  Manchester  Square,  London  W1M  6AP  J470027 
Larodopa  is  the  trade  mark  for  Roche  pharmaceutical  preparations  containing  levodopa. 
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ICML  propose  'Nucare' 
but  Committee  objects 


The  Independent  Chemists'  Marketing 
Ltd  has  proposed  the  term  "Nucare"  to 
replace  the  "Care"  group  symbol.  How- 
ever, the  Pharmaceutical  Society's  Ethics 
Committee  has  objected  to  the  use  of 
any  "Care"  variant. 

Mr  A.  G.  Trotman,  managing  director, 
ICML,  told  the  Society  of  the  new  pro- 
posed symbol  at  an  informal  meeting 
last  week.  The  word  "group"  would  also 
be  included  in  the  logo.  Representatives 
of  ICML  at  the  meeting  made  it  clear 
that  any  new  group  symbol  would  be 
used  in  advertising  and  on  shop  premises, 
as  it  was  essential  to  have  shop  identifica- 
tion. 

Mr  Trotman  had  made  the  point  that 
they  had  altered  the  word  "Care"  in  such 
a  way  that  they  could  continue  to  benefit 
from  any  advantage  which  had  been 
gained  by  the  previous  advertising. 

After  considering  the  new  proposal, 
the  Ethics  Committee  agreed  that  the 
term  "Nucare"  could  not  be  considered 
in  isolation.  It  was  a  question  of  how 
it  was  used.  It  was  felt,  however,  that 
it  was  not  sufficient  merely  to  tell 
ICML  that  the  Committee  could  only 
object  to  "Nucare"  if  it  were  improperly 
used.  More  positive  advice  should  be 
given.  Attention  was  drawn  to  the  penul- 
timate paragraph  in  the  Statutory  Com- 
mittee's judgment  referring  to  the  use  of 
the  "Care  Chemist"  sign  on  pharmacy 
premises  (C&D,  December  14,  p  806). 
The  judgment  said:  "Any  action  to  per- 
petuate the  use  of  the  symbol  hereafter 
could  well  amount  to  misconduct  suffi- 
cient to  render  the  persons  concerned 
unfit  to  have  their  names  on  the 
Register". 

Reminder 

The  Committee  was  unanimously  of  the 
opinion  that  ICML  would  be  well  advised 
not  to  use  any  group  trading  symbol 
which  included  any  variation  on  the  word 
"Care".  It  would  be  better  that  the  word 
should  be  dropped  entirely  and  a  new, 
more  acceptable  symbol  found.  It  was 
felt  that  ICML  should  be  reminded  that 
the  use  of  restricted  titles  in  advertising 
was  still  contrary  to  the  Council's  inter- 
pretation of  the  Statement  upon  Matters 
of  Professional  Conduct. 

Last  September  Sangers  Ltd  gave 
notice  that,  subject  to  a  decision  being 
taken  to  prevent  other  parties  using  the 
word  "chemist",  they  would  introduce 
the  restricted  title  into  its  consumer 
advertising  for  Apocaire  (C&D,  Septem- 
ber 14,  1974,  p35).  At  its  November,  1974 
meeting,  the  Ethics  Committee  had  been 
informed  that  Sangers  did  not  intend 
to  use  the  word  "chemist"  in  advertising 
until  the  result  of  the  Statutory  Com- 
mittee inquiry  relating  to  "Care"  adver- 
tising was  known.  The  Committee  was 


informed  that  no  further  developments 
in  the  matter  had  taken  place. 

Information  was  received  that  in  a 
recent  Apocaire  advertisement  on  com- 
mercial radio,  the  phrase  "Apocaire,  the 
best  prescription  for  value"  was  used. 
It  was  agreed  that  further  inquiries  into 
the  matter  should  be  made  during  the 
next  month. 

During  the  past  six  months,  the  Ethics 
Committee  has  considered  a  series  of  Co- 
operative Society  advertisements  in  the 
national  press  which  have  included  a 
section  entitled  "Look  out  for  these  offers 
at  most  Co-operative  pharmacies".  The 
Committee's  disapproval  of  the  advertise- 
ments was  registered  in  a  letter  to  the 


Mr  A.  G.  Trotman,  managing  director, 
ICML,  who  proposed  Nucare  to  the 
Society's  Ethics  committee 

secretary  of  the  Association  of  Co- 
operative Superintendent  Chemists  on 
August  9,  1974.  No  reply  had  been 
received,  and  the  Committee  decided  to 
take  no  further  action  at  present. 


'Lead  NHS  withdrawal  or  resign1 


Wiltshire  Area  Chemist  Contractors  Com- 
mittee last  week  called  for  the  Central 
NHS  (Chemist  Contractors)  Committee 
to  lead  a  withdrawal  from  the  NHS  or 
resign,  and  recommended  Wiltshire  phar- 
macists to  impose  a  "work  to  rule"  sanc- 
tion. 

Instead  of  asking  patients  exempted 
from  prescription  charges  to  complete 
the  back  of  the  prescription  form,  con- 
tractors have  been  invited  simply  to 
endorse  the  form  with  a  large  letter  "E" 
using  a  red  felt  pen  and  dispense  the 
prescription  free  as  usual.  Such  forms 
would  then  be  sent  to  the  pricing  bureau 
with  declarations  that  the  patients  had 
signified  they  were  entitled  to  free  medi- 
cines. The  sanction  has  been  in  effect 
since  Monday. 

The  meeting  unanimously  (with  one 
abstention)  passed  a  resolution  "That  this 
meeting  deprecates  the  lack  of  informa- 
tion and  consultation  with  chemist  con- 
tractors and  has  a  complete  lack  of  con- 
fidence in  the  Central  NHS  (Chemist 
Contractors)  Committee  and  proposes  that 
the  Committee  either  leads  its  contractors 
in  a  withdrawal  from  the  NHS  or  it 
resigns." 

A  letter  to  this  effect  has  been  sent  to 
the  Central  Committee  and  other  area 
committees,  saying  that  although  it  had 
been  suggested  that  Wiltshire  pharmacists 
had  given  up  the  fight  for  increased  re- 
muneration, "nothing  is  further  from  the 
truth".  The  "work-to-rule"  sanction  "will 
save  us  the  duty  of  an  onerous  task  which 
we  should  never  have  been  willing  to 
undertake  in  the  first  place". 

Contractors  at  the  meeting  also  ex- 
pressed disgust  at  the  length  of  time  the 
Department  of  Health  was  now  taking 
to  pay  for  drugs  supplied  many  months 
before  in  some  cases  payment  had 
been  made  last  week  for  medicines  dis- 
pensed four  months  ago.  It  was  decided 


that  because  of  increasing  costs  of  wages, 
rates,  heating  etc,  pharmacists  would  no 
longer  be  able  to  obtain  or  afford  staff 
to  continue  doing  unpaid  work  for  the 
Department. 

Mr  Gordon  Hill,  secretary  of  the  Wilt- 
shire committee,  told  C&D  that  he  ex- 
pected an  80  per  cent  compliance  with  the 
sanction,  judging  by  the  response  he  had 
received  to  a  questionnaire  sent  to  local 
pharmacists.  Other  sanctions  were  dis- 
cussed at  the  meeting,  but  members  felt 
that  many  of  the  patients  were  their 
friends  and  they  did  not  want  to  take 
any  action  to  harm  them.  But  "time 
alone  would  tell"  and  the  possibility  of 
inconvenience  to  the  patient  at  a  later 
date  could  not  be  ruled  out. 

Boots  'opt  out' 

Commenting  on  the  Wiltshire  resolutions 
Boots  Company  Ltd  state  that  as  a 
member  of  the  Chemist  Contractors 
Association  they  are  represented  on  the 
Central  NHS  (Chemist  Contractors)  Com- 
mittee, the  properly  constituted  body 
conducting  negotiations  between  phar- 
macy and  the  Department.  As  a  national 
company,  they  can  only  give  considera- 
tion to  proposals  emanating  from  that 
body. 

Justify  dispensing  doctor 
decision.  Council  told 

Sheffield  Branch  of  the  Pharmaceutical 
Society  has  issued  a  statement  "deprecia- 
ting" the  decision  of  Council  that  phar- 
macists may  be  employed  by  dispensing 
doctors.  The  decision  is  considered  "not 
to  be  in  the  best  interest  of  the  pro- 
fession". 

The  Branch  has  requested  Council  to 
justify  its  position  as  a  matter  of  urgency, 
and  hopes  that  it  will  have  the  support 
of  other  branches  of  the  Society. 
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Lines  'campaign'  to  remove 
Council's  'pensioners' 


The  Lincolnshire  "activists"  who  recently 
started  a  "campaign  for  democratic  phar- 
macy" (C&D,  December  21/28,  1974, 
p  839)  are  planning  to  put  up  candidates 
for  the  Pharmaceutical  Society's  Council 
this  year  —  and  hope  to  remove  from 
office  particularly  those  members  "eligible 
for  the  State  pension". 

Mr  Graham  Walker,  secretary  to  Lin- 
colnshire Area  Chemist  Contractors  Com- 
mittee, names  three  "likely  candidates  ■ — 
himself  included  —  in  a  letter  to  C&D 
this  week  (see  p  78),  and  canvasses  fur- 
ther support.  His  group  believes  that 
retail  pharmacy  is  the  base  which  must 
be  sound  if  the  profession  is  to  survive; 
it  has  consequently  been  upset  by  Coun- 
cil's attitude  to  "Care"  and  the  Statutory 
Committee's  decision  (Comment  p  51). 

Doctors  'vulnerable'  to 
pharmacist  entrepreneurs 

"It  is  unreasonable  that  the  dispensing 
doctor  should  be  so  vulnerable  to  the 
entrepreneur  pharmacist,"  says  Dr 
Michael  Wilson,  chairman  of  the  rural 
practices  subcommittee  of  the  General 
Medical  Services  Committee,  in  last 
week's  British  Medical  Journal. 

He  points  out  that  a  pharmacist  can 
set  up  a  business  in  a  village  where 
patients  have  always  had  medicines  dis- 
pensed by  the  doctor  and  automatically 
be  given  a  "protected  area"  of  one  mile 
radius  from  his  shop.  If  the  pharmacy 
then  closed  because  it  was  not  viable  the 
doctor  had  to  dispense  again. 

The  patient  should  have  a  choice  as  to 
whether  the  doctor  or  pharmacist  dis- 
penses his  prescription,  Dr  Wilson  con- 
tinues: "Perhaps  a  moratorium  is  the 
short-term  answer  while  the  three  sides 
thrash  out  a  permanent  policy.  Dispensing 
doctors  would  not  encroach  into  pharma- 
cists' areas  and  pharmacists  would  refrain 
from  entering  areas  where  the  doctor 
had  traditionally  dispensed". 

Pharmacists  think  that  present  dispen- 
sing arrangements  in  rural  areas  dis- 
courage them  from  practising  there,  he 
says.  "Younger  pharmacists  have  received 
a  more  academic  and  less  commercial 
training  than  did  their  seniors:  this  in- 
clines them  towards  a  professional  life 
in  the  larger  pharmacy,  industry,  or  hos- 
pital —  without  the  worries  and  stresses 
of  the  single-handed  retail  pharmacist." 

Doctor's  script  service 
follows  pharmacy  closure 

A  Yorkshire  doctor  is  collecting  pre- 
scriptions from  his  patients  and  taking 
them  to  the  nearest  pharmacy  to  be  dis- 
pensed. 

Dr  Mohammed  Munir,  Brampton,  near 


Rotherham,  told  C&D  that  he  started  this 
service  for  elderly  patients  and  young 
mothers  when  the  village  pharmacy 
closed.  He  took  the  prescriptions  to  a 
pharmacy  in  Wombwell,  more  than  a 
mile  away.  His  claim  for  permission  to 
dispense  for  these  patients  was  being 
considered  by  the  Rotherham  Family 
Practitioner  Committee. 

Plans  for  forum  of 
professional  people 

A  new  organisation  of  professional 
workers  is  being  planned  by  Sir  Frederick 
Catherwood,  chairman  of  the  British 
Institute  of  Management. 

He  has  approached  about  20  institutions 
with  the  intention  of  forming  a  "pro- 
fessional forum"  to  advise  on  national 
issues  such  as  pollution  and  inflation. 
A  spokesman  from  the  British  Institute 
of  Management  told  C&D  that  the  idea 
was  first  put  forward  last  autumn,  when 
the  forum  was  envisaged  as  a  third 
force,  independent  of  the  TUC  and  CBI, 
to  represent  the  body  of  professional 
people  whose  voice  was  not  being  heard 
on  important  economic  and  social  prob- 


A  survey  into  what  the  pharmaceutical 
industry  spends  on  research  and  develop- 
ment shows  an  expenditure  of  over  £44m 
during  the  financial  year  ended  March 
1973.  Of  this  amount,  £39m  (respresent- 
ing  16  per  cent  of  total  industry  sales 
to  the  NHS)  was  for  research  aimed 
primarily  at  discovering  new  medicines 
for  humans. 

In  a  statement  issued  by  the  Associa- 
tion of  the  British  Pharmaceutical  In- 
dustry on  Thursday  it  was  pointed  out 
that  the  last  industry-wide  survey  was 
undertaken  in  1967  in  respect  of  expendi- 
ture incurred  in  the  previous  year.  Since 
1967  all  research  expenditure  estimates 
have  been  based  on  information  sup- 
plied by  a  number  of  major  companies 
together  with  an  extrapolation  of  trends 
rather  than  hard  survey  data.  They  can 
now  be  seen  to  have  seriously  under- 
valued the  true  significance  of  pharma- 
ceutical industry  R  and  D  expenditure. 


Medical  research  expenditure 

66/67 

72/73 

Finance  source 

£m 

% 

£m 

% 

Government 

31 

63 

66 

55 

Industry 

13 

27 

39 

33 

Charities/Trusts 

5 

10 

14 

12 

Total 

49 

100 

119 

100 
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Mr  R.  W.  Perry  (left)  area  sales 
manager  for  Vestric's  central  division, 
presents  a  portable  radio  to  Mrs  P. 
Gerrard,  an  assistant  in  the  Lancastria 
Co-operative  pharmacy  at  the  Arndale 
Centre,  Morecambe.  With  them  in  the 
picture  is  Mr  R.  Gerrard,  the  pharmacy 
manager.  The  radio  was  first  prize  in  a 
competition  run  by  the  Lancastria 
Co-operative  for  the  best  individual 
sales  of  Pharmaton  by  an  assistant. 


lems  although  they  were  usually  ex- 
pected to  deal  with  them. 

Sir  Frederick  was  putting  the  idea 
forward  on  a  personal  basis;  the  Institute 
felt  it  was  a  good  idea  but  were  not 
committed  to  it.  They  were  waiting  first 
to  see  what  terms  were  involved  as  were 
several  other  groups. 

The  forum's  "think  tank"  would  prob- 
ably be  composed  of  250  people  from 
a  cross-section  of  all  the  professions 
and  financed  by  contributions  from  each 
of  the  participating  groups.  It  is  under- 
stood that  the  Pharmaceutical  Society 
has  been  approached. 


The  new  survey  also  reveals  that  the 
industry  now  employs  nearly  9,500  R  and 
D  personnel  (approximately  13  per  cent 
of  the  total  manpower)  and  its  contribu- 
tion to  the  £119m  expenditure  on  all 
medical  research  in  Great  Britain  in 
1972-73  was  33  per  cent  —  a  higher 
proportion  than  in  any  year  since 
1962-63. 

Government's  share  drops 

This  contribution  compares  with  27 
per  cent  in  1966-67.  Comparable  figures 
show  a  drop  in  the  Government's  share 
of  the  contribution  from  63  per  cent  in 
1966-67  to  55  per  cent  in  1972-73.  The 
contribution  made  by  charities  and  trusts 
rose  from  10  per  cent  to  12  per  cent  in 
the  same  period. 

For  the  first  time  consolidations  are 
provided  for  the  three  main  national 
groups  of  manufacturers  within  the  UK 
industry.  British-owned  companies  con- 
tributed 69  per  cent  of  the  industry's 
total  R  and  D  expenditure,  the  American- 
owned  companies  2  per  cent  and  the 
European-owned  companies  11  per  cent. 
Manpower  percentages  were  closely  ap- 
proximate to  those  for  expenditure  for 
each  of  the  groups  (71,  18  and  11 
respectively). 

British-owned  companies  spent  over 
£7m  in  research  undertaken  outside  the 
UK  in  1972-73. 


Research  expenditure  up 
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£50,000  -  annual  turnover 
of  the  viable  pharmacy 


Mr  D.  N.  Sharpe,  a  member  of  the 
Pharmaceutical  Society's  Council  and 
vice-chairman  of  the  National  Pharma- 
ceutical Union,  put  a  new  turnover  figure 
on  the  viable  pharmacy  when  he  addressed 
the  Bournemouth  branches  of  the  two 
organisations  last  week. 

Despite  all  the  improvement  in  profit- 
ability provided  by  the  low-cost  distribu- 
tion schemes  —  and  other  schemes  be- 
sides ICML's  were  "admirable"  —  it 
appeared  inevitable  that  many  more  un- 
economic pharmacies  must  close,  he  said. 
If  pharmacists  were  to  pay  reasonable 
wages,  which  Mr  Sharpe  suggested  should 
be  £30-£40  a  week,  and  the  business  was 
to  earn  a  reasonable  income  for  the 
pharmacist  of  £7,000  to  £8,000  a  year,  it 
was  essential  that  the  turnover  must  be 
well  in  excess  of  £50,000  a  year.  Without 
such  a  turnover,  a  pharmacy  was  not 
really  viable  and  could  not  be  maintained 
indefinitely  unless  some  national  scheme 
was  devised  to  subsidise  it  in  the  public 
interest. 

Referring  to  the  recent  "unfortunate" 
Statutory  Committee  hearing  on  Care 
advertising,  Mr  Sharpe  maintained  there 
was  no  basic  disagreement  between  the 
Society  and  the  NPU,  both  bodies  being 
dedicated  to  the  furtherance  of  the  pro- 
fession of  pharmacy.  Similarly  Indepen- 
dent Chemists  Marketing  Ltd  had  been 
established  to  further  the  prosperity  of 
pharmacy  and  had  the  support  of  the 
Pharmaceutical  Society  as  well  as  of  the 
NPU. 

ICML  would  certainly  continue  to 
exist.  The  low-cost  distribution  service  to 
general  practice  pharmacists  would  be 
extended  and  discussion  would  continue 
with  the  Society's  Council  regarding  an 
acceptable  advertising  campaign. 

More  think  paracetamol 
harmful,  saccharin  safe 

The  proportion  of  UK  housewives  who 
feel  paracetamol  is  harmful  has  risen 
from  14  to  19  per  cent  in  18  months 
according  to  a  report  published  by  Food 
and  Drink  Research  Ltd. 

The  number  who  are  critical  of  phena- 
cetin  has  trebled  from  5  to  15  per  cent 
of  1,000  housewives  surveyed.  But  the 
number  who  think  saccharin  is  harmful 
has  not  increased  and  there  are  indica- 
tions that  the  "image"  of  saccharin  has 
improved  since  July  1973  when  there 
had  been  much  adverse  publicity  about  its 
possible  carcinogenic  effects. 

About  half  those  who  thought  saccharin 
was  harmful  did  not  know  why,  but 
the  number  thinking  it  caused  cancer 
dropped  from  15  per  cent  to  9  per  cent 
whereas  14  per  cent  claimed  it  was  bad 
for  the  stomach  against  6  per  cent  18 


months  ago.  Fewer  housewives  (48  per 
cent  compared  with  58  per  cent)  thought 
that  cyclamates  were  harmful  and  more 
were  aware  that  sugar  could  be  a  cause 
of  heart  trouble  and  dental  caries. 

The  report  concludes  that  food  manu- 
facturers using  saccharin  or  planning  to 
use  it  in  the  future  "can  breath  again". 
"Is  saccharin  the  sweet  alternative?" 
(£45).  Food  and  Drink  Research  Ltd,  87, 
Shaftesbury  Avenue,  London  Wl. 
□  A  US  study  of  the  safety  of  saccharin 
and  sodium  saccharin,  started  in  1972, 
has  concluded  that  further  research 
should  be  undertaken  to  resolve  the 
question  of  carcinogenicity. 

Five-day  week  'would 
reduce  prices' 

The  Government  could  reduce  prices  in 
a  few  weeks  by  restoring  the  Shops  Act 
requirement  that  all  shops  close  on  one 
day  a  week  in  addition  to  Sunday,  writes 
Mr  J.  O.  Thomson,  managing  director, 
P.  H.  Woodward  &  Co,  in  The  Times. 

Now  that  six-day  trading  was  almost 
universal  in  large  towns,  a  given  amount 
of  purchasing  power  was  spread  over  16- 
20  per  cent  more  shopping  hours  and  such 
practice  led  to  unnecessary  wastage  of 
energy.  A  five-day  week  would  be  un- 
popular with  customers,  he  admits,  unless 
it  was  explained  how  they  were  paying  in 
higher  prices  for  "convenient"  hours. 

New  campaign  against 
smoking  in  pregnancy 

The  Health  Education  Council  is  planning 
a  second  campaign  warning  women  of  the 
dangers  of  smoking  in  pregnancy. 

The  campaign  will  include  Press,  tele- 
vision and  poster  advertising,  at  a  cost 
of  about  £150,000.  Posters  and  leaflets 
for  issue  to  patients  will  be  available  free 
to  pharmacies  from  area  health  authori- 
ties or  HEC,  78  New  Oxford  Street. 
London  WC1. 

The  Council's  first  campaign  against 
alcoholism,  held  as  a  pilot  scheme  in  the 
north-east  (C&D,  October  19,  p  547)  has 
attracted  hundreds  of  inquiries  and  re- 
quests for  help. 

Flash  pack  pricing 

A  uniform  system  of  pricing  "money  off" 
flash  packs  has  been  proposed  by  the 
National  Food  and  Drink  Federation  to 
help  avoid  confusion  among  consumers. 

The  Federation  has  suggested  to  its 
members  that  the  packs  should  be  marked 
with  the  net  recommended  retail  price, 
including  VAT,  after  the  "money  off"  had 
been  deducted,  rather  than  showing  the 
price  without  the  offer  and  leaving  the 
money  to  be  deducted  at  the  cash  till.  Either 


method  was  legal,  but  the  Federation 
felt  that  the  recommended  way  met  with 
much  greater  approval  from  the  weights 
and  measures  inspectors. 

Plants  containing  steroid 
precursors  wanted 

Researchers  at  the  Tropical  Products 
Institute,  London,  are  looking  for  alter- 
native plant  sources  of  steroid  precursors 
following  the  dwindling  supplies  of  wild 
yams  which  provide  diosgenin. 

Two  new  steroidal  sapogenin  diols, 
cordylagenin  and  brisbagenin,  have  been 
isolated  from  species  of  Cordyline,  a 
genus  of  plants  found  in  many  tropical 
and  sub-tropical  areas. 

Dr  K.  Jewers,  Tropical  Products  Insti- 
tute, Grays  Inn  Road,  London  WC1X 
8LU,  is  investigating  plants  of  the 
Cordyline  genus  and  its  relatives  the 
Agaves  and  would  like  to  hear  from  any- 
one able  to  send  him  samples 

Correction  p  76 

A  printer's  error  on  p  76  has  resulted 
in  wrong  lines  appearing  in  the  last 
paragraph  of  the  first  column.  Referring 
to  Dr  Goulding's  speech,  the  text  should 
read :  He  also  felt  that  health  education 
should  be  looked  at  —  some  past  cam- 
paigns had  been  "appallingly  misdirected." 
Solid  medicines  rather  than  liquids  were 
more  involved  in  poisoning  cases  —  "chil- 
dren tend  to  pour  liquids  over  them- 
selves." 


Advertisement 

Cartoning  Error 
Cystex  Tablets 

Batch  No  3019 

Knox  Laboratories  Ltd.,  50  Weston 
Road,  Aston  Clinton,  Aylesbury, 
Bucks,  announce  that  an  error  has 
probably  occurred  in  the  assembly 
of  the  above  batch  of  tablets. 
The  suspected  error  arises  from  the 
fact  that  Cystex  tablets  are  manu- 
factured and  packed  in  two  forms 
—  one  for  export  and  one  tor 
"home  trade"  in  the  U.K. 
It  is  suspected  that  a  quantity  of 
export  formula  tablets  may  have 
been  packed  into  bottles  and  label- 
led accordingly,  but  that  these 
bottles  may  then  have  been  placed 
in  error,  into  cartons  bearing  the 
"home  trade"  wording. 
Would  any  wholesaler  or  retailer 
who  holds  stocks  of  Cystex  tablets 
therefore  please  examine  his  entire 
stocks  of  these  tablets,  by  removing 
the  bottles  from  the  cartons,  and  if 
any  bottles  bearing  the  above  batch 
number  (3019)  are  found,  please 
return  them  immediately  for  ex- 
amination to  Arthur  H.  Cox  &  Co. 
Ltd.,  93  Lewes  Road,  Brighton, 
BN2  3QJ  Sussex.  The  free  replace- 
ment of  stocks  (including  reim- 
bursement of  postage)  will  be  made 
as  soon  as  possible  by  Knox 
Laboratories  Ltd. 
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Mr  W.  F.  Patton,  QC,  chairman  of  the 
Statutory  Committee  of  the  Pharmaceu- 
tical Society  of  Northern  Ireland,  was 
given  the  CBE  in  the  New  Year  Honours 
List,  for  services  to  law  in  Northern 
Ireland.  Mr  Patton.  who  was  made  an 
honorary  member  of  the  Northern  Ireland 
Society  last  year  (C&D,  January  5/12, 
1974,  p  19)  has  been  chairman  of  the 
Statutory  Committee  since  1946.  Mr  H. 
Williams,  managing  director.  Smith  Ken- 
don  Ltd,  was  awarded  the  OBE. 
Professor  J.  Fairburn,  professor  of  phar- 
cognosy.  School  of  Pharmacy,  Lon- 
don University,  has  been  awarded  the 
Pharmaceutical  Society's  Harrison  Memo- 
rial Medal  for  his  contributions  to  the 
science  of  pharmacy.  Professor  Fairburn 
qualified  as  a  pharmacist  in  1936,  and 
has  been  on  the  staff  of  the  School  for 
30  years,  becoming  professor  of  pharma- 
cognosy in  1960.  He  is  to  receive  his 
award  at  a  ceremony  on  December  3 
when  he  is  to  give  the  memorial  lecture. 
Mr  I.  F.  Jones,  MPS,  has  been  awarded 
the  degree  of  Doctor  of  Philosophy  by 
the  Council  for  National  Academic 
Awards.  His  thesis,  carried  out  at  the 
School  of  Pharmacy,  Sunderland  Poly- 
tehnic,  was  on  "general  practice  phar- 
macy in  a  national  health  service".  Mr 
Jones  is  now  working  at  Bradford  Uni- 
versity, further  extending  his  studies  into 
NHS  remuneration. 

Mr  Harry  Brockbank,  Moorhouse  Road, 
Carlisle,  has  retired  after  half-a-century 
in  pharmacy  in  the  city.  After  four  years' 
apprenticeship  with  Ridley's  chemists, 
Botchergate,  Mr  Brockbank  then  quali- 
fied from  the  Liverpool  School  of  Phar- 
macy in  1931,  returning  to  work  in 
Carlisle  —  and  later  to  marry  a  colleague, 
Isabel,  in  1938.  Two  years  later  he  was 
appointed  manager  of  Ridley's  English 
Street  branch  staying  there  for  21  years. 
He  then  became  "ethical"  buyer  for 
Ridley's  wholesale  firm  in  Burgh  Road, 
Carlisle,  until  retirement. 

During  his  career  he  has  been  chair- 
man of  the  East  Cumberland  Branch  of 
the  Pharmaceutical  Society,  secretary  of 
the  local  branch  of  the  National  Pharma- 
ceutical Union  and  secretary  of  the 
Carlisle  Pharmaceutical  Committee. 
Kenneth  E.  Tiemann,  community  phar- 
macist from  Austin,  Texas,  has  been 
elected  1975-76  president  of  the  American 
Pharmaceutical  Association,  and  M. 
Donald  Pritchard,  community  pharmacist, 
Buffalo,  New  York,  vice-president.  The 
president-elect  of  the  American  Society  of 
Hospital  Pharmacists  is  Fred  M.  Eckel, 
North  Carolina. 

Deaths 

Robinson:  On  January  5,  Mr  E.  G. 
(Jack)  Robinson,  formerly  director  in 
charge  of  the  pharmaceutical  department, 
Zimmermann  Hobbs  Ltd.  Mr  Robinson 
retired  on  April  26  after  completing  48 
years'  service  with  the  company. 
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Topical  reflections 

BY  XRAYSER 

Money  matters 

I  hear  that  consultants,  senior  and  junior,  and  general  practitioners  in 
medicine  who  have  been  huffing  and  puffing  and  threatening  to  blow  down 
many  houses,  have  decided  not  to  exhale  for  the  time  being.  The  decision 
to  hold  off  any  industrial  action  by  the  GP's  was  taken  by  the  British 
Medical  Association's  General  Medical  Services  Committee,  which  body 
decided  to  take  another  deep  breath,  and  it  asked  the  general  practitioners 
to  tender  signed,  but  undated,  resignations  from  the  National  Health 
Service.  The  forms  are  to  be  kept  in  readiness  for  the  BMA  to  use  at  their 
discretion.  I  am  bound  to  say  that,  were  I  in  general  medical  practice,  I 
should  think  twice  about  giving  what  is  virtually  a  blank  cheque  in  such 
circumstances,  and  if  something  of  the  kind  were  mooted  for  pharmacy  at 
any  stage  of  negotiation  I  should  find  myself  unable  to  conform. 

Dr  Keable  Elliott  is  reported  as  saying  that  if  doctors  resigned  they  would 
treat  patients  as  private  patients.  He  realised  that  it  was  possible  that  patients 
would  be  hurt,  but  they  would  be  hurt  because  the  Government  had  failed 
in  its  responsibilities.  The  apportioning  of  blame  might  seem  to  be  academic 
to  the  patient  who  had  just  had  a  coronary  thrombosis  or  broken  his  leg. 
And  unless  the  medical  profession  has  greatly  changed,  I  cannot  see  the 
physician  doing  other  than  complying  with  the  traditions  of  the  profession 
without  haggling  over  the  terms  in  advance.  It  becomes  then  not  a  matter 
of  a  signed  and  undated  form  in  the  hands  of  a  committee,  but  the  confi- 
dence and  trust  between  physician  and  family  in  a  close  relationship  over 
the  years. 

Something  of  the  kind  emerged  from  the  remarks  of  Mr  G.  Urwin  at  a 
meeting  of  contractors  in  Nottingham.  He  said,  in  regard  to  industrial 
action,  that  if  enough  were  prepared  to  behave  "in  a  disciplined  way"  the 
Government  would  be  beaten.  "We  will  cause  chaos — modern  governments 
only  understand  the  language  of  force."  If  that  should  require  a  blank 
cheque  I  shall  decline.  But  Mr  Urwin  told  the  meeting  that  he  had  spoken 
before  about  using  a  trade  union  man  as  negotiator  and  organiser  of 
pharmacy's  forces,  but  the  response  so  far  from  the  Central  NHS  Committee 
had  been  "a  high  degree  of  disinterest" — whatever  that  might  mean. 

Liquorice 

Some  three  or  four  years  ago  there  was  a  shortage  of  liquorice — not  that  I 
found  myself  without  it, for  I  tended  to  buy  theold  faithfuls  much  as  I  had  done 
in  their  heyday,  although  the  demand  was  lessening.  Now  the  Department 
of  Health  has  agreed  that  because  of  the  current  shortage  it  will  be  permis- 
sible to  substitute  burnt  sugar  "or  similar  colouring  and  flavouring  agents" 
in  dispensing  NHS  prescriptions.  With  the  present  price  of  even  unburnt 
sugar  that  seems  prodigal. 

It  surprises  me  that  it  has  not  been  thought  advisable  to  point  out  the 
long-term  dangers  of  taking  liquorice,  for  it  is  not  unusual  to  stress  such 
things  when  there  are  shortages,  as  all  who  remember  the  last  war  will 
recall.  Most  pharmacies  at  one  time  had  a  plentiful  supply  of  liquorice  root, 
much  enjoyed  by  the  youth  of  the  day,  and  in  glabrous  black  sticks  packed 
in  bay  leaves.  There  was,  a  hundred  or  more  years  ago,  a  flourishing 
industry  in  England  and  the  home-grown  product  was  much  esteemed. 

My  dream 

The  "juice"  was  in  great  demand  as  an  ingredient  in  lozenges,  besides, 
in  its  purest  form,  being  made  into  "little  pastilles  or  cakes,  oftentimes 
bearing  the  impression  of  the  places  where  they  are  made."  I  knew  of 
only  one  such  place,,  and  as  an  apprentice  hoped  that,  one  day,  I  would 
have  a  pharmacy  in  Pontefract. 
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Joined  this  year  by  important  Mac  newcomers — 
Honey-Lem  lozenges  and  chemist-only  brands 
Night-nurse  and  Clear-night — Beecham  winter 
remedies  are  again  backed  by  massive  TV  and 
press  support,  again  set  to  top  the  sales  league. 
They're  the  brands  customers  will  ask  for  most. 
To  profit  fully  from  demand,  use  the  displays 
and  show  you  stock  the  winter  remedies. 

BEECHAM  PROPRIETARIES,  BRENTFORD,  MIDDLESEX.  01-560  5151 


! 
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order  in  now  for  these  popular  lozenges 
that  are  so  effective  against  mild  sore  throats 
and  minor  mouth  irritations. 

Remember!  Offer  ends  31st  January. 


WINTER  BONUS 

Each  'Tyrozets'  Lozenge  contains  1  mg  tyrothricin  and  5  mg  benzocaine  BP. 
®  denotes  registered  trademark 

(ffsfe  Merck  Sharp  &  Dohme  Limited,  Hoddesdon,  Hertfordshire  74-3399 
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New  products 
and  packs 


Cosmetics  and  toiletries 

Eye  make-up  remover 

Maybelline  have  introduced  an  "instant" 
eye  make-up  remover.  The  new  prepara- 
tion comes  in  an  85-cc  plastic  bottle  and 
is  to  be  applied  to  the  skin  on  cotton 
wool  then  washed  off  with  water.  For 
sale  in  February,  it  should  retail  around 
£0-35  (Plough  (UK)  Ltd,  Penarth  Street, 
London  SE15  1TR). 

Golden  highlights 

The  latest  product  from  Miners  is  a 
cream  blusher  (£0-20)  that  has  a  high 
content  of  gold  pearl  to  highlight  the 
face.  Presented  in  a  round,  see-through 
container,  the  blusher  comes  in  three 
colour  choices  —  damask,  pink  and 
tawny. 

They  have  also  introduced  new  soft, 
subtle  tones  of  browns  and  beiges  in  their 
lip  and  nail  ranges.  Called  seashore 
colours,  there  are  five  frosted  nail 
polishes  (£0-30),  and  three  lipsticks  (£0-30) 
—  named  after  sea  foods  (Myram  Picker 
Ltd,  Hook  Rise,  Kingston  By-Pass,  Sur- 
biton,  Surrey). 

For  the  winter  scene 

Helena  Rubinstein  have  introduced  a 
range  of  lipsticks  that  have  a  "shimmer- 
ing, frosted  finish"  —  just  right  for  the 
winter  scene.  Artie  Ices  (£0-71)  are  four 
lipsticks  that  have  a  creamy  texture  and 
frosted  finish.  The  colours  are  artic  pink, 
artic  amber,  artic  bronze  and  artic  plum, 
and  are  for  sale  in  March  (Helena 
Rubinstein  Ltd,  31  Davies  Street,  London 
W1Y  1FN). 

Household 

Jeyes  DSB  test  launch 

In  February,  Jeyes-Brobat  are  mounting 
a  test  market  launch  in  the  Midlands  for 
leyes  DSB  (directional  squeeze  bleach) 
which  they  consider  is  a  significant  break- 
through in  the  established  £12-million 
bleach  market. 

DSB  is  a  thick  bleach  with  10  per 
cent  available  chlorine;  packaged  in  a 
high-density  polythene  bottle  with  a 
directional  venting  insert  at  the  top.  The 
bleach  can  be  directed  where  it  is  needed, 
eg,  underneath  the  lavatory  rim,  deep 
into  sinks  and  drains  and  there  is  a 
measuring  cap  for  determining  the  right 
quantities  for  washing,  cold  bleaching 
and  stain  removal  (500ml,  to  sell  at 
about  20p). 

The  product  is  to  receive  "the  heaviest 
backing  ever  given  to  a  Jeyes  product". 
Concentrated  on  the  Midlands  television 
area,  the  initial  campaign  represents  an 
investment  at  a  national  equivalent  of 
£300,000  a  year,  with  further  television 


campaigns  planned  for  later,  together 
with  consumer  incentives  at  point  of  sale 
(Jeyes  UK  Ltd,  Brunei  Way,  Thetford, 
Norfolk). 


Sundries 

Changed  pack  for  Cressida 

Wilkinson  Sword  have  introduced  a  new 
pack  for  Cressida,  their  lady's  razor.  The 
pack  (£0-69)  contains  a  razor  and  a  five- 
blade  dispenser,  and  has  been  designed 
to  retain  Cressida's  "cosmetic  image" 
while  projecting  more  impact  at  point 
of  sale.  The  new  razor  sets  are  packed 
in  attractive  outers  which  are  ready  for 
display  on  counter  or  shelves. 

The  existing  Cressida  razor,  which 
comes  in  a  vanity  pouch  and  a  boxed 
presentation,  has  been  increased  in  price 
to  £0-96  (Wilkinson  Sword  Ltd,  Sword 
House,  Totteridge  Road,  High  Wycombe, 
Bucks  HP  13  6EJ). 


Prescrptbn 


ESTRADURIN  injection 

Manufacturer  Lundbeck  Ltd,  48  Park 
Street,  Luton,  Beds. 

Description  40mg  vial  ■ —  Polyoestradiol 
phosphate  40mg,  mepivacaine  hydro- 
chloride 5mg,  nicotinamide  25mg, 
phenylmercuric  nitrate  0-02mg  80mg 
vial  —  Polyoestradiol  phosphate  80mg, 
mepivacaine  hydrochloride  5mg,  nicotina- 
mide 40mg,  phenylmercuric  nitrate  0-02 
mg.  For  reconstitution  with  2ml  water  for 
injection 

Indications  Carcinoma  of  the  prostate 
where  oestrogen  treatment  appropriate 
Dosage  Adults  only  — 1  recommended  start- 
ing dose  80-1 60mg  every  4  weeks  for  2-3 
months.  Thereafter  the  dose  may  be 
reduced  to  40-80mg  every  4  weeks.  Must 
be  administered  by  deep  intramuscular 
injection 

Precautions  Caution  in  patients  with 
serious  liver  impairment.  Should  be  pre- 
pared immediately  before  use 
Side  effects  Certain  characteristic  oestro- 
genic  effects  (eg  gynaecomastia,  femini- 
sation) 

Storage  At  room  temperature.  Shelf  life 
5  years 


Packs  10  x  40mg  vials  (with  10  x  2ml 
ampoules  of  water  for  injection  (£11-27, 
trade);  10  x  80mg  vials  with  10  x  2ml 
ampoules  of  water  for  injection  (£18T7) 
Issued  January  1975 

Salazopyrin  changes  appearance 

A  new  film-coated  Salazopyrin  enteric- 
coated  tablet  is  now  being  manufactured 
by  Pharmacia  (Great  Britain)  Ltd,  Para- 
mount House,  75  Uxbridge  Road,  London 
W5  5SS,  and  will  supersede  the  existing 
enteric-coated  tablet  as  currently  held 
stocks  are  used. 

The  new  rough  textured,  yellow  ovoid 
film  coated  tablet,  maximum  dimensions 
18  x  10  x  6mm,  is  smaller  and  lighter 
than  its  predecessor.  The  bottle  size  and 
shape  will  also  be  changed  and  a  warning 
notice  will  be  put  on  each  bottle  to  the 
effect  that  though  the  appearance  of  the 
tablets  has  changed  they  will  have  the 
same  effect  as  the  tablets  which  they 
have  replaced. 


Aidactone  100mg  introduced 

Searle  Laboratories,  division  of  G.  D. 
Searle  &  Co  Ltd,  PO  Box  53,  Lane  End 
Road,  High  Wycombe,  Bucks  HP  12  4HL, 
have  introduced  Aidactone  lOOmg  tablets, 
(50,  £7-33  trade;  250,  £38-81)  in  addition 
to  Aidactone  25mg.  The  unscored  buff 
coloured,  biconvex  tablets  are  stamped 
"Searle"  on  one  side  and  contain  spirono- 
lactone lOOmg. 
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Hair  range  that  contains  henna 

A  range  of  hair-care  products,  all  of 
which  contain  henna,  is  currently  being 
made  available  nationally  by  Henna  Pro- 
ducts Ltd,  5  Singer  Street,  London  EC2A 
4BQ.  The  range  consists  of  three  sham- 
poos, two  conditioners,  a  wax  treatment, 
and  henna  powder. 

Henna  powder  is  the  original  product 
from  which  the  range  was  devised.  It 
conditions  and  colours  the  hair  and  is 
said  to  be  completely  safe  for  use  on 
tinted,  bleached  or  permed  hair.  Pack- 
aged in  a  190g  drum  (£0-70),  enough  for 
two  applications,  the  powder  is  mixed  into 
a  paste  with  hot  water  and  applied 
directly  onto  the  hair  —  the  longer  it  is 
left  on  the  hair  the  redder  it  will  become. 

Henna  Products  state  that  the  range 
has  been  used  professionally  for  some 
time  and  that  there  is  a  growing  trend 
towards  the  "henna  look",  particularly 
with  young  women.  Their  product  has 
also  received  editorial  coverage  in 
women's  magazines  and  the  makers  an- 
ticipate a  growing  demand. 

The  three  shampoos  are  said  to  con- 
tain the  conditioning  qualities  of  henna 
and  do  not  tone  or  discolour  the  hair. 
All  are  presented  in  380cc  bottles  (£0-40) 
—  New  Henna  Medic  shampoo  a  mild, 
low  pH  shampoo  said  to  arrest  the  pro- 
duction of  dandruff;  New  Henna  herbal 
shampoo,  suitable  for  normal  and  greasy 
hair,  and  New  Henna  shampoo  for  dry 
hair. 

There  are  two  conditioners  also  pre- 
sented in  380cc  bottles  (£0-44).  New 
Henna  Lifeplus  balsam  is  suitable  for 
normal,  slightly  flyaway  hair  and  New 
Henna  herbal  antioxidant  cream  is  said 
to  be  suitable  for  tinted,  permed  and 
bleached  hair.  Both  should  be  used  as 
an  after-shampoo  creme  rinse  and  neither 
discolours  the  hair,  say  the  makers.  There 
is  also  a  Henna  wax  treatment  that  is 
recommended  for  hair  in  poor  condition. 
It  comes  in  a  400cc  drum  (£0-70). 

All  the  products  are  available  in  one- 
dozen  packs  and  there  is  a  bonus  of  13 
as  12.  Display  cards  are  obtainable. 

A  new  name 

A  new  photographic  company,  Enterprise 
Leisure  Sales  Ltd,  PO  Box  45,  St  Albans, 
Herts  AL1  3YZ  is  now  responsible  for  the 
distribution  in  the  UK  of  the  products  of 
two  famous  manufacturers  —  Petri  and 
Schiansky. 

During  1975,  Petricameras  for  the  first 
time  will  be  advertised  in  the  national 
Press,  as  well  as  in  specialised  hobby 
magazines.  Enterprise  is  also  marketing 
the  full  range  of  high  quality  tripods  and 
photographic  accessories,  which  are  hand 
made  by  Schiansky's  craftsmen  in  Bavaria. 
The  range  includes  many  new  and 
unique  accessories  for  which  Enterprise 


has  scheduled  a  specialised  Press  adver- 
tising campaign  this  spring  and  summer. 

Sterile  pestle  and  mortars  available 

The  sterile  pestle  and  mortar  kits  used 
by  Swedish  pharmacists  for  the  dilution 
of  corticosteroid  ointments  and  creams 
(C&D,  December  7,  p793)  are  available 
hi  the  UK  from  Nunc  UK  Ltd,  16  Salter 
Street,  Stafford,  Staffs  ST  16  2JU  (about 
£0  40  per  kit,  minimum  60). 

Blister  packs  introduced 

Janssen  Pharmaceuticals  Ltd,  Chapel  St, 
Marlow,  Bucks,  are  to  introduce  blister 
packaging  as  the  standard  presentation 
for  their  tablets  and  capsules.  The  new 
packages  will  be  introduced  in  the  spring. 
Announcing  the  decision,  Mr  Ronald 
Levin,  Janssen's  managing  director,  stated 
that  the  company  was  able  to  make  the 
changeover  relatively  swiftly  only  because 
of  earlier  substantial  investment  in  that 
method  of  packaging. 

Bryst  yeast  tablets  larger 

Bryst  brewers  yeast  tablets,  from  Carter 
Bros,  Glen  Laboratories,  Dockfield  Road, 
Shipley,  Yorks,  now  contain  400mg  yeast 
and  are  packed  in  cartons  instead  of 
bottles  (100,  £0-171;  500,  £0-50;  1,000, 
£0-82|.  Bulk  supplies  —  25,000,  £0-47 
per  1,000  trade;  100,000,  £0-44;  250,000, 
£0-40). 

Biggest-ever  campaign 

Plough  (UK)  Ltd,  Penarth  Street,  London 
SE15  1TR,  have  launched  the  biggest 
national  television  campaign  ever  for 
Rinstead  pastilles.  The  makers  estimate 
that  the  30-second  commercial  will  be 
seen  by  35  million  adults  more  than  six 
times.  The  first  burst  of  advertising  is 
running  now  and  will  continue  until  early 
February. 

Larger  sizes  from  Fontarel 

Due  to  packaging  difficulties,  Fontarel  Ltd, 
Servier  House,  Horsenden  Lane  South, 
Perivale,  Middlesex  UB6  7PW.  have  re- 
packaged their  skin  care  range.  They 
have  replaced  aerosols  and  "elaborate" 
packaging  for  transparent  containers  and 
this  has  enabled  them  to  increase  the  size 
of  their  products  without  making  the 
products  very  much  more  expensive,  they 
say.  The  snow  milk  now  comes  in  a  160- 
cc  size  (£1-95),  the  treatment  cream  is 
130g  (£2-30)  and  Creme  Riche  is  50g 
(£2-45). 

New  display  pack 

An  eye  catching  display  unit  holding 
Bisks  sweet,  single  meal  replacements, 
has  been  introduced  by  Fisons  Ltd,  phar- 
maceutical division,  12  Derby  Road, 
Loughborough,    Leics    LE11    0BB.  The 
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unit  holds  eight  packs  each  of  the  choco- 
late bars  and  chocolate  biscuits  plus  a 
revised  calorie  chart  as  a  give-away  offer. 
Attractively  designed  in  brown  and 
orange  the  pack  is  said  to  be  small 
enough  to  fit  onto  counters  or  shelves. 

Demelia  advertising  support 

Pharmacia  (Great  Britain)  Ltd,  Para- 
mount House,  75  Uxbridge  Road,  Lon- 
don W5  5SS,  are  to  advertise  Damelia  on 
television  in  the  London  area,  and  in 
women's  magazines.  The  television  cam- 
paign will  be  seen  during  the  three  weeks 
commencing  February  10.  Magazines  fea- 
turing the  advertisements  will  be  the 
February  issue  of  Vogue,  March  issues  of 
Cosmopolitan,  She,  Nova,  TV  Life,  and 
the  April  issue  of  Women's  Journal. 

Kitchenware  offer 

A  kitchenware  offer  is  currently  being 
featured  on  packs  of  Fiesta  paper  towels 
by  Bowater  Scott  Corporation  Ltd,  Bowater 
House,  Knightsbridge,  London  SW1.  The 
kitchenware  offered  includes  a  chopping 
board,  bread  board,  towel  holder,  kitchen 
rack  and  tray,  all  made  in  Melamine  and 
each  having  the  "bouquet"  design  that 
is  on  Fiesta  paper  towels  in  either  orange/ 
olive  or  blue/burgundy  colour  combina- 
tions. The  products  are  offered  to  the 
consumer  at  "competitive"  prices  either 
singly  or  as  the  complete  set.  The  pro- 
motional packs  have  details  and  illustra- 
tions on  the  back  with  a  "Exclusive 
kitchenware  offer"  flash  on  the  front. 

Breakfast  varieties 

Three  "breakfast"  varieties  have  been 
added  to  the  strained  and  junior  ranges 
of  Gerber  babyfoods  by  CPC  (UK)  Ltd, 
Claygate  House,  bsher,  Surrey.  The 
varieties  are  egg  and  bacon,  creamed 
porridge,  and  beans  and  ham  and  com- 
plete the  mealtime  segmentation  plan 
which  was  introduced  in  July  with  the 
launch  of  Gerber  dinners,  teatime 
savouries  and  desserts. 

New  commercials 

Beecham  Proprietaries,  Beecham  House, 
Brentford,  Middlesex,  are  currently  featu- 
ring two  new  commercials  for  Silvikrin 
hairspray  and  shampoo.  The  two  com- 
mercials are  linked  by  the  theme  "Silvi- 
krin —  the  most  natural  feeling  in  the 
world". 

Continued  on  p  6C 
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Various  wholesalers,  including  the  following,  all  of  whom 
belong  to  groups  WITH  RETAIL  OUTLETS* 

MACARTHYS  -  Martindale  Samoore,  Dorlings,  Ucal 

BARCLAYS    -  Bertram  Griffiths,  J.  H.  Haywood,  Jaynox, 

W.  H.  Legat,  Raimes  &  Co.,  Reynolds  &  Branson, 
Wyleys 

GUINNESS    -  Wm.  Davidson,  Brown  Gray 

%  a)  Savory  &  Moore      b)  Westons      c)  A  growing  number  of  Independent  Pharmacies  being 

bought  up  by  Guinness. 

UniChem  is  also  bidding  to  serve  you,  NOT  TO  BUY  YOU, 
but  then  we  are  owned  by  the  independent  pharmacists 
we  serve,  who  can,  if  they  wish, 

SHARE  OUR  PROFITS 

is  vital  to  the  future  of  Independent  Pharmacy 

Find  out  what  UniChem  has  to  offer  you,  the  independent  - 

simply  fill  in  the  slip  below  or  telephone  one  of  these 
numbers: 

London  and  the  South  -  01-540  3831  (G.  White)        p To:  J.  A.  L.  Speller,  General  Sales  Manager, 

Unichem  Ltd.,  Crown  House,  Morden,  Surrey. 

I  would  like  to  know  more  about  Unichem. 

Name    

Address  


Tel.  No   Date 


Midlands  -  Nuneaton  4210  (G.  Bass) 
Wales  -  Swansea  33591  (R.  Freeman) 
N.  West  England  -  Preston  54674  (  J.  Harris) 
N.  East  England  -  Newcastle  29541  (   I.  Aynsley) 
Yorkshire  -  Leeds  33441  (  J.  Talbot) 
Scotland  -  Livingston  34211/2/3  (  C.  Westgarth) 
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4  reasons  why  you  should 
stock-up  with  Radox-npw 

February  8th. 
4  week  TV  burst 


Powerful  15  and  30  second  commercials  at 
peak  viewing  time  will  tell  the  relaxing  Radox 
story  to  your  aching  customers. 

With  demand  at  an  all  time  high  we're 
starting  1975  by  giving  an  extra  boost  to 
your  turnover. 

Total  1974  sales 
up  over  22% 

A  continuous  campaign  on  TV,  ads  in  the 
national  and  women's  press  and  a  promotion 
helped  to  push  Radox  total  sales  up  an 
incredible  22%. 

As  brand  leaders  in  the  salts  and  liquid 
bath  additive  boom,  we're  aiming  for  an  even 
bigger  market  share  by  the  end  of  1975. 

Radox.There's 
more  in  it  for  you 

You'll  make  more  with  Radox.  More  demand. 
More  sales.  And  that  means  more  profit 
for  you. 

And  remember,  it's  only  after 
you've  filled  up  those  shelves,  that 
you  can  take  your  customers  lead 
and  relax... in  a 
Radox  bath,  of  course. 


Radox  Salts  and  Liquid  Radox 

The  biggest  ones 
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Trade  news 

Continued  from  p  60 


Us  leaflets  distributed 

The  second  stage  of  the  promotion  for 
Us  hairspray  in  the  Granada  television 
area  has  been  launched  by  Johnson  Wax 
Ltd,  personal  care  division,  Frimley 
Green,  Camberley,  Surrey.  This  stage 
features  the  distribution  of  over  a  million 
leaflets  offering  10p-off  Us  hairspray  to 
homes  in  the  area,  plus  extra  leaflets 
given  to  retail  outlets  for  distribution.  A 
television  commercial  for  the  product  will 
be  seen  during  January  and  the  current 
cinema  advertising  will  continue.  Also 
Johnson  Wax  are  to  sponsor  competitions 
in  selected  Mecca  discotheques  in  Man- 
chester and  Liverpool  —  young  people 
are  the  target  market  for  the  product. 

Coty  winter  'specials' 

Coty  Ltd,  Great  West  Road,  Brentford, 
Middlesex,  are  presenting  many  of  the 
more  "popular"  lines  in  larger  sizes  at 
"bargain"  prices.  On  sale  now,  the  pro- 
ducts are  a  200-g  size  of  L'Aimant  talc 
for  £0-55,  a  250-cc  size  hand  and  body 
lotion  in  L'Aimant,  Emeraude,  Imprevu 
and  Masumi  fragrances  for  £0  75,  and  a 
combination  pack  of  avocado  freshener 
and  creme  moisturiser  in  the  Air  Spun 
skin  care  range  (£0-75). 

Coty  are  also  offering  large  size 
"specials"  in  the  Equatone  range.  Equa- 
tone  facial  cleansing  milk  (£1-33)  and 
balancing  freshener  (£1-42)  —  twice  the 
size  for  the  same  price  as  the  standard 
product. 

New  varieties  added 

Salmon  and  rabbit  flavours  have  been 
added  to  the  Top  Cat  range  by  Spillers 
Foods  Ltd,  Old  Change  House,  Cannon 
Street,  London  EC4M  6XB.  The  new 
varieties  replace  country  fayre  and  fisher- 
man's choice  flavours. 

New  labels  with  a  distinctive  design 
have  been  produced  and  Top  Cat  will  be 
featured  in  a  television  campaign  in  the 
London,  Southern,  Anglia,  Midlands  and 
Wales  and  West  television  areas  for  six 
weeks  during  March  and  April.  Orders 
placed  before  February  1  will  qualify  for 
a  15p  per  case  bonus  when  all  three  varie- 
ties of  the  range  are  bought. 

Two  advertising  campaigns 

Plough  (UK)  Ltd,  Penarth  Street,  London 
SE15  1TR,  are  to  feature  Sudden  Tan 
and  QT  in  two  separate,  national  televi- 
sion campaigns  this  summer.  The  adver- 
tising themes  will  be  that  QT  is  an  ideal 
UK  suntan  product  which  guarantees  a 
tan  with  or  without  sun,  and  Sudden  Tan 
gives  a  tan  that  lasts  for  days. 

Scholl  merchandising  aid 

"How  to  get  the  most  from  your  Scholl 
foot  care  unit"  is  the  title  of  a  new  in- 


Tugon  ant  killer  is  now  presented  in 
this  new,  shaker  pack,  which  will  help 
in  dispensing  the  ant  killer  bait  more 
accurately,  say  May  &  Baker  Ltd, 
Dagenham,  Essex  RM10  7XS. 


struction  card  issued  by  Scholl  (UK)  Ltd, 
182  St  John  Street,  London  EC1P  1DH. 
The  card  will  be  sent  to  all  first-time 
users  of  Scholl  floor  stands  and  is  de- 
signed to  improve  merchandising  stan- 
dards. Using  copy  and  cartoon  drawings, 
it  describes  how  to  position  the  unit  and 
recommends  the  best  use  of  sales  staff 
for  day-to-day  upkeep  of  the  stand. 

Distribution  change 

Kendall  Co  (UK)  Ltd  have  ceased  to 
trade  in  Burson  hosiery.  The  makers  F. 
Longdon  &  Co  Ltd,  Agard  Street, 
Derby  DEI  1EB,  have  appointed  Creden- 
tial Ltd,  224a  Clapham  Road,  London 
SW9  OQB,  as  sole  distributors  for  Burson 
hosiery  in  the  UK. 

Honey  added 

Froment  with  honey  (£0-35)  is  the  latest 
product  in  the  Froment  range  from 
John  H.  Heron  Ltd,  Hook  Road  Mills, 
Goole,  Yorks  DN14  5JD.  The  product 
comes  in  a  14-oz  orange  and  yellow  pack 
and  is  for  sale  in  February. 

Marketing  system  introduced 

A  new  multi-marketing  system  is  to  be 
launched  nationally  in  the  UK  this 
April.  The  system  is  based  on  the  distri- 
bution of  a  magazine,  Shoppers  Choice, 
which  is  to  be  delivered  to  the  homes 
of  consumers  in  certain  "controlled"  re- 
gions throughout  the  UK. 

Based  on  the  premise  that  shoppers 
are  more  likely  to  buy  products  they 
know,  the  magazine  is  designed  to  in- 
crease brand  awareness  of  the  products 
featured. 

The  consumer  is  presented  with  16 
double-page  spreads  —  with  an  advertise- 
ment on  the  left  page  and  a  questionaire 
related  to  the  product  on  the  right.  In 
return  for  filling-in  the  questionaire,  the 
consumer  is  automatically  entered  into 
two  draws  —  one  offering  gifts  the  other 
trading  stamps  —  and  will  receive  per- 
sonalised money-off  coupons  and  samples 
at  a  later  date. 

The  system  has  been  test-launched  in 
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the  London  television  area  with  such 
manufacturers  as  Wilkinson  Sword,  Elida 
Gibbs  and  Kimberly  Clark  Ltd,  taking 
part.  The  marketing  company,  Donnelley 
Marketforce,  97  Dalston  Lane,  London 
E8  1NH,  claim  there  was  a  dramatic 
increase  in  brand  awareness  when  con- 
sumers were  questioned  six  weeks  after 
receipt  of  the  magazine.  The  national 
launch  will  feature  16  brand  categories 
—  seven  of  which  will  be  toiletry  brands. 

Redesigned  pack 

Halas  Laboratories  Ltd,  Thorp  Arch 
Trading  Estate,  Wetherby,  Yorks  LS23 
7BJ,  have  redesigned  the  tin  of  Crowes 
Cremine.  The  228-g  pack  (£0-39)  is  now 
a  blend  of  two-tone  blue  and  features  the 
silhouette  of  a  girl's  face  on  the  lid. 

Kingfisher  sponges  distribution 

The  address  of  the  Valencienne  Ltd,  dis- 
tributors of  Kingfisher  sponges,  is  40 
Southwark  Bridge  Road,  London  SE1, 
and  not  as  stated  last  week,  p  32. 

Bonus  offers 

Carter  Bros,  Glen  Laboratories,  Dock- 
field  Road,  Shipley,  Yorks  BD17  7AQ, 
Anduvite.  Two  free  90-day  courses  with 
every  2  cases  of  30-day  Anduvite  ordered 
(£7-17  trade)  until  March  31. 

Arthur  H.  Cox  &  Co  Ltd,  93  Lewes 
Road,  Brighton  BN2  3QL.  Antitussine 
linctus,  100ml;  bronchial  balsam,  150ml; 
bronchial  mixture,  150ml;  catarrh  and 
bronchial  syrup,  150ml;  children's  cherry 
flavoured  cough  syrup,  100ml.  42  invoiced 
as  36  inc.  assorted. 


on  TV 

next  week 

Ln  —  London;  M  —  Midland;  Lc  —  Lancashire; 
Y  —  Yorkshire;  Sc  —  Scotland;  WW  —  Wales 
and  West;  So  —  South;  NE  —  North-east; 
A  —  Anglia;  U  —  Ulster;  We  —  Westward; 
B  —  Border;  G  —  Grampian;  E  —  Eireann; 
CI  —  Channel  Islands. 

Aquafresh:  All  areas 

Beecham  powders:  All  except  WW,  We, 
E  CI 

Beecham  powders  &  Hot  Lemon:  All  ex- 
cept WW,  We,  E,  CI 
Beecham  powders  range:  WW,  We,  CI 
Bristows   shampoo    &    conditioner:  All 

areas 

British  cod  liver  oils:  M,  Lc,  Y,  NE 
Buttercup  syrup:  M,  Lc,  Y,  NE,  B 
Complan:  All  areas 

Contour  slimming  foods:  M,  Lc,  Y,  NE 

Divident:  So 

Galloways:  Ln,  So,  A 

Grecian  2000:  All  except  U 

Mentho  Lyptus:  All  except  E 

Oil  of  Ulay:  Y,  NE 

Poli  Grip:  Ln,  M,  Sc,  So,  A 

Ralgex:  All  except  U,  G,  E,  CI 

Rennie  tablets:  All  areas 

Ribena:  All  except  WW 

Rinstead  pastilles:  All  areas 

Settlers:  All  except  E,  CI 

Super  Poli  Grip:  Y,  NE 

Us  hairspray:  Lc 

Venos  cough  mixture:  All  areas 
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PHOTO  EQUIPMENT  REVIEW 

Three  new  small  cameras 


C&D  has  recently  had  the  opportunity  to 
test  three  new  small  cameras,  including 
one  with  electronic  flash,  another  in  the 
110  format  and  a  third  for  126  cartridges. 
All  are  in  the  less  expensive  range  of 
equipment  and  intended  primarily  for  the 
"snapshooter"  with  a  basic  requirement 
of  simplicity. 

Pocket  model  with  electronic  flash 

The  first  is  the  Instaplus  Pocket  110EF 

—  of  conventional  design  and  presenta- 
tion, with  the  exception  of  the  "hot-shoe" 
fitting  at  the  left-hand  end  of  the  camera 
body.  The  finish  is  black  moulded  plastic 
throughout,  with  satin-matt  metallic  trim 
on  the  front  of  the  camera  body  and 
part  of  the  electrcnic-flash  unit.  The 
release  button  is  a  distinctive  rectangular 
orange  with  a  smooth  downward- 
depression  action.  The  camera  and  flash 
lock  together  firmly  and  the  whole  is 
easy  to  handle. 

First,  the  camera  itself: —  the  front 
panel  has  the  viewfinder  at  the  right-hand 
end  and  the  lens  almost  centrally  placed 

—  the  top  is  clean,  with  the  release 
button  over  the  viewfinder  axis.  The 
loading  latch  (sliding  and  positive)  is  at 
the  left-hand  end,  viewed  from  the  back, 
and  hinged  at  the  right.  No  tripod  bush 
is  provided.  On  the  underside,  at  the 
front  bottom  edge  of  the  body,  the 
serrated  rim  of  the  thumb-wheel  pro- 
trudes for  moving  on  the  film  and  setting 
the  shutter  —  these  are  interlocked  in 
the  usual  way. 

The  flash  unit  is  particularly  neat  and 
small,  nevertheless  it  has  a  "ready-light" 
to  indicate  when  it  is  fully-charged  and 
ready-for-use.  It  is  powered  by  two  HP7 
cells,  housed  in  the  upper  part  of  the 
casing  and  covered  by  a  sliding  lid  within 
which  there  is  a  clear  indication  of  the 
way  the  two  cells  should  be  inserted.  As 
the  connection  between  the  camera  and 
the  flash-unit  is  effected  by  the  "hot- 
shoe"  fitting,  there  is  no  trailing  cable. 

Practical  tests  were  made  with  this 
camera,  and  with  the  other  two  to  be 
described,  both  outdoors  and  indoors, 
using  electronic-flash  in  the  first  instance 


and  Magicube  flashes  in  the  others.  All 
behaved  well  and  produced  acceptable 
results.  Our  usual  comparative  tests  on 
a  simple,  known  object  were  made  and 
full-size  reproductions  are  given  from  the 
centre  (approximate)  of  a  normal-size  en- 
print.  Other  purely  technical  tests  were 
also  made  which  confirm  the  more  prac- 
tical tests  which  any  of  our  readers  could 
duplicate.  The  black-and-white  negatives 
were  developed  in  a  standard  fine-grain 
developer  and  enlargements  made  on 
normal  bromide  paper.  No  special  pre- 
cautions were  taken  except  those  of 
careful  handling  and  complete  cleanliness. 

Kodak  pocket  model 

Next  came  the  Kodak  Instamatic 
Pocket  Model  92  —  first  mentioned  in 
C&D,  October  12.  1974,  p  52.  The  new 
camera  appears  to  be  a  simplification  of 


the  original  Model  100,  in  that  the 
Magicube  has  to  be  rotated  by  hand 
after  each  exposure  has  been  made. 

Instaplus  signal 

The  third  camera  accepts  126-cartridges 
and  is  the  Instaplus  500X  Signal  —  the 
last  word  refers  to  the  electronic-eye 
device,  in  the  viewfinder,  which  tells  the 
user  when  there  is  insufficient  light  for 
normal  snapshooting  and  that  a  flashcube 
should  be  used.  The  red  signal  appears 


in  the  bottom  right-hand  corner  of  the 
viewfinder  area  when  the  shutter-release 
is  partially  depressed  in  unfavourable 
conditions. 

The  presentation  of  the  camera  is 
different  and  distinctive  —  it  is  moulded 
in  plastic  and  has  white  front-  and 
back-panels  with  a  black  centre  trim.  The 
slightly-projecting  lens  assembly  is  placed 
almost  on  the  centre  line  of  the  camera 
body  and  slightly  low.  At  the  top  right- 
hand  corner  there  is  the  viewfinder  with 
the  "eye"  opening  iust  to  its  left. 

The  top  panel  has  the  usual  rotating 
socket  for  Magicubes  and  immediately 
next  to  it,  the  downwardly-moving 
shutter-release.  Looking  at  the  back  of 
the  camera  body,  at  the  top  left-hand 
corner  there  is  the  viewfinder  opening 
and  at  the  opposite  end  there  is  the 
protruding  ribbed-edged  thumbwheel  for 


transporting  the  film  and  for  simul- 
taneously setting  the  shutter;  when  using 
flash  the  cube  is  also  rotated.  At  the 
right-hand  side  there  is  the  sliding  lock 
for  the  camera-back  to  the  film  com- 
partment, which  is  hinged  at  the  left- 
hand  side.  There  is  no  tripod  bush. 

A  tiny  Mallory  MS76  cell  (or  its 
equivalent)  powers  the  "low  light"  warn- 
ing device;  this  is  housed  ili  its  own 
recess,  with  a  sliding  lid,  in  the  bottom 
right-hand  corner  of  the  camera  body 
interior. 

Presentation 

As  far  as  packing  and  presentation  is 
concerned,  that  for  the  Kodak  Model  92 
is  the  most  elegant :  it  consists  of  a  two- 
part  hinged,  moulded  plastic  case  within 
which  the  camera,  its  wrist-sling  and 
Magicube  extender  are  nested  in  another 
moulded  insert.  There  is  a  guarantee  card 
and  a  simple  multi-lingual  instruction 
brochure,  with  fold-out  diagrams  so  that 
reference  to  them  is  made  easy. 

The  packing  for  the  Instaplus  110EF 
is    much    simpler;    just    an  internally- 
Continued  on  p  66 


Instaplus  pocket  110EF 
Country  of  origin  Japan 
Distributor  Paul  Plus  Ltd,  Hemp- 
stalls      Lane,  Newcastle-under- 
Lyme,  Staffs  ST5  OSW 
Lens  /8,  fixed  focus,  3-element, 
Shutter  l/60th  sec  single  speed 
Dimensions  Camera  4|  x  If  x 
l|ins  (121  x  45  x  29mm); 
Flash  3|  x  2f-  x  Hins  (86  x  60  x 
32mm) 

Weights  Camera  3|oz  (92g); 
Flash  4|oz  (128g) 
Suggested  retail  price  £11-96 


Kodak  pocket  Instamatic  92 
Country  of  origin  Great  Britain 
Manufacturer  Kodak  Ltd,  Kodak 
House,     Station     Road,  Hemel 
Hempstead,  Herts  HP1  1JU 
Lens  /ll,  25mm,  fixed  focus,  3- 
element 

Shutter  l/60th  sec  single  speed 
Accessories   In   boxed   outfit  — 
Magicube     extender    and  wrist 
sling 

Dimensions  4}  x  2|  x  l|ins  (115 
x  53  x  29mm) 
Weight  3oz  (85g) 
Recommended  retail  price  £9-93 
Availability  Immediate 


18  January  1975 


Chemist  &  Druggist  65 


Enter  Gerber's  competition 
and  who  knows  where  you'll  land  up? 

We're  running  two  competitions:  one  for 
your  customers  (called  "Count  the  Packs")  and 
one  for  you. 

Feature  the  display  material  for  your 
customers'  competition  and  you're  eligible  to 
enter  our  "Exotic  Holiday"  competition.  It's  open 
only  to  chemists,  so  you  stand  a  very  good  chance 
of  winning. 

First  prize:  a  fortnight  for  two  in  Thailand 
(the  first  week  in  Bangkok,  the  second  in  the 
Gulf  of  Siam). 

Second  prize:  a  fortnight  for  two  in 
Portugal's  fabulous  Algarve. 

And  the  500  consolation  prizes  are,  aptly 
enough,  travelling  clocks. 
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Continued  from  p  64 


compartmented  card  carton  for  the 
camera,  the  electronic-flash  and  the 
wrist-sling.  The  camera  and  the  flash 
unit  are  each  individually  wrapped  in 
polythene  envelopes.  There  is  a  two- 
sided  instruction  leaflet  with  brief,  well- 
illustrated  steps  for  using  the  assembly. 

The  Instaplus  500X  Signal  packing  falls 
mid-way  between  the  other  two.  Within  a 
black-and-gold  printed  white  outer  card 
carton  there  is  a  corrugated-paper  liner: 
the  camera  is  supplied  in  a  polythene 
envelope,  together  with  the  wrist  sling 
and  a  small  instruction  brochure.  This 


Instaplus  500X  Signal 
Country  of  origin  Japan 
Distributor  Paul  Plus  Ltd,  Hemp- 
stalls     Lane,  Newcastle-under- 
Lyme,  Staffs  ST5  OSW 
Lens  /8 

Shutter  1  /80th  sec  single  speed 
Special  feature  Low-light  warning 
device  in  viewfinder,  powered  by 
Mallory  (or  equal)  MS76  cell 
Accessories  Wrist-sling  included 
Dimensions  4|  x  2|  x   11  ins 
(118  x  70  x  48mm) 
Weight  5oz  (142g) 
Suggested  retail  price  £5-75 
Availability  Immediate. 


is  illustrated  with  simplified  diagrams  and 
there  is  a  commendable  minimum  of 
text  —  there  is  one  small  error  on  the 
last  page  which  is  covered  by  an  inserted 
amendment-slip. 


When  the  images  were  enlarged  to 
about  the  same  size,  obviously  involving 
a  greater  degree  of  enlargement  from  the 
1 10  negatives,  there  is  surprisingly  little 
difference  between  the  results  obtained. 


Same-size  representation  of  a  portion  of  an  enprint  from  the  test  negatives: —  (left  to  right)  Instaplus  pocket  110EF,  Kodak 
Instamatic  92  and  Instaplus  500X  Signal 


Polaroid's  'January  sale' 


The  1975  programme  of  promotions  by 
Polaroid  UK  Ltd,  Ashley  Road,  St 
Albans,  Herts,  starts  with  the  traditional 
"January  sale". 

Dealers  advertising  Super  Swinger  and 
Colorpack  cameras  at  £1  or  £2  less  than 
the  normal  prices  get  free  films  of  ap- 
proximate equal  value  (one  Type  87  film 
for  an  advertisement  offering  cameras  at 
£1  off,  a  Type  88  colour  film  for  a  £2-off 
offer)  upon  sending  Polaroid  the  registra- 
tion cards  of  cameras  sold.  The  company 
provides  advertisement  layouts  and  posters 
to  support  the  promotion  and  also 
amortises  part  of  the  advertising  costs 
by  sending  a  dealer  free  films  when  he 
sends  Polaroid  a  copy  of  his  newspaper 
advertisement  (ten  type  87  films  for  an 
Sin  double  column  space,  fifteen  films 
for  an  11  in  triple  column). 

The  SX-70  camera  is  also  included. 
Dealers  offering  SX-70  at  £20  on  list 
prices  will  receive  a  No  125  SX-70  acces- 
sory kit  at  no  charge  for  each  SX-70 
requisition  card  returned  together  with  a 
tearsheet  of  his  advertisement. 

Polaroid   say   their    300-series  folding 


pack  cameras  have  gained  wide  acceptance 
within  commercial  organisations,  and 
dealers  can  further  emphasise  that  popu- 
larity during  a  January /February  pro- 
motion, again  using  local  advertising  from 
materials  provided  by  Polaroid.  The  com- 
pany gives  a  dealer  free  films  to  offset 
his  advertising  costs,  and  one  each  of 
film  types  107,  105  and  108  to  replace 
those  used  in  promoting  the  cameras  on 
a  theme  of  "3  Free  Films  when  vou 
buy.  .  .  ." 

Passport  package 

The  company  is  offering  the  Mini- 
portrait  MS-201  camera,  introduced  last 
year,  as  the  centrepiece  of  a  package  to 
enable  dealers  to  set  up  colour  passport 
picture-taking  with  minimum  problems. 
In  addition  to  colour  prints,  the  twin- 
lens  camera  can  also  use  type  105  film 
for  black  and  white  portraiture,  thus  pro- 
ducing a  print  for  on-the-spot  approval. 

The  package  includes  at  no  charge,  a 
white  felt  backcloth,  10  films,  rubber 
stamps  conforming  to  the  print  valida- 
tion requirements  of  the  Passport  Office, 


and  200  print  envelopes.  Items  charged, 
in  addition  to  the  camera,  are  an  inter- 
changeable back  and  an  illuminated  sign 
measuring  19  x  8  x  5in  to  advertise  the 
passport-picture  facility.  Polaroid  are 
recommending  to  dealers  a  three  year 
leasing  arrangement  costing  about  £12  a 
month.  Detailed  costings  based  on  selling 
100  pairs  of  instant  colour  passport 
pictures  at  £1  each  are  said  to  reveal  a 
monthly  profit  of  almost  £60. 


Two  extra  Polaroid  cameras 

Polaroid  are  to  introduce  a  model  2  of 
their  SX-70  Land  camera  (£93),  which 
comes  complete  with  Model  122  ever- 
ready  case,  according  to  the  company's 
1975  price  list.  The  model  is  the  same  as 
the  model  SX-70  but  plastic  replaces  the 
leather  in  the  casing  and  the  carrying 
case. 

The  firm's  Model  190  Land  folding- 
pack  camera  for  advanced  amateur  and 
professional  photographers  is  being  re- 
placed with  a  new  Model  195  (£147-27). 
The  new  model  features  a  two-window 
split-image  range  finder/view  finder 
housing,  and  a  mechanical  print-develop- 
ment timer,  as  opposed  to  the  single- 
window  range  and  view  finder  housing 
and  electronic  timer  of  the  model  190. 
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ONE  MILLION  &  FOUR  MUMS 
SHOP  FOR  FAIRY  TOILET  SOAI 

EVERY  WCEK. 


Can  they  buy  it  from  you 
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Introducing  new 
the  towel  that's  mode 


3  years  ago  it  was  enough  to  be  new  to  be  noticed  in 
the  sanitary  protection  market.  Not  any  more. 
Libresse  changed  all  that. 

Libresse  didn't  get  big  just  by  being 

new 

Libresse  was  a  new  kind  of  product  to  meet  the  needs 
of  a  specific  segment  of  the  market.  With  a  fresh  approach  to 

advertising,  packaging 
and  promotions. 
Now  it's  a  £2i 
million  brand 
x  atRSP. 

Libresse 


The  backing  of  Europe's  biggest 
Sanpro  manufacturer 

Now  Sancella,  the  company  which  launched  Libresse, 
has  merged  its  skill  and  experience  with  that  of  Molnlycke, 
Europe's  biggest  manufacturer  of  sanitary  protection. 

Why  another  new  towel? 

Libresse  revolutionised  the  younger  end  ot  the 
market.  Now  we  believe  it's  time  that  the  traditional 
looped  towels  were  brought  up  to  date- 
after  all  they  do  account  for  70%  of 
all  towel  sales. 


Women  are  looking  for  more  than  they  find  in  the 
towels  now  available. 

Just  what  your  customers  want 

New  Mimosept  Comfort  is  a  revolutionary  new  kind 
of  towel.  It's  softer  than  any  other 
towel,  softer  even  than  cotton  wool. 
It  gives  a  woman  all  the  absorbency 
she  wants  with  a  unique  method 
of  attachment  -  a  layer  of  foam 
plastic  on  the  underside  that  holds 
it  firmly  in  place. 

Preferred  by 
2  in  every  3  women 

Although  Mimosept  Comfort 
is  the  biggest  selling  loopless  towel 
in  Europe,  we  made  sure  it  was 
the  right  product  for  this  country. 
We  put  it  on  trial  with  hundreds 
of  women  in  the  U.K.  Compared 
with  existing  looped  towels  it 
was  softer,  more  comfortable, 
much  easier  to  use  and  stayed  in 
place  better. 

Two  out  of  every  three  women  said  they  preferred 
new  Mimosept  Comfort  to  their  present  brand.  And  that' 
a  lot  of  business. 
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Mimosept  Comfort 
softer  to  sell  border 


The  soft  towel  with  the  hard  sell 
-  £500,000  in  the  first  year. 

New  Mimosept  Comfort  will  launch  with  the  biggest 
advertising  and  promotional  budget  a  sanitary  towel 
ever  had. 

We'll  be  spending  over  £J  million  in  the  first  year. 
With  really  hard  hitting  advertisements  in  the  major 
women's  magazines.  And  with 
big  bold  posters  -  the  first 
posters  ever  used  for  the  launch 
of  a  sanitary  towel.  So  you  can 
be  sure  new  Mimosept  Comfort 
will  be  noticed. 

And  the  big 
promotion 

Libresse  was  the  first 
brand  to  prove  that  money  off 
packs  really  worked  in  a  big  way. 

New  Mimosept  Comfort 
is  going  one  better.  9p  off  all 


introductory  packs.  And  a  4p  coupon  in  every  pack  to  save  s 
on  the  next  purchase.  More  than  a  million  money-saving 
coupons  will  bring  your  customers  back  for  repeat  purchases. 

And,  through  it  all,  your  cash  margins  stay  as 
good  as  ever. 

New  Mimosept  Comfort  is  the  right  product.  With 
the  right  support.  And  the  right  trade  terms.  It  will  probably 
be  the  most  important  sanpro  launch  to  the  chemist  trade 
for  years. 

Make  sure  you're  in  at  the  start  to  reap  the  rewards. 

MOLNLYCKE  LIMITED, 
Harpcnden,  Herts. 
(Formerly  Sancella  Limited) 


^pOFF 


your  next  purchase- 
of  new  Mimosept 
Comfort  sanitary  pads. 


iscoupon  is  worth 
when  used  towards 
:  purchase  of  new 
ept  Comlort  samlary 
■oiry.  only  one  coupon  lo 
be  used  per  purchase  Otier 
Closes:  30lh  Junel975 
Nole  Redemption  against  any  other  product 
constitutes  a  Iraud. 

Tolhe  Retailer 
This  coupon  will  tie  redeemed  by  Molnlycke  Lid  . 
PO  Bo*  15B.  Corby.  Northanls,  providing  it  has 
been  exchanged  in  pari  payment  lor  new 
Mimosept  Comtorl  sanitary  pads 


mimosepl- 
comfort 


v  Pads 


fig 


Atlas  introduce 
flash  new  packaging. 


Atlas  photoflash  cubes  and  bulbs  have  been 
ri  a  new  'team  strip':  bright  and  noticeable  blue- 
white  packs. 

Result:  better  display  opportunity,  new  impetus 
ales. 

We've  boosted  each  product's  name  and  type 
a  distinctive  colour  coding  for  instant  recognition. 

Result:  easier  stock  control,  easier  handling 
ties. 

And  our  comprehensive  range  of  projector  lamps 
De  given  similar  treatment  too. 

Atlas  pre-packed  dispensers 
For  bulbs  and  cubes 

The  new  Atlas  Flash  Bulb  and  Flashcube  packs 
available  pre-packed  in  special  display  cartons. 


The  new  Magicube  packs  are  available  pre- 
packed in  the  popular  Atlas  gravity  feed  dispensers 
at  no  extra  cost.  Alternatively  you  can  get  new 
Magicube  packs  each  with  an  integral  header  card 
to  make  an  eye-catching  display  just  hanging  or 
standing  on  its  own. 

Either  way,  start  flashing  the  whole  range  of  new 
Atlas  Photoflash  packs  as  soon  as  possible.  Then 
stand  back  and  see  how  well  they  sell. 

See  your  rep.  or  contact  Thorn  Lighting,  Thorn 
House,  Upper  Saint  Martin's  Lane,  London  WC2H  9ED. 

Thorn  lighting 

Currently  the  most  effective 


Is  todays  retail  pharmacy  the 
best  for  the  patient?  MP  asks 
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Western  Pharmacists'  Association 


A  hint  that  the  "four  big  chains"  in 
retail  pharmacy  may  be  referred  to  the 
Monopolies  Commission  was  given  by  Mr 
Laurie  Pavitt  MP  when  he  addressed  the 
Western  Pharmacists'  Association  last 
week. 

Speaking  on  the  need  for  nationalisa- 
tion in  pharmacy,  Mr  Pavitt  suggested 
that  there  were  more  basic  questions  to 
be  answered  first,  including  whether  the 
creation  of  large  chains  of  pharmacies 
and  drug  stores  was  the  best  way  to  get 
medicines  to  the  people  who  need  them. 
However,  he  believed  pharmacy  should 
be  thoroughly  reorganised  in  depth  —  on 
the  way  medicines  are  delivered  to  the 
public,  the  way  they  are  produced  and 
sold,  and  the  way  information  is  made 
available  to  those  who  have  the  power 
to  prescribe. 

Who  knows? 

Mr  Pavitt  gave  a  "politician's  answer" 
to  his  own  question  —  "Should  phar- 
macy be  nationalised?"  • —  by  concluding 
"I  don't  know.  Do  you?"  Nevertheless, 
he  saw  a  great  deal  of  room  for  critical 
examination  of  existing  practices. 
Nationalisation  was  an  emotive  word,  and 
some  —  Mr  Cube  and  Aims  of  Industry 
—  had  sought  to  make  it  a  dirty  word, 
but  for  pharmacy  the  question  was 
whether  or  not  there  should  be  public 
ownership  or  control.  The  speaker 
favoured  public  ownership  whenever  the 
public  interest  would  be  better  served, 
especially  if  public  money  was  involved. 
The  public  paid  about  £300m  a  year  for 
the  pharmaceutical  services  and  there- 
fore had  a  right  to  say  "how  and  when". 

But  nationalisation  in  pharmacy  did 
not  have  to  follow  patterns  set  in  other 
sectors  —  the  five  nationalised  key  in- 
dustries all  had  different  systems  of  con- 
trol. The  starting  point  was  to  establish 
the  needs  and  how  they  could  best  be 
served  —  and  what  kind  of  organisation 
could  best  provide  the  service. 

Mr  Pavitt  believed  that  the  industry 
and  the  distribution  of  medicines  should 
be  separated  in  the  assessment  of  nationa- 
lisation. The  Labour  Party  programme 
foresaw  that  it  may  be  relevant  to  take 
some  sectors  of  the  industry  into  public 
ownership  and  the  Party  had  a  working 
party  examining  what  could  be  done 
about  the  drugs  bill.  A  state  factory 
producing  the  top  ten  drugs  might  be 
better  than  the  present  system. 

The  Swedish  nationalisation  of  phar- 
macies had  been  a  "fascinating  story", 
said  Mr  Pavitt,  because  they  had  gone 
for  the  outlets  instead  of  the  industry. 
If  anything,  Sweden's  pharmacists  had 
more  say  in  the  organisation  than  the 
government.  It  was  difficult  to  transplant 
such  a  system,  however,  since  in  Sweden 
there  had  already  been  a  considerable 


amount  of  public  ownership  of  the  in- 
dustry through  the  supply  of  drugs  to 
the  armed  forces.  The  position  would  be 
similar  in  Britain  if  the  government 
started  a  drugs  factory  in  a  development 
area  —  it  would  be  a  good  base  from 
which  to  work. 

Turning  to  the  role  of  the  pharmacist, 
Mr  Pavitt  said  it  was  nonsense  to  give 
him  professional  training  and  then  have 
a  system  of  medicines  distribution  that 
had  him  spend  his  time  selling  shampoos. 
But  unless  he  sold  shampoos,  the  taxpayer 
would  have  to  spend  a  lot  more  on  dis- 
pensing fees,  no  matter  how  the  package 
was  wrapped  up.  It  posed  an  interesting 
debating  point  —  when  there  is  now  a 
comprehensive  health  service,  had  the 
most  efficient,  most  rational  and  best 
system  of  dispensing  drugs  been 
achieved? 

Perhaps  attention  should  be  paid  to  the 
numbers  being  trained,  or  their  training 
or,  more  important,  the  relationship  be- 
tween pharmacists  and  general  practi- 
tioners. Mr  Pavitt  said  he  would  like  to 
see  a  move  away  from  treatment  and 
institutional  care  to  prevention  and  domi- 
ciliary care.  But  if  people  were  to  be 
treated  in  the  community  there  must  be 
a  team  to  provide  prevention  and  treat- 
ment services  at  local  level  —  and  that 
team  should  include  a  pharmacist.  Mr 
Pavitt  saw  the  pharmacist  as  necessary 
to  take  over  from  the  doctor  the  time- 
consuming  effort  of  reading  the  drugs 
literature,  seeing  representatives,  check- 
ing on  prescribing  and  assessing  the  rela- 
tive merits  of  less  and  more  expensive 
drugs. 

The  present  system  of  informing 
doctors  about  drugs  was  too  expensive 
and  inefficient  —  with  one  representative 
for  every  seven  practitioners.  A  situation 
in  which  drugs  were  sold  to  someone 
who  did  not  have  to  pay  for  them  should 
be  changed. 

Consultation 

But  before  change  there  must  be  con- 
sultation with  the  people  involved.  The 
Labour  Party  working  party  included  a 
large  number  of  pharmacists  and  doctors 
—  not  necessarily  representative  • —  but 
if  there  were  to  be  changes  a  long 
period  of  discussion  and  education  would 
be  required.  "We  have  to  get  away  from 
emotive  nationalisation."  It  would  be 
necessary  to  examine  some  existing 
habits  —  to  discover,  for  example,  why 
doctors  prescribe  a  particular  brand.  Mr 
Pavitt  suggested  that  everyone  had  the 
same,  but  impossible,  aim  ■ —  the  creation 
of  a  healthy  community  that  did  not  need 
medicines. 

During  the  discussion,  Mr  R.  lackson, 
secretary,  asked  if  it  was  right  for  the 
government  to  discipline  pharmacists  and 
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the  industry  without  using  its  powers  to 
discipline  doctors.  Mr  Pavitt  replied  that 
no  Minister  of  Health  would  interfere 
with  clinical  freedom  but  he  had  the 
responsibility  of  ensuring  that  the  doctor 
knew  about  what  he  was  prescribing 
without  "golf  tournaments  and  glossy 
literature". 

Mr  G.  Gunthorpe  asked  about  re- 
search and  how  often  the  top  ten 
drugs  had  changed.  Mr  Pavitt  claimed 
that  for  every  £1  spent  on  research  the 
industry  spent  £5  on  promotion.  A  few 
years  ago  all  companies  were  researching 
for  an  oral  contraceptive  because  the  one 
that  found  it  would  have  "hit  the  jack- 
pot". Ninety  per  cent  of  research  was 
not  directed  at  finding  new  drugs  but  at 
finding  ways  round  patents  to  get  a  share 
of  the  market.  The  speaker  said  he  would 
organise  research  in  the  public  sector 
around  the  Medical  Research  Council, 
World  Health  Organisation,  universities, 
etc,  and  in  the  private  sector  would  want 
accountability  in  respect  of  the  percentage 
spent  on  research  and  what  that  research 
was  for.  There  must  be  a  move  towards 
the  more  unpopular  research  projects, 
and  Mr  Pavitt  expressed  the  belief  that 
co-operation  and  teamwork  were  more 
important  than  competition. 

Sweden's  example 

Mr  W.  A.  G.  Kneale,  National  Pharma- 
ceutical Union,  was  less  enthusiastic  about 
the  results  of  nationalisation  in  Sweden. 
The  managing  director  of  the  corporation 
had  come  from  the  food  trade  and 
of  Sweden's  800  pharmacies,  200  were 
now  run  by  non-pharmacists.  Mr  Pavitt 
replied  that  it  was  not  necessary  for 
Britain  to  make  the  same  mistakes,  since 
the  example  was  there. 

Mr  Lewis  Priest  challenged  the  belief 
that  what  was  best  for  the  country  was 
always  best  for  the  community  —  health 
centres  suited  the  former  but  not  the 
latter,  for  example.  If  pharmaceutical 
distribution  was  nationalised  the  govern- 
ment would  have  either  to  spend  a  great 
deal  keeping  all  drugs  in  all  pharmacies 
—  or  would  have  to  drastically  cut  the 
number  of  pharmacies  and  thus  deprive 
the  community.  Mr  Pavitt  answered  that 
if  the  pharmacist  was  not  to  sell  non- 
medicines  then  there  would  not  be  six 
pharmacies  in  every  high  street. 


Films 


Worth  it — every  inch  of  the  way 

Glaxo  Laboratories  Ltd,  Glaxo  Film 
Library,  Greenford,  Middlesex  UB6  OHE. 
16mm  colour  with  sound  commentary. 
Running  time  23  minutes. 
This  is  the  story  of  the  rehabilitation  of  a 
patient  who  through  peripheral  vascular 
disease  had  to  have  both  legs  amputated. 
The  patient  and  his  physiotherapist  are  the 
"stars."  There  are  no  "plugs"  for  products 
of  the  sponsoring  company.  Whilst  the 
content  from  a  "scholastic"  point  of  view 
is  outside  the  scope  of  the  pharmacist,  the 
film  is  absorbingly  entertaining — W.  S.  B. 
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Ignorance  of  effects  of  diet  on 
drugs  is  cause  for  concern' 


"We  are  in  a  condition  of  profound 
ignorance  and  should  be  in  a  position 
of  considerable  concern"  about  the  effects 
of  diet  on  drug  metabolism,  said  Dr 
A.  E.  M.  McLean,  reader  in  experimental 
pathology,  University  College  Hospital 
Medical  School,  London,  last  week. 

At  a  symposium,  "Interactions  between 
drugs  and  food,"  organised  by  the  Phar- 
maceutical Society  and  the  food  group, 
Society  of  Chemical  Industry,  he  ex- 
plained how  diet  could  influence  the 
extent  to  which  drugs  were  metabolised 
to  harmful  toxins. 

Hydroxylation  of  drugs  depended  on 
the  microsomal  enzyme  system,  cyto- 
chrome P450,  whose  levels  could  be 
increased  in  rats'  livers  by  phenobarbitone, 
DDT,  many  other  drugs  and  natural 
food  components  such  as  flavones. 

A  low  protein  diet  depressed  cyto- 
chrome P450  levels  and  protected  rats 
from  the  harmful  effects  of  carbon 
tetrachloride  by  reducing  its  metabolism 
to  toxic  products,  whereas  those  rats 
whose  P450  levels  had  been  induced  by 
phenobarbitone  were  much  more  sensi- 
tive to  them.  Conversely,  phenobarbitone 
protected  rats  from  cancer  of  the  liver 
following  anatoxin,  the  toxin  from 
Aspergillus  mould. 

"Whether  phenobarbitone  has  a  good 
or  bad  influence  on  the  life  span  of  an 
animal  or  person  depends  on  whether 
the  toxins  they  meet  are  predominantly 
like  carbon  tetrachloride  and  activated 
or,  like  aflatoxin,  predominantly  inacti- 
vated," said  Dr  McLean.  Paracetamol 
toxicity  was  increased  by  a  low  protein 
diet:  lack  of  methionine  led  to  decreased 
synthesis  of  glutathione  which  was  neces- 
sary for  the  safe  excretion  of  toxic 
metabolites. 

Animals  also  needed  lipid  factors  for 
normal  drug  metabolism  and  a  normal 
enzyme  induction  response.  P450  was 
present  in  the  lung  and  kidney:  a  low 
protein,  moderately  high  fat  diet  de- 
pressed P450  levels  in  the  liver  of  rats 
and  raised  them  in  the  kidney,  making 
the  animals  more  sensitive  to  the  toxic 
effect  of  dimethylnitrosamine,  a  carcino- 
gen formed  spontaneously  in  food. 

World  variation 

Dr  McLean  said  differences  in  disease 
patterns  throughout  the  world  may  be 
a  result  of  differences  in  diet.  West 
Germany  and  Japan  had  the  same  cigarette 
consumption  but  West  Germans  were 
five  times  more  likely  to  get  lung  cancer. 
Dr  McLean  believed  diet  rather  than  a 
genetic  factor  was  responsible  —  the 
Japanese  took  one  tenth  of  their  calories 
as  fat  whereas  fats  contributed  up  to 
50  per  cent  of  the  German  diet. 


He  called  for  urgent  co-operation  of 
the  food  and  pharmaceutical  industry 
iu  investigating  the  composition  of  foods 
and  food  additives  and  their  effect  on 
mortality,  carcinogenesis  and  drug  met- 
abolism "because  if  the  environment 
goes  on  changing  as  quickly  as  it  has 
done  over  the  past  30  years  we  will  never 
be  in  sufficiently  stable  conditions  to 
know  what  is  going  on." 

Dr  M.  Mitchard,  senior  lecturer  in 
clinical  pharmacology,  Birmingham  Medi- 
cal School,  described  how  food  affected 
the  absorption  of  drugs  by  increasing 
gastric  retention,  by  reducing  the  rate 
of  transfer  across  the  intestinal  mucosa, 
by  forming  insoluble  complexes  or  by 
providing  a  vehicle  which  increased  the 
rate  of  transfer  across  the  mucosa. 

Griseofulvin,  for  example,  was  more 
rapidly  and  fully  absorbed  in  the  presence 
of  fats.  Dr  Mitchard  suggested  that  while 
the  drug  was  almost  insoluble  in  water 
it  was  highly  soluble  in  lipids  and  could 
be  absorbed  in  the  fat  content  of  food 
and  "it  would  appear  that  the  absorption 
of  other  lipid  soluble  drugs  could  be 
increased  in  a  similar  way." 

Drugs  such  as  metoclopramide  which 
increased  gastro-intestinal  motility  in- 
creased the  rate  of  absorption  of  readily- 
absorbed  drugs.  But  with  slowly  absorbed 
drugs  like  digoxin,  increased  motility 
reduced  the  amount  absorbed,  presumably 
because  digoxin  was  only  absorbed  from 
a  small  part  of  the  gastro-intestinal  tract 
and  "hurrying  it  through"  decreased  the 
time  it  was  in  contact  with  the  absorp- 
tion site. 

Dr  Mitchard  warned  against  patients 
taking  pentobarbitone  at  night  on  a  full 
stomach.  Food  delayed  the  absorption 
and  a  patient  not  going  to  sleep  imme- 
diately might  be  tempted  to  take  another 
dose  with  the  risk  of  reaching  dangerous- 
ly high  levels  and  being  heavily  sedated 
in  the  morning. 

Drugs  were  generally  poorly  absorbed 
in  coeliac  patients,  he  continued,  because 
of  their  damaged  intestinal  mucosa.  But 
propranolol  was  absorbed  more  efficiently 
in  these  patients  probably  because,  un- 
like other  drugs,  it  did  not  need  to  be 
extensively  degraded  by  the  intestinal 
mucosa  before  passing  through. 

Speaking  on  parenteral  nutrition  and 
drug  interactions,  Dr  G.  Hardy,  Travenol 
Laboratories,  said  that,  ideally,  drugs 
should  never  be  added  to  parenteral  solu- 
tions at  all,  but  when  there  was  no  alter- 
native the  procedure  should  be  the  res- 
ponsibility of  one  department  only,  pre- 
ferably the  hospital  pharmacy.  Pharmacists 
had  a  greater  knowledge  of  pharmaco- 
kinetics than  physicians  and  nurses,  and 
were  in  a  better  position  to  inform  other 


departments  about  possible  adverse  reac- 
tions, leaving  the  medical  and  nursing 
staff  more  time  for  patient  care.  Dr 
Hardy  predicted  a  great  improvement 
within  the  next  12  months  in  the  transfer 
of  information  from  industry  to  hospital 
pharmacies  on  the  addition  of  drugs  to 
intravenous  solutions. 

Dr  G.  L.  S.  Pawan,  Middlesex  Hospi- 
tal Medical  School,  London,  said  that 
nearly  every  substance  foreign  to  the 
body  could  affect  the  nutritional  status 
in  some  way,  a  fact  which  pharmacists 
and  doctors  should  remember  when 
patients  were  undergoing  long  term 
treatment  with  drugs.  Oral  contracep- 
tives, for  example,  affected  pyridoxine 
and  ascorbic  acid  levels,  together  with 
plasma  levels  of  amino  acids  particularly 
phenylalanine,  tyrosine,  methionine  and 
glycine. 

Outlining  how  nutrients  could  also  be 
used  as  drugs,  Professor  A.  S.  Truswell, 
Queen  Elizabeth  College,  University  of 
London,  said  he  thought  that  vitamin  E 
was  a  "good  example  of  mythological 
nutrition"  but  OTC  consumption  was 
high  and  it  was  fortunate  that  the  vitamin 
was  far  less  harmful  than  other  fat  solu- 
ble vitamins,  although  recent  reports 
suggested  it  was  not  as  non-toxic  as 
previously  thought. 

During  the  discussion,  a  member  from 
"the  firm  making  phenelzine"  said  that 
the  risks  of  harmful  interactions  between 
monoamine  oxidase  inhibitors  and  the  new 
synthetic  proteins  were  being  assessed. 
He  thought  there  was  no  risk  with  the 
unflavoured  forms  of  textured  vegetable 
protein  but  there  may  be  with  the 
flavoured  varieties. 


Books 

Employee  Relations  In  the  Smaller  Firm 

Commission  on  Industrial  Relations,  H.M. 
Stationery  Office.  9£  x  6in.  Pp  27.  £0-30. 
The  booklet  gives  practical  guidance  to 
small  firm  employers  on  a  systematic 
approach  to  employee /management  re- 
lations. Designed  to  fill  a  gap  of  practical 
written  guidance  on  industrial  relations 
in  small  firms,  it  covers  the  main  aspects 
in  four  separate  sections  concerned  with 
communications  and  consultation;  griev- 
ance and  disciplinary  procedures;  col- 
lective bargaining;  and  employment  poli- 
cies for  recruitment,  training  and  em- 
ployee records. 

Books  received 

Prolactin:  Physiology  and  Clinical  Sig- 
nificance 

D.  F.  Horrobin.  Medical  and  Technical 
Publishing  Co  Ltd  (PO  box  55,  St 
Leonard's  House,  St  Leonardgate,  Lan- 
caster, Lanes  LA1  3BR).  8%  x  5f  in. 
Pp  239.  £6. 

The  Chemistry  and  Metabolism  of  Drugs 
and  Toxins 

Michael  Briggs  DSc,  PhD,  FRIC,  FIBiol 
and  Maxine  Briggs  MB.  ChB,  DPH. 
William  Heinemann  Medical  Books  Ltd 
(23  Bedford  Square,  London  WC1B 
3HT).  8£  x  5£  in.  Pp  386.  £5. 
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profitable  calculation 
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Watch  for 


biovital 


DISCOUNT 

on  £30  order  gives  you  a  total 
profit  of  £18.75  or  10%  on  a  £20 
order  gives  you  a 
total  profit  of  £12. 

Tw^lmtoWe,  Overworked 

(Not  eating  property' 
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News  of  the  World 
Sunday  Express 
Sunday  People 
Sunday  Mirror 
Woman 
Woman's  Own 


Woman's  Realm 
Woman's  Weekly 
Living 

Family  Circle 
Woman  &  Home 
Woman's  Journal 


Dramatic  Point  of  Sale  items  like 

this  showcard  are  available. 

Ask  your  Radiol  Representatives  for  details. 


Information  about  this  offer  may  be  obtained  from 

Radiol  Chemicals  Ltd.,Stepfield,  Witham,  Essex  CM8  3AG. 

Tel:  Witham  2538;  Cables:  Radiatonal,  Witham,  Essex; 

and  of  course  your  Radiol  representative  who  has  got  the  facts, 

figures  and  the  display  units  at  his  fingertips. 

Alternatively  a  £20  order  comprising  BIOVITAL 

and  any  other  Radiol  Products  for  10#— 

£30  orders  less  121 X 
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Vestric 

Value 


•the  completely  flexible  package 


Vestric  Value  offers  the  retailer  all  the 
advantages  of  membership  of  a  voluntary 
trading  organisation  ....  with  none  of 
the  restrictions  which  some  schemes 
insist  on  imposing. 


This  highly-flexible,  three-element 
package  enables  the  retailer  to  decide 
for  himself  on  the  emphasis  he 
prefers  to  give  to  OTC  ;>a!es  and  to 
special  offers. 


The  retailer  who  faces  tough  local 
competition  receives  powerful  help 
from  the  Vestric  Value  package, 
while  the  large  dispensing  pharmacy 
can  easily  adapt  the  package  to  meet 
its  own  particular  needs. 


Vestric 

NATIONAL 
PROMOTIONS 


a  monthly  list  of  fast-selling,  nationally- 
advertised  products  at  special  discounts, 
available  through  all  Vestric  branches. 


Vestric 


-  simple,  fast,  effective 
service  to  retailers 
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Vestric 
VALUE 
PLUS 

an  easy-to-use  bulk- 
buying  system  which 
passes  on  extra  saving 
for  purchases  in  unit 
packs. 


Vestric 
LOCAL 

PROMOTIONS 

a  range  of  money-saving  offers 
arranged  specially,  every  month, 
by  local  Vestric  branches. 


JlMlilil 
llgHiillllliill 


DON'T  FORGET. 


Don't  forget  Vestric's  fast  ethical 
service,  supplying  drugs,  ethica/s,  and 
prescription  products  —  available  at 
your  local  Vestric  branch. 
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Institute  of  Packaging 


Regulations  on  child-safety 
packs  still  months  away 


People  should  stop  "shrieking"  about 
child  poisoning,  and  "get  down  to  the 
facts,"  said  Dr  R.  Goulding,  director, 
poisons  unit,  Guy's  Hospital  group,  at  the 
Institute  of  Packaging's  "Packaging  and 
child  safety"  conference  last  week.  "We 
are  faced  today  with  a  big  problem  of 
suspected  poisoning  rather  than  real 
poisoning,"  he  added. 

Dr  Goulding  explained  how  his  unit 
answered  queries  from  doctors  about 
suspected  poisoning  cases.  A  survey 
following  up  calls  over  the  10  years  that 
the  unit  had  been  in  operation  revealed 
that  two  out  of  three  requests  related  to 
children.  Medicines,  both  prescribed  and 
OTC,  were  involved  in  40  per  cent  of 
the  inquiries  on  children,  household  pro- 
ducts 40  per  cent,  and  agricultural  and 
horticultural  chemicals  5  per  cent. 

Severe  illnesses  and  deaths  were  confined 
almost  entirely  to  medicines.  Dr  Goulding 
added  that  there  was  "hardly  ever"  a 
death  with  household  products.  Paraquat 
formulated  and  packaged  for  garden  use 
was  "no  bother  at  all"  —  most  paraquat 
poisoning  cases  arose  where  the  concen- 
trate had  been  obtained  and  decanted 
into  a  "pop"  bottle.  Dr  Goulding  sug- 
gested that  the  term  "poisoning"  should 
only  be  used  where  somebody  had  been 
exposed  to  a  material  and  there  was  sub- 
sequently some  disability  or  death.  The 
majority  of  cases  were  suspected  poison- 
ing, and  there  was  a  problem  of  medical 
assessment. 

In  1964,  some  7,400  children  were  ad- 
mitted into  hospital  in  England  and 
Wales  with  the  diagnosis  of  poisoning. 
In  1969  that  figure  was  15,500  and  15,700 
in  1972.  The  figures  indicated  a  levelling 
out,  said  Dr  Goulding,  but  some  7,000  of 
the  cases  involved  aspirin.  Drugs  and 
medicines  accounted  for  25  per  cent  of 
admissions  due  to  accidents,  but  the 
average  length  of  stay  in  hospital  had 
fallen  from  3-3  days  in  1964  to  1-4  days 
in  1972.  Dr  Goulding  said  that  85  per 
cent  were  discharged  after  one  night  or 
less;  they  had  been  "precautionary" 
admissions. 

Low  mortality 

The  mortality  from  medicines  poison- 
ings had  remained  relatively  low  —  the 
annual  average  was  23  children  under  5, 
and  was  remaining  about  constant.  It 
was  about  2  per  cent  of  deaths  in  small 
children.  Dr  Goulding  thought  that 
patients  should  be  observed  for  an  hour 
or  two  before  admission  to  hospital  be- 
cause "in  few  instances  the  symptoms  or 
complications  are  delayed".  He  also  felt 
that  health  education  should  be  looked 
in  smaller  quantities  —  the  advantages 
"appallingly  mis-directed", 
well  have  been  related  to  that  point. 
Thus  there  were  "indications"  of  safety, 


—  "children  tend  to  pour  liquids  over 
themselves".  One  solid  dose  form  com- 
monly involved  was  oral  contraceptives, 
but  the  children  "don't  come  to  any 
harm".  A  Health  Education  Council 
study  in  Bristol  showed  that  the  medi- 
cines consumed  were  mostly  those  which 
had  been  used  shortly  beforehand. 

It  was  difficult  to  find  out  the  circum- 
stances of  any  particular  poisoning,  Dr 
Goulding  said.  In  a  few  cases  the  top 
had  not  been  put  on  the  container;  Dr 
Goulding  asked  if  it  was  more  likely  for 
people  to  put  back  a  more  complicated 
reclosable  safety  top.  He  claimed  he  had 
not  come  across  a  single  case  of  severe 
poisoning  from  a  strip-packaged  medicine. 
One  preparation  which  was  causing  a  lot 
of  trouble,  which  Dr  Goulding  did  not 
name,  bore  the  label  "keep  out  of  the 
reach  of  children"  in  red  letters.  Later 
he  stated  that  he  had  never  received  a 
call  which  involved  aspirin  which  was 
strip  packed. 

Motivation 

Dr  D.  Kelly,  consultant  psychiatrist,  St 
George's  Hospital,  London,  said  that 
babies  had  a  compulsion  to  stick  things 
in  their  mouth.  A  toddler  was  mobile, 
inquisitive,  exploring  and  liked  taking 
things  apart.  One  of  the  commonest 
medicines  children  took  were  iron  tablets 
which  were  bright  red  and  green  like 
Smarties.  There  was  an  increasing  trend 
to  decanting  liquids,  for  which  people 
choose  squash  or  pop  bottles.  Answering 
a  question  later,  Dr  Kelly  said  that  child- 
ren went  for  highly  coloured  medicines, 
particularly  the  red  ones,  and  tended  to 
leave  solely  black  or  white  tablets. 

Dr  R.  H.  Jackson,  chairman  of  the 
Joint  Accident  Committee  of  the  British 
Paediatric  Association  and  the  British 
Association  of  Paediatric  Surgeons,  said 
the  Bristol  study  indicated  that  medical 
care  was  sought  for  at  least  20,000  more 
children  a  year  than  the  16,000  admitted 
to  hospital  for  suspected  poisoning.  The 
final  figure  was  thought  to  be  35-40,000 
such  cases  a  year.  Dr  Jackson  did  not 
accept  that  doctors  were  overplaying  the 
seriousness  of  the  problem. 

Dr  T.  D.  Whittet,  chief  pharmacist, 
Department  of  Health,  said  he  was  unable 
to  give  the  results  of  consultations  on  the 
Medicine  Commission's  recent  working 
party  report  on  safety  packaging,  (C&D, 
August  10,  1974,  p  176)  although  he 
realised  that  a  clear  recommendation 
from  the  Department  would  be  a  great 
help  to  manufacturers.  The  Department 
had  received  a  large  number  of  com- 
ments, but  much  work  remained  to  be 
done.  However  there  was  no  reason  why 
companies  should  not  use  safety  packag- 
ing in  advance  of  regulations. 

The  working  party  had  pointed  out  a 
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number  of  factors  including  the  need  for 
manufacturers  to  buy  new  packaging 
machinery  and  more  space  would  be  re- 
quired for  storage  of  strip-packaged  medi- 
cines. One  manufacturer  had  estimated 
that  the  change-over  would  cost  him 
£300,000,  some  £100,000  being  for  a  new 
factory,  and  £600,000  extra  annual  run- 
ning costs.  The  effect  of  increased  prices 
on  exports  should  also  be  looked  at. 

When  pressed  during  the  questions 
session  by  Mr  M.  J.  Bowsher,  Barclay 
Fine  Chemicals  Ltd,  as  to  when  the 
Department  would  propose  regulations, 
Dr  Whittet  stated  that  it  would  be  a 
matter  of  months  after  all  the  comments 
on  the  report  had  been  received. 

In  reply  to  Mr  T.  G.  Evans,  Link 
Industrial  Design,  Dr  Whittet  said  that 
the  British  Standards  Institution's  draft 
for  development  for  reclosable  containers, 
which  the  working  party  had  criticised 
because  children  were  used  in  the  test, 
was  similar  to  the  US  test,  to  allow  for 
interchangeability.  Dr  Goulding  later 
commented  that  some  commercial  in- 
terests themselves  had  requested  the  legal 
view.  Mr  J.  L.  Winfield,  Glaxo  Labora- 
tories Ltd,  thought  it  undesirable  to  be 
forced  into  one  line  of  packaging  only, 
but  Dr  Whittet  said  the  Department 
would  be  reluctant  to  lay  down  very 
restrictive  rules.  In  reply  to  another 
question,  Dr  Whittet  said  costs  of  chang- 
ing to  strip  packaging  were  not  thought 
of  as  a  barrier.  On  a  question  about  taste, 
Dr  Goulding  said  an  unpleasant  taste  did 
not  deter  children. 

In  the  afternoon  session,  Mr  W.  L. 
Peacock,  technical  director,  Jeyes  animal 
health  division,  explained  that  safety 
packaging  for  household  products  was 
developing  through  "pilfer-proof"  closures, 
which  offered  protection  before  opening 
and  sometimes  also  some  protection  after 
opening,  rather  than  complete  child- 
resistant  packaging. 

Mr  D.  A.  Dean,  development  service 
manager,  Fisons  pharmaceutical  division, 
said  that  the  Medicines  Commission  re- 
port did  not  recognise  packaging  function, 
ie  the  economical  means  of  providing 
protection,  presentation,  identification 
and  convenience  and,  in  certain  forms 
of  pack,  the  means  of  administration. 
Packs  produced  by  the  industry,  although 
a  compromise  between  many  factors, 
were  designed  to  achieve  long  shelf  life, 
but  many  containers  used  for  prescriptions 
dispensed  in  a  pharmacy  only  gave  short- 
life  protection.  Here  Mr  Dean  advocated 
the  linking  of  child  safety  with  original 
pack  dispensing,  and  unit  dose  packs 
were  "far  more  reliable"  for  such  dis- 
pensing. The  unit  pack  also  had  "hidden 
advantages"  in  low  microbiological  counts 
and  protection  from  the  atmosphere. 

It  was  believed  that  unit  packs  pre- 
sented difficulties  to  a  child,  but  Mr  Dean 
said  that  had  yet  to  be  proved  experi- 
mentally. Also  it  was  argued:  if  a  child 
opened  a  pack,  he  would  not  necessarily 
remember  how  he  had  done  it;  a  child 
tires  of  repetitive  action  —  Mr  Dean 
thought  it  was  "logical,"  but  still  to  be 
proved;  and  unit  packs  usually  existed 
in  smaller  quantities  —  the  advantages 
currently  being  seen  in  unit  packs  might 
well  have  been  related  to  'hat  point. 

Thus  there  were  "indications"  of  safety, 
Continued  on  p  78 
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Volumatic  Security  Products 


1 


Volumatic  Security  Scanning  Arm  The 

ultimate  shoplifting  deterrent,  an  electrically 
driven  arm  onto  which  convex  mirrors  can 
be  mounted.  Moves  the  mirror  in  a  1  20 
degree  sweep  every  20  seconds.  The 
mirror's  movement  maximises  the  deterrent 
of  the  convex  mirror  and  gives  added 
surveillance.  Neat,  modern  and  highly 

effective. 


Volumatic 
"Cash  carrying 
Cases  When 
snatched  from  the 
carrier,  sounds  an  ear  piercing 
audible  alarm  and  sends  off 
clouds  ot  dense  orange  smoke.  The  cash  is 
stained  and  made  useless  to  the  thief  and 
the  carrier  is  protected  by  a  year's  free 
insurance.  It's  a  foolproof  way  to  carry 
cash.  Available  in  three  sizes.  Also 
available  ladies'  style  hand/shoulder 
cash  carrying  bag  and  in-store  cash 
collection  case  with  many  new  features. 

Volumatic 
Emergency  Alarm 

A  multi-purpose 
portable  audible 
alarm  for  floor  orwall 
mounting  ;  gives 
immediate  'press  to 
sound'  and  'press  to 
silence'  operation  with 
ear  piercing  signal.  Foot 
or  hand  operated. 

Volumatic  Stoplifters  Bright  deterrent 
orange  signs  for  hanging  in  retail  sales 
areas.  Each  sign  carries  powerful 
anti-pilferage  slogan  on  either  side.  A  sure 
way  of  deterring  the  casual  and  impulse 
pilferer.  Bright  orange  acrylic  with  black 
lettering,  suspended  with  chrome  chain. 
Dimensions :  36  ins.  wide  by  1  2  in.  deep 
(91  cm.  (91  cm.  by  30  cm.)  Low  in  cost. 


Volumatic  Ceiling 
Mounted  Deterrent 
Unit  A  new  security 
device  designed  to  provide 
a  maximum  deterrent  to 
shoplifters  by  constant  movement  of  multi-angle 
surveillance  mirrors. 

A  ceiling  mounted  arm  on  which  are  mounted 
three  convex  mirrors  is  driven  in  a  circular  motion 
by  an  electric  motor.  Can  be  fixed  either  to 
conventional  or  suspended  ceilings.  All  the  mirrors 
and  the  suspension  tube  in  bright  Volumatic 
deterrent  orange.  A  fraction  of  the  cost  of 
similar  products. 


Volumatic 
Anti-Pilferage 
Mirrors 

Volumatic  new  generation  circular  convex 
mirrors  with  a  bright  orange  'halo'  trim  are 
the  most  effective  low  cost  method  of 
pilferage  control :  three  diameter  sizes  1 6  in., 
24  in.  and  34  in. ;  tough  glass  fibre  backing 
makes  them  virtually  unbreakable. 
For  tight  corners,  the  Volumatic  Slimview 

mirror  is  the  answer.  Oblong  in  shape  it 
measures  24  in.  wide  by  1  6  in.  deep.  Bright 
Volumatic  orange  trim  for  added  deterrent  effect 
Volumatic  Two-Way  Observation  Mirrors  give 
discreet  surveillance  of  high  pilferage  risk  areas. 
Available  clear  and  indistinguishable  from 
ordinary  mirrors,  or  with  Venetian  silverstrip. 
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SHOPLIFTING 

IS  AN  OFFENCE 

WE  ALWAYS  PROSECUTE 


Volumatic  Loop  Alarm  Systems  An  entirely 
new  range  of  battery  operated  loop  alarm 
systems  that  provide  an  unbeatable  method 
of  preventing  the  theft  of  merchandise  on 
open  display.  Require  no  maintenance  and 
running  costs  are  virtually  nil.  Supplied  with 
coaxial  cable  that  cannot  be  bridged.  Three 
types  are  available,  two  with  unique  and 
patented  automatic  re-setting  facility. 
Powerful  audible  signal.  Applications  in  all 
types  of  non-food  retailing. 


All  Volumatic  security  products  are 
manufactured  under  stringent  quality 
control  and  research  is  being 
conducted  into  the  improvement  of 
existing  products  and  development  of 
new  products.  We  are  always  happy  to 
discuss  specific  security  projects  with 
customers.  All  Volumatic  products  are 
backed  by  a  one  year  written  guarantee. 

Solve  your  security  problems  now  -  send  for  literature  today.  To  help  us  to  give 
your  enquiry  immediate  attention,  please  quote  this  reference  CD 


Volumatic  Bomb  Blanket 

Designed  to  contain  the  blast 
from  expedient  (home  made) 
bombs.  Gives  1 6  sq.  ft. 
coverage.  Already  in  use  by 
department  stores  and  some 
public  utilities.  Designed  to  be 
placed  over  the  bomb  until 
disposal  experts  arrive. 


Volumatic  Limited  -  leaders  in  retail  security 


Volumatic  Limited 
Taurus  House 
Kingfield  Road 
Coventry  CV6  5AS  England 
Telephone  (0203)  84217/8/9 


Volumatic  Protectachain  Chrome  finished  neat,  flexible  ball-link 
chain  for  securing  goods  on  open  display.  Very  low  in  cost.  Case 
studies  show  it  can  totally  eliminate  pilferage. 


made  to  make  you  profit 


j 
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Packaging  and 
child  safety 

Continued  from  p  76 

but  Mr  Dean  was  "disturbed"  that  in- 
dustry had  to  move  through  large  up- 
heaval only  on  "indications".  He  called 
for  further  research  and  a  study  of  the 
effects  of  all  packaging  on  the  aged  and 
infirm. 

Querying  how  effective  current  unit 
packaging  was  at  child  resistance,  Mr 
Dean  felt  that,  if  subjected  to  the  same 
test  as  reclosable  safety  packs,  current 
unit  packs  could  come  out  badly.  How- 
ever, child  resistance  could  be  built  into 
unit  packs  by  adding  an  extra  ply  or 
by  better  design. 

Mr  K.  R.  Elmer,  product  manager. 
Metal  Box  Co  Ltd,  explained  the  history 
of  reclosable  containers  in  North 
America.  In  the  1950s  the  Proprietary 
Medicines  Association  and  the  Proprietary 
Association  of  America  worked  together 
on  safety  containers,  and  some  child- 
resistant  closures  were  produced.  Since 
then  a  large  number  of  such  closures 
had  been  developed  and  the  Poison  Pre- 
vention Act  1970  gave  a  test  for  child 
resistance.  Strip  packaging  was  not  suit- 
able for  household  products,  said  Mr 
Elmer,  so  reclosable  safety  packs  would 
be  needed.  He  welcomed  the  Home 
Office's  decision  to  look  at  the  position 
regarding  household  products. 

The  Ontario  experience,  which  used 
reclosable  safety  containers,  produced  a 
91  per  cent  reduction  in  child  poisoning 
in  one  year,  and  over  a  six  year  period  a 
similar  experiment  in  the  USA  reduced 
accidental  child  poisoning  ten  fold.  There 
was  also  evidence  from  both  studies  that 
the  use  of  such  safety  containers  led  to  a 
decrease  in  all  poisonings,  possibly  by 
acting  as  a  reminder  to  parents  of  the 
ever-present  threat. 

Standardisation 

Mr  R.  W.  Povey,  product  development 
manager,  United  Glass  Ltd,  said  that 
there  were  over  100  current  designs  of 
reclosables  available  in  the  USA,  with 
only  about  six  under  different  stages 
of  development  in  the  UK.  Economies  of 
scale  in  the  future  would  bring  down 
prices,  but  it  would  be  useful  to  have 
standardisation  so  that  one  closure  would 
fit  many  widely  different  bottle  finishes. 

United  Glass  had  submitted  a  "lengthy" 
document  to  the  Department  of  Health 
last  November  on  the  Medicines  Com- 
mission's recommendations,  said  Mr 
Povey.  The  firm  favoured  testing  in  the 
UK  for  all  types  of  safety  containers, 
and  any  form  of  strip  or  blister  packag- 
ing should  go  through  the  same  tests  as 
in  the  USA.  There  had  been  "fewer" 
complaints  about  the  "press  and  turn" 
type  of  closure  than  other  reclosables, 
Mr  Povey  added. 

During  the  discussion  forum,  Dr  Gould- 
ing  said  that  the  Medicines  Commission's 
working  group  had  seen  the  US  report 
and  had  also  had  corresponded  with  US 
officials  on  the  matter  before  completing 
their  report. 

Mr  D.  J.  Goch,  Contrapac  Ltd,  felt 


that  a  lot  could  be  achieved  by  educating 
parents,  Dr  Whittet  said  that  his  Depart- 
ment was  having  discussions  with  the 
Pharmaceutical  Society  and  the  Health 
Education  Council  on  the  best  way  of 
doing  that.  It  was  "very  much  a  live 
issue"  and  he  hoped  that  a  campaign 
"might  come  along". 

Mr  S.  C.  Jolly,  director,  Department  of 
Pharmaceutical  Sciences,  Pharmaceutical 
Society,  said  the  Department  of  Health 
was  undertaking  discussions  on  the  use 
of  reclosables  as  an  interim  measure, 
and  wondered  what  the  effect  would  be 
on  the  manufacturers  of  reclosables  of 
a  sudden  changeover  to  unit  packaging. 
Mr  J.  L.  Winfield,  Glaxo  Laboratories 
Ltd,  suggested  that  the  Ministry  would 
not  like  the  cost  of  such  a  changeover 
once  reclosables  had  been  used — the  latter 
required  only  a  minimum  of  retooling. 

Mr  D.  D.  Day,  Cyanamid  of  Great 
Britain  Ltd,  asked  who  would  decide  what 
was  a  bulk  pack  and  what  a  pack  for 
original  pack  dispensing,  which  might 
thus  require  a  reclosable  safety  cap.  Mr 
Jolly  said  the  final  onus  would  be  on  the 
dispensing  pharmacist.  If  the  container 
required  for  original  pack  dispensing  had 
a  reclosable  cap,  then  it  simply  required 
relabelling.  If  not,  the  contents  would 
be  transferred  to  another  container  with 
a  safety  closure. 

Mr  Byng,  Wellcome  Foundation,  asked 


Lines  contractors  bid 
for  Council  places 

My  earlier  letter  calling  for  a  "Campaign 
for  Democratic  Pharmacy"  was  prompted 
by  consultations  I  had  been  having  with 
colleagues  in  Lincolnshire  on  the  role  of 
the  Society  and  its  Council.  Our  investi- 
gations had  even  reached  the  stage  of 
informal  discussions  with  senior  mem- 
bers of  the  BMA  to  see  what  could  be 
learned  from  their  organisational  struc- 
ture which  seemed  to  be  somewhat  more 
effective  than  our  own.  This  constructive 
examination  of  pharmaceutical  democracy 
was  suddenly  and  definitively  halted  by 
the  Care  judgment! 

Our  early  thoughts  had  led  us  to 
believe  that  the  Society's  role  was  much 
more  limited  than  the  Council  itself  be- 
lieved. The  objective  in  the  charter  of 
"advancing  pharmacy"  had  been  lost  in 
the  Council's  desire  to  advance  their  own 
respectability.  They  seemed  to  have  lost 
sight  of  the  fact  that  the  majority  of 
pharmacy  (educational,  manufacturing, 
wholesaling)  was  dependent  upon  retail 
general  practice  for  its  lifeblood. 

The  Care  judgment  came  as  a  shatter- 
ing blow  to  all  of  us  who  realised  that  a 
sound  retail  base  is  vital  if  "pharmacy" 
is  to  survive.  Although  the  editors  of  the 
journals  were  at  pains  to  point  out  that 
it  was  a  Statutory  Committee  decision 
and  not  a  decision  of  Council,  my  legal 
adviser   informs  me  that   the  Statutory 


if  there  was  harmonisation  of  legislation 
between  EEC  countries.  Dr  Whittet  re- 
plied that  there  was,  but  not  about  safety 
containers. 

Mr  J.  F.  B.  Clark,  Beatson  Clark  & 
Co  Ltd,  raised  a  point  about  standardisa- 
tion of  reclosable  caps  ■ —  some  would 
fit  the  standard  bottle  neck  sizes  and 
others  would  not.  Mr  Elmer  replied  that 
everyone  would  like  standardisation,  but 
he  was  worried  that  laying  down  a  stan- 
dard for  one  or  two  closures  could  be 
a  barrier,  restricting  future  development. 
Later  Mr  Clark  said  that  retail  pharma- 
cists had  to  think  of  the  container 
allowance  before  voluntarily  introducing 
child-resistant  closures  as  there  was  no 
doubt  that  they  would  cost  more.  Dr 
Whittet  said  that  if  the  Ministry  con- 
sidered the  evidence  of  safety  was  satis- 
factory, they  would  consider  an  allowance, 
but  pioneers  always  had  to  pay  out  of 
their  own  pockets. 

One  speaker  felt  that  one  area  of  the 
country  he  suggested  Scotland  — 
should  be  used  to  try  out  reclosable  safety 
caps  on  present  containers  to  see  what 
effect  there  was.  Dr  Goulding  said  that 
if  reclosable  containers  did  have  over  85 
per  cent  effectiveness,  then  they  should  be 
tried.  He  also  called  for  the  industry  to 
decide  to  start  using  safety  packaging 
without  waiting  for  government  regula- 
tions. 


Committee  has  a  legal  obligation  to  take 
note  of  the  views  of  Council.  As  the  Care 
issue  had  been  open  for  discussion  for 
several  months  before  being  referred  to 
the  Statutory  Committee  any  suggestion 
that  it  had  been  "sub  judice"  is  simply 
avoiding  the  question.  The  fact  that  the 
Statutory  Committee  has  more  than  one 
member  with  a  multiple  bias  can  hardly 
have  aided  objectivity. 

It  was  from  this  background  that  our 
Campaign  for  Democratic  Pharmacy  was 
launched.  Our  immediate  aim  is  to  re- 
place all  retiring  Council  members  (par- 
ticularly those  approaching  or  already 
eligible  for  the  State  pension)  with  new 
younger  members  who  will  fight  to  return 
the  Society  to  the  objects  for  which  it 
was  formed.  It  is  our  intention  to  issue 
our  detailed  manifesto  within  the  next 
two  weeks.  This  will  be  based  on  the  com- 
ments made  by  the  many  members  who 
have  contacted  me  during  the  last  month. 

Three  candidates 

Already  we  have  three  likely  candidates 
for  next  election,  namely  C.  D.  Ross, 
Bourne,  N.  Baunber,  Grantham  and 
Graham  Walker,  Spalding.  Other  nomina- 
tions are  likely  to  be  forthcoming 
shortly.  In  the  meantime  offers  of  support 
for  the  forthcoming  election  will  be 
gratefully  received  by  me  at  The  Crescent, 
Spalding,  Lincolnshire  (Tel.  3038). 

The  time  has  come  for  democracy 
once  again  to  operate  in  pharmacy,  I  am 
absolutely  confident  that  your  support  for 
our  campaign  will  be  the  beginning  of 
the  Pharmaceutical  Society  of  Great 
Britain. 

On  behalf  of  the  Campaign  for  Demo- 
cratic Pharmacy, 

Graham  Walker 

Spalding,  Lines. 
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Medicines  safety  shelf -strips 
'inapropriate'  for  pharmacies 


The  Pharmaceutical  Society's  Council  has 
reiterated  its  view  that  the  "shelf  strips" 
being  made  available  by  the  Proprietary 
Association  of  Great  Britain  in  its  medi- 
cines safety  campaign  were  inappropriate 
for  use  in  pharmacies  since  medicines 
were  not  sold  there  by  self-service  tech- 
niques. The  council  agreed  at  its  January 
meeting  last  week  that  consideration 
should  be  given  to  the  preparation  of  a 
suitable  item  of  display  material  for  use 
in  pharmacies  during  the  campaign.  The 
Council  supported  the  general  aims  and 
objectives  of  the  PAGB's  campaign,  to 
encourage  the  public  to  treat  medicines 
with  respect  and  store  them  carefully  in 
the  home. 

Following  publicity  given  in  the  press 
and  on  radio  to  the  matter  of  dispensing 
in  rural  areas,  the  general  practice  sub- 
committee of  the  Practice  Committee 
considered  there  was  a  need  for  accurate 
information  to  be  provided  about  the  im- 
plications of  the  proposed  abolition  of  the 
"one  mile  rule"  for  the  future. 

The  subcommittee  noted  that  a  letter 
from  a  general  medical  practitioner  had 
been  published  in  the  Birmingham  Post 
which  had  urged  the  National  Federation 
of  Women's  Institutes  to  make  representa- 
tions to  the  Department  of  Health.  It 
was  agreed  that  a  letter  explaining  the 
implications  of  the  proposed  amendment 
to  the  regulations  should  be  sent  to  the 
federation.  It  was  also  noted  that  the 
Patients'  Association  and  the  Mothers' 
Union  had  sought  information  on  the 
matter. 

Health  centres 

Documents  on  the  Society's  policy  on 
pharmacies  in  health  centre  areas  and  in 
areas  of  low  population  density  are  to  be 
sent  to  regional  pharmaceutical  officers 
and  area  pharmaceutical  officers  in  Eng- 
land and  Wales  and  to  chief  administra- 
tive pharmaceutical  officers  in  Scotland. 
They  will  also  be  informed  of  the  Society's 
current  advice  on  the  establishment  of 
collection  and  delivery  points  for  NHS 
prescriptions  and  dispensed  medicines  and 
details  of  the  Society's  views  on  what 
the  position  should  be  under  the  Medi- 
cines Act  1968.  The  advice  given  to 
branches  by  the  Society  on  the  organisa- 
tion of  "Don't  hoard  medicines"  cam- 
paigns is  also  to  be  forwarded  to  the 
officers. 

It  was  agreed  to  suggest  to  the  Depart- 
ment of  Health  that  it  would  be  helpful 
for  an  annual  meeting  of  pharmaceutical 
officers  to  be  convened  by  the  Department 
and  an  opportunity  given  to  the  Society 
to  provide  information  on  current  profes- 
sional matters. 

On  the  matter  of  pharmacies  in  health 
centre  areas,  the  subcommittee  heard 
that  Dr  David  Owen  (Minister  of  State, 


Department  of  Health)  had  not  yet  been 
able  to  complete  his  consideration  of  the 
factors  associated  with  restriction  of  the 
right  of  entry  into  contract  to  dispense 
NHS  prescriptions  in  "group  centre" 
areas.  He  hoped  to  be  able  to  reply  in 
time  for  the  February  Council  meeting. 
It  was  agreed  that  a  letter  should  be  sent 
to  Dr  Owen  indicating  that  representa- 
tives of  the  Society  would  be  pleased 
to  meet  him  to  discuss  the  matter. 

On  the  employment  of  pharmacists  to 
provide  Part  IV  services  in  health  centres, 
it  was  agreed  that  further  representations 
should  be  made  to  the  Department  of 
Health  asking  for  an  early  reply  to  the 
Society's  letter  on  the  matter. 

Representatives  of  the  Society  had  had 
a  meeting  in  December  with  Dr  M.  Smith 
(chief  medical  officer,  Family  Planning 
Association),  the  FPA's  chief  nursing 
officer  and  a  pharmacist  who  advises  the 
FPA,  on  whether  nurses  should  prescribe 
oral  contraceptives.  A  report  of  that  meet- 
ing was  considered  by  the  subcommittee. 

Dr  Smith  had  agreed  that  the  admini- 
strative arrangements  in  some  FPA  clinics 
would  be  changed  in  future  so  that  sup- 
plies of  oral  contraceptives  were  always 
made  on  the  written  direction  of  a 
medical  practitioner.  He  had  emphasised, 
however,  that  it  was  the  association's  wish 
to  have  the  law  amended  so  that  specially 
trained  nurses  could  initiate  oral  contra- 
ceptive prescribing  and  refer  to  a  medical 
practitioner  only  those  cases  where  doubts 
were  raised  in  their  minds.  Dr  Smith  had 
readily  accepted  the  Society's  point  that 
if  the  association  wished  to  press  for  free 
availability  of  oral  contraceptives  it  would 
be  wise  for  the  FPA  to  propose  "phar- 
macy only"  distribution  rather  than  put 
forward  suggestions  that  the  tablets  should 
be  available  from  supermarkets  and 
general  stores. 

Opposition  to  nurse  preservers 

In  November  1974,  the  Society  wrote 
to  the  Department  of  Health  asking 
whether  it  was  considering  the  suggestion 
that  nurses  should  be  permitted  to  pre- 
scribe oral  contraceptives,  and  making  it 
clear  that  the  Society  would  oppose  any 
such  suggestion  while  oral  contraceptives 
remained  subject  to  "prescription-only" 
control. 

Dr  T.  D.  Whittet,  chief  pharmacist. 
Department  of  Health,  had  replied  in- 
dicating that  the  proposals  would  be  dis- 
cussed with  the  professions  concerned. 
Since  then  it  had  been  learned  that  a 
working  party  was  to  be  established  in- 
cluding representatives  of  the  standing 
medical,  nursing  and  pharmaceutical 
advisory  committees,  the  Medicines  Com- 
mission an  the  Committee  on  Safety  of 
Medicines.  It  was  agreed  that  a  letter 
should  be  sent  to  Dr  Whittet  indicating 


that  if  the  working  party  proposed  to  take 
evidence,  the  Society  would  wish  to  sub- 
mit comments. 

A  formal  application  is  being  made 
to  the  Price  Commission  for  increases  to 
be  made  to  the  Society's  scale  of  fees  for 
the  pricing  of  private  prescriptions  and 
counter-prescribed  medicines. 

It  was  reported  to  the  subcommittee 
that  the  British  Medical  Association's 
board  of  science  and  education  report 
on  primary  health  care  teams  (C&D, 
October  19,  1974,  p  546)  was  to  be 
discussed  by  a  working  party  of  doctors 
and  nurses  within  the  Department  of 
Health.  The  subcommittee  was  surprised 
that  pharmacists  had  not  been  included  in 
the  composition  of  the  working  party,  in 
view  of  their  involvement  in  primary 
health  care.  It  was  also  noted  that  the 
report  might  eventually  be  discussed  by 
the  Central  Health  Services  Council.  If 
that  should  happen,  the  subcommittee 
thought,  then  the  report  should  also  be 
considered  by  the  standing  pharmaceutical 
advisory  committee.  The  points  made  by 
the  subcommittee  are  to  be  incorporated 
in  a  letter  to  the  chief  pharmacist  at  the 
Department  of  Health. 

Education 

With  effect  from  April  1,  the  Department 
of  Health  intends  to  decentralise  respon- 
sibility in  England  for  the  approval  of 
Part  IV  postgraduate  courses  for  pharma- 
cists and  for  the  payment  of  grants  and 
expenses.  It  had  been  decided  that  the 
responsibility  should  lie  with  regional 
health  authorities,  the  administration  to 
be  mainly  by  regional  pharmaceutical 
officers. 

A  report  of  a  meeting  with  representa- 
tives of  the  Department  on  the  matter 
was  given  to  the  Education  Committee. 
At  the  meeting  agreement  had  been 
reached  on  amendments  to  draft  Depart- 
mental circulars  which  would  describe 
the  new  arrangements.  The  aim  of  the 
amendments  was  to  indicate  clearly  that, 
while  there  might  well  be  national  dis- 
cussions in  the  future  on  the  organisation 
of  all  postgraduate  education  for  phar- 
macists, the  devolution  of  responsibility 
for  course  approval  and  payment  arrange- 
ments would  not  alter  the  part  played  by 
the  schools  of  pharmacy  and  the  Society's 
regions  in  their  organisation. 

At  the  annual  meeting  of  heads  of 
schools  of  pharmacy  it  had  been  repor- 
ted that  pressure  had  been  exerted  in  at 
least  two  polytechnics  for  the  introduction 
of  modular  degrees  which  could  eventually 
lead  to  a  degree  in  pharmacy  acceptable 
for  registration. 

[A  modular  degree  course  is  essentially 
one  providing  the  student  with  a  choice 
from  a  multiplicity  of  subject  units  each 
taught  and  examined  separately.] 

The  Education  Committee  recom- 
mended, and  the  Council  agreed,  that 
the  Society  should  give  support,  when 
necessary,  to  heads  of  schools  in  their 
resistance  to  the  introduction  of  such 
degree  courses  in  pharmacy.  It  was  felt 
that  the  integrated  instruction  charac- 
teristic of  a  pharmacy  degree  could  not 
be  given  within  a  modular  structure. 

As  proposed  by  the  heads  of  schools  of 
pharmacy  meeting  in  November  1974,  a 
working  group  is  to  be  set  up  to  examine 
Continued  on  p  80 
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Too  many 
students? 

Professor  Paul  Turner's  proposals  that 
instruction  in  pathology  and  clinical 
medicine  should  be  included  in  the  phar- 
macy course  in  the  preregistration  year. 
The  composition  of  the  group  is  as 
follows:  Professor  M.  R.  W.  Brown, 
Professor  J.  B.  Stenlake,  Dr  V.  Walters, 
Mr  J.  A.  Myers,  Professor  D.  Morrell, 
and  Professor  Turner. 

The  Education  Committee  recom- 
mended, and  the  Council  agreed,  that  a 
letter  should  be  written  to  the  Depart- 
ment of  Health  supporting  the  inclusion 
of  representation  of  all  universities  con- 
taining schools  of  pharmacy  on  university/ 
NHS  appointments. 

The  Education  Committee  expressed 
concern,  once  again,  at  the  increasing  in- 
takes of  students  into  schools  of  phar- 
macy, but  agreed  that  it  would  be 
necessary  to  rely  on  the  agreement  of 
heads  of  schools  to  restrict  intakes  to 
those  estimated  for  the  next  five  years. 
The  Committee  also  thought  it  was  im- 
portant to  resist  the  introduction  of  any 
new  pharmacy  degrees  and  to  make 
known  the  Society's  manpower  estimates. 
However,  the  Committee  noted  that  the 
future  manpower  situation  would  be 
affected  by  the  proportion  of  women  on 
the  Register  and,  more  so,  by  any  free 
movement  of  pharmacists  which  may  be 
permitted  within  the  EEC.  The  view  was 
expressed  that  it  would  be  helpful  in 
assessing  future  manpower  needs  if  a 
policy  of  at  least  two  pharmacists  per 
general  practice  pharmacy  could  be  im- 
plemented, together  with  a  planned  phar- 
maceutical service. 

The  vice-president  (Mr  J.  P.  Bannerman) 
said  he  thought  that  he  had  achieved 
something  a  few  years  ago  when  he  had 
asked  the  Council  to  agree  that  there 
should  be  no  increase  in  the  size  of  the 
Register,  but  last  year,  when  the  Council 
had  accepted  the  current  quinquennial 
figures  from  the  heads  of  schools,  it  had, 
in  effect,  agreed  to  a  10  per  cent  increase 
in  the  output  of  pharmacists  in  Britain. 
The  Council  did  not  appear  to  be  so 
resolute  as  he  had  thought  it  was.  Since 
1969  there  had  been  a  48  per  cent  in- 
crease in  the  number  of  pharmacy 
students  in  the  universities,  and  since  last 
year  there  had  been  an  increase  of  over 
5  per  cent.  Mr  Bannerman  said  he  re- 
spected the  position  in  which  heads  of 
schools  found  themselves  when  they  said 
they  were  under  intolerable  pressure  to 
increase  intakes. 

Reference  back 

He  said  that  he  would  be  very  happy 
to  see  representatives  of  the  Council  do 
everything  possible  to  further  the  interests 
of  pharmacists  and  not  the  interests  of 
employers  of  pharmacists.  Mr  Banner- 
man  moved  that  the  matter  be  referred 
back  to  the  Committee  for  further  con- 
sideration. 

Mr  J.  P.  Kerr  seconded  the  reference 
back  and  drew  attention  to  the  view  ex- 
pressed by  the  Education  Committee  con- 
cerning the  policy  of  having  two  phar- 


macists per  pharmacy  together  with  a 
planned  service.  He  said  that  no  one 
could  argue  with  the  basic  logic  that  if 
the  number  of  pharmacists  per  general 
practice  pharmacy  were  doubled,  it  would 
assist  in  remedying  the  situation.  But,  he 
added,  a  planned  pharmaceutical  service 
did  not  necessarily  constitute  a  logical 
step  in  thinking.  Planning  could  reduce 
the  number  of  pharmacies  by  half.  It 
would  be  more  realistic  to  say  "we  shall 
use  our  powers  in  order  to  increase 
remuneration  so  that  two  pharmacists 
can  be  employed  per  pharmacy". 

Mr  Youings  suggested  that  the  com- 
mittee should  consider  the  possibility  that 
"we  might  be  looking  for"  some  600  to 
800  pharmacists  to  handle  agricultural  and 
veterinary  medicine  sales  in  the  future. 

Mrs  E.  J.  M.  Leigh,  chairman  of  the 
committee,  pointed  out  that  until  the 
working  parties  examining  the  question 
of  future  manpower  requirements  of 
pharmacy  had  submitted  a  policy,  the 
committee  and  the  heads  of  schools  were 
working  in  the  dark.  However,  she  would 
be  happy  to  take  the  matter  back  for 
reconsideration  along  the  lines  suggested 
by  Mr  Bannerman.  The  motion  to  refer 
the  matter  back  was  carried. 

It  was  agreed  that  Dr  F.  Fish,  Strath- 
clyde  University,  should  replace  Mr  A. 
Cowan  on  the  Panel  of  Fellows.  The 
remaining  members  of  the  panel  were 
reappointed. 

The  Society  of  Chemical  Industry,  it 
was  reported,  had  informed  the  Phar- 
maceutical Society  that  any  of  the  SCI's 
18  subject  groups,  each  of  which  is  con- 
cerned with  a  particular  aspect  of  applied 
chemistry,  might  invite  kindred  bodies 
to  participate  in  its  activities.  The  effect 
of  that  offer  was  that  it  would  enable 
members  of  the   Society  to      join  the 


Mrs  Barbara  Castle  (Secretary  of  State 
for  Social  Services)  is  to  address  the 
British  Pharmaceutical  Conference  in 
Norwich  on  the  opening  day  (September 

8). 

The  future  pattern  of  the  programme 
of  the  British  Pharmaceutical  Conference 
was  considered  by  the  Organisation  Com- 
mittee, which  recommended  that  the  Con- 
ference from  1976  onwards  should  occupy 
four  days.  On  the  final  day  there  would 
be  the  symposium  session  in  the  morning, 
the  conference  lecture  and  closing  session 
in  the  afternoon,  and  the  ball  in  the 
evening. 

Mr  M.  Gordon  moved  the  reference 
back  of  the  recommendation,  because,  he 
said,  he  believed  it  was  a  step  in  the 
wrong  direction.  The  object  of  the  Con- 
ference was  to  present  a  picture  of  a 
learned  society  indulging  in  discussion 
and  study  of  papers  of  a  scientific  and 
professional  nature,  and  to  provide  the 
occasion  for  a  social  gathering  to  give 
an  opportunity  for  Council  members  to 
meet  members  of  the  Society.  The 
majority  of  people  who  attended  the 
Conference  looked  forward  to  it  as  a 
week's  break  from  work,  and  made 
arrangements  accordingly.  If  the  number 
of  days  of  the  Conference  were  reduced 
to  four,  a  large  number  would  not  then 
view  it  as  a  week's  break  and  would  not 
attend.   Mr  A.   Aldington  seconded  the 


18  January  1975 

SCI  as  associate  members  at  half  the 
current  subscription  rate  (£3-50  a  year 
instead  of  £7).  The  SCI  pesticides  group 
had  asked  that  associate  membership  be 
offered  to  members  of  the  Society.  The 
Council  agreed  with  the  proposal. 

The  Council  endorsed  the  renomination 
of  Mr  D.  Lewis  to  serve  on  the  council 
of  the  School  of  Pharmacy,  University  of 
London. 

Welsh  branch  names 

The  new  names  of  the  Society's  branches 
in  Wales  are  to  be  as  follows:  Bro 
Myrddin  (previously  Carmarthenshire); 
Cardiff  and  South  Glamorgan  (Cardiff  and 
district);  Ceredigion  (Cardiganshire);  Clwyd 
North  (Rhyl  and  district);  Clwyd  South 
(Wrexham  and  district);  Gwent  (Mon- 
mouthshire and  Newport);  Gwynedd 
(Anglesey,  North  Caernarvonshire  and 
Colwyn  Bay);  Mid-Glamorgan  East  (Aber- 
dare,  Merthyr  and  Rhondda  Valleys); 
Ogwr  (Mid-Glamorgan);  Penfro  (Pem- 
brokeshire); and  Swansea  and  West 
Glamorgan  (name  unchanged). 

Following  the  Council's  proposed 
boundary  changes  for  the  Society's 
regions,  the  Organisation  Committee  con- 
sidered the  regions'  comments  along  with 
those  of  the  branches,  and  it  was  agreed 
that  the  Mercia  region  should  be  dis- 
banded as  originally  proposed.  It  was 
suggested  that  the  enlarged  Sherwood 
region  should  be  asked  to  inform  the 
Northampton  and  Peterborough  branches 
of  any  postgraduate  courses  organised  in 
the  southern  part  of  the  region  and  that 
the  region's  northern  boundary  should 
follow  the  Humber  estuary.  An  exception 
to  the  general  policy  was  also  agreed  in 
the  case  of  the  Swindon  branch  which  is 
to  be  included  in  the  Bath  and  West  of 
England  region  and  not  in  Wessex. 


reference  back.  It  was  a  period  of  ex- 
pansion so  far  as  the  Conference  was 
concerned.  Extra  sessions  were  being  in- 
troduced in  relation  to  pharmaceutical 
practice,  and  there  were  joint  session; 
between  industrial,  hospital  and  genera! 
practice  pharmacists.  Trying  to  slot  them 
in  the  present  pattern  was  difficult.  Mr 
Aldington  said  it  was  a  retrograde  step 
to  reduce  the  number  of  days  of  the 
Conference,  and  it  would  be  better  to 
utilise  the  week  fully  for  the  work  of  the 
Conference.  Mr  J.  A.  Myers  agreed  thai 
the  Conference  time  should  be  increased 
rather  than  cut  down. 

Mr  D.  N.  Sharpe  suggested  that  in 
terms  of  cost,  if  one-fifth  of  the  time 
were  taken  off  the  Conference,  the  cost 
would  be  reduced  by  more  or  less  one 
fifth.  Secondly,  with  reference  to  the 
amount  of  time  available  for  discussion, 
the  suggestion  was  made  that  the  Friday 
was  not  used  to  the  full  extent,  and  the 
Friday  programme  could  quite  easily  be 
put  back  into  the  Thursday  which  was 
at  present  taken  up  mainly  by  the  Con- 
ference excursion.  There  could  be  a 
post-Conference  excursion  for  those  who 
desired  it.  The  Conference  subcommittee 
had  been  asked  on  many  occasions  to 
look  for  ways  of  economising  and  the 
proposal  seemed  to  be  one  way  of 
doing  so. 

Continued  on  p  82 
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SHOW  MORE 
SELL  MORE 

— 55ft.  of  display  in  33 ins.  of 
space  Rotary  and  mobile 


To:       R.D.S.  GROUP  LIMITED, 

7,  HIGH  STREET,  EWELL,  SURREY 
Tel:  01-393  0081 


Please  send  me  full  details  of  Rotary  Spacemaker 

NAME   

ADDRESS   

  TEL   CD1 


IMPORTANT 
ANNOUNCEMENT: 

Lotto  Calamine 


H.  &  T.  Kirby  &  Co.  have  acquired 
Lacto  Calamine  from  the  Crookes 
Anestan  division  of  the  Boots  Company 
Ltd. 


Details  of  promotional  activities, 
including  media  advertising,  will  be 
forthcoming  shortly. 

All  orders  should  be  placed  with 
your  Barclay  representative,  or  direct 
from  Barclay  Pharmaceuticals, 
Lakeside  Laboratories,  Rawden,  Leeds 
LS19  7YA. 

KIRBY 

PHARMACEUTICALS 

H.  &  T.  Kirby  &  Company  Ltd. , 
Mildenhall,  Suffolk.  Tel :  Mildenhall 
713227. 
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PSGB  Council  continued  from  p  80 

More  compact 
Conference 

Professor  A.  H.  Beckett  supported  the 
reference  back.  There  was  an  interplay 
of  science  with  the  professional  side,  and 
to  cut  down  the  time  of  the  Conference 
on  the  ground  that  the  scientists  only 
wanted  three  days  and  on  the  ground  of 
economy  would  be  a  retrograde  step. 

The  vice-president  pointed  out  that 
nothing  was  being  cut  down.  The  Con- 
ference Science  Committee  had  been 
asked  whether  it  wanted  to  extend  the 
time  into  Thursday,  and  it  had  replied 
that  it  did  not.  It  was  better  to  maintain 
interest  within  a  three-day  period. 

Mr  J.  E.  Balmford  supported  the  vice- 
president.  If  the  Conference  extended 
from  Monday  to  Thursday  with  the  ex- 
cursion on  the  Friday,  it  would  be  more 
compact  and  sensible,  he  suggested.  The 
motion  to  refer  the  recommendation  back 
to  the  Organisation  Committee  for  fur- 
ther consideration  was  carried  by  12 
votes  to  seven. 

For  the  1975  Conference  in  Norwich 
it  was  agreed  that  the  industrial  pro- 
fessional session  should  be  held  on  the 
Monday  afternoon,  with  the  general  pro- 
fessional session  on  the  Tuesday  morn- 
ing and  the  hospital /general  practice 
session  on  the  Wednesday  morning.  It 


Digoxin  solution 

A  test  for  solution  rate  is  to  be  added 
to  the  current  British  Pharmacopoeia 
monograph  on  digoxin  tablets.  Effective 
October  1,  1975,  the  amendments  are: 
Digoxin  Tablets.  Add  the  following 
requirement : 

Solution  rate.  Carry  out  the  method 
for  the  determination  of  solution  rate 
(see  below),  using  six  tablets,  600ml  of 
water  freshly  prepared  by  distillation  as 
the  medium,  and  rotating  the  basket  at 
120  revolutions  per  minute  for  one  hour. 
At  the  end  of  that  time,  withdraw  5ml 
of  the  solution  from  a  point  approxi- 
mately half  way  between  the  basket  wall 
and  the  wall  of  the  vessel,  level  with  the 
mid-point  of  the  side  of  the  basket,  filter 
through  a  membrane  filter  disc  having  an. 
average  pore  diameter  not  greater  than 
08>m,  rejecting  the  first  1ml  of  the 
filtrate,  and  transfer  10ml  to  a  10ml 
graduated  flask.  Add  3ml  of  a  0  1  per 
cent  w/v  solution  of  ascorbic  acid  in 
methyl  alcohol  and  0-2ml  of  a  0  009M 
solution  of  hydrogen  peroxide  (prepared 
by  accurately  diluting  strong  hydrogen 
peroxide  solution  that  has  been  standar- 
dised by  titration  with  01N  potassium 
permanganate),  mix,  and  dilute  to  volume 
with  hydrochloric  acid.  After  exactly  two 
hours  measure  the  fluorescence  of  the 
solution  using  an  excitation  wavelength 
of  about  360nm  and  an  emission  wave- 
length of  about  490nm  and  setting  the 
spectrophotofluorimeter  to  zero  with 
water  and  to  100  with  a  solution  pre- 
pared at  the  same  time  as  the  test  solu- 
tion as  follows.  Dilute  2-5ml  of  a  0100 
per  cent  w/v  solution  of  digoxin  B.C. P  S 


was  also  decided  that  there  should  be 
no  reference  to  the  orientation  of  those 
sessions;  they  should  simply  be  described 
as  "professional  sessions". 

Grant-supported  postgraduate  students 
under  30,  who  present  scientific  papers 
etc  at  the  British  Pharmaceutical  Con- 
ference, but  who  are  not  eligible  for  the 
young  authors'  grant,  are  to  be  allowed 
£5  by  the  Society. 

The  Council  agreed  to  proceed  with 
the  development  of  the  new  headquarters 
building  in  Lambeth  despite  the  un- 
certainty about  whether  the  Government 
had  abandoned  the  Bloomsbury  site  for 
the  British  library. 

Because  of  the  present  economic  state 
of  Europe,  the  Franco-British  Pharma- 
ceutical Congresses  will  be  discontinued 
until  circumstances  improve,  but  the 
other  work  of  the  Franco-British  Phar- 
maceutical Commission  will  continue. 

Mr  K.  W.  Youings  moved:  "That  in 
future  elections  for  members  of  Council 
and  honorary  auditors,  candidates  should 
be  listed  in  the  voting  papers  in  an  order 
determined  by  a  ballot  conducted  by  the 
Society's  professional  auditors."  He  said 
that  there  was  ample  statistical  evidence 
that,  in  a  multiple  voting  system,  the 
alphabetical  arrangement  of  the  candi- 
dates' names  favoured  those  who  headed 
the  list.  It  was  a  fact  that  very  few 
members  of  Council  with  names  begin- 
ning with  any  letter  from  T  to  Z  were 
ever  elected.  Mr  D.  N.  Sharpe  seconded 
the  motion.  Mrs  E.  Lucas-Smith  supported 
the  motion,  and  it  was  carried. 


rate  test 

in  alcohol  (80  per  cent  v/v)  to  100ml 
with  water,  dilute  the  resulting  solution 
further  with  water  to  produce  a  solution 
containing  in  1ml  an  amount  of  digoxin 
equal  to  one-hundredth  of  the  strength 
of  the  tablets  being  examined,  transfer 
10ml  of  the  solution  to  a  10ml  gradua- 
ted flask  and  carry  out  the  operation 
described  above,  beginning  at  the  words 
"Add  3ml  .  .  .".  The  amount  of  digoxin 
per  tablet  in  solution  is  not  less  than  75 
per  cent  of  the  prescribed  or  stated 
amount. 

Appendix  XIX.  Add  the  following: 
F.  Determination  of  Solution  Rate 

Apparatus  (a)  A  cylindrical,  1000ml  flat 
bottomed  glass  vessel,  with  a  flanged 
upper  rim  (Quickfit  No  FV1L  is  suitable) 
on  to  which  fits  a  lid  with  a  number  of 
openings  one  of  which  is  central  (a  suit- 
able lid  is  Quickfit  No  MAF  2/52). 

(b)  A  variable  speed  motor  which  causes 
a  basket  to  rotate  in  the  vessel.  The  speed 
of  the  motor  is  capable  of  being  varied 
between  25  and  150  revolutions  per 
minute  and  maintained  within  5  per  cent 
of  the  required  speed.  The  motor  drives 
the  basket  by  means  of  a  shaft  which  is 
6mm  in  diameter  and  about  30cm  long, 
in  such  a  way  that  the  basket  revolves 
smoothly  without  perceptible  wobble.  The 
shaft  passes  through  the  central  opening 
in  the  lid  of  the  vessel  and  carries  at  its 
lower  end  a  solid  stainless  steel  flanged 
disc  of  2  5cm  diameter  in  which  there  is 
a  2mm  vent. 

(c)  A  stainless  steel  cylindrical  basket  of 
No  425  mesh  woven  wire  cloth,  3-66cm 
high  and  2  5cm  in  diameter,  joined  down 
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the  side  with  a  welded  seam  and  with  a 
flanged  rim  at  each  end.  The  top  is 
attached  to  the  disc  on  the  driving  shaft 
by  three  steel  clips. 

Method.  Place  the  specified  number 
of  tablets  in  the  basket  and  assemble 
the  apparatus.  Adjust  the  distance  be- 
tween the  bottom  of  the  basket  and  the 
bottom  of  the  vessel  to  between  1-8  and 
2-2cm.  Start  the  motor,  adjust  the  speed 
to  approximately  that  stated  in  the  mono- 
graph, and  introduce  into  the  1000ml 
vessel  900ml  (unless  otherwise  directed) 
of  the  specified  medium,  previously 
warmed  to  between  36-5°  and  37-5°; 
maintain  this  temperature  throughout  the 
test.  If  necessary  re-adjust  the  speed  of 
the  motor  as  quickly  as  possible  until  the 
basket  is  rotating  within  5rpm  of  the 
speed  specified  in  the  monograph  and 
maintain  at  this  speed  for  the  time  stated 
in  the  monograph.  At  the  end  of  the 
specified  time  assay  the  solution  in  the 
vessel  by  the  method  described  in  the 
monograph. 


Coming  events 


Monday,  January  20 

Aberdare,  Merthyr  and  Rhondda  Valleys 
Branch.  Pharmaceutical  Society,  Criterion 
Hotel,  Pontypridd,  at  8  pm.  Mr  I.  W.  Rodger  on 
"Asthma — aspects  of  the  pharmacological  approach". 
Enfield  Branch.  Pharmaceutical  Society. 
Medical  centre.  Chase  Farm  Hospital,  Enfield,  at 
7.45  pm."Some  aspects  of  anaesthetics", 
London  Branch,  Guild  of  Hospital  Pharma- 
cists, Auditorium,  Wellcome  Building,  183  Euston 
Road,  London  NW1,  at  7.30  pm.  (Business  meeting 
at  7  pm).  Mr  G.  C.  Hansom  (consultant  physician 
Whipps  Cross  Hospital)  on  "Fluid  and  electrolyte 
balance". 

Plymouth  Branch.  Pharmaceutical  Society, 
Board  room,  Greenbank  Hospital,  at  8  pm.  Mr  W. 
M.  Darling  (a  member  of  Council)  on  "Current 
pharmaceutical  affairs". 

Tuesday,  January  21 

Ayrshire  Branch,  Pharmaceutical  Society, 
Savoy  Park  Hotel,  Ayr,  at  8  pm.  Film  night. 
Burnley  Branch,  Pharmaceutical  Society, 
Swan  and  Royal  Hotel,  Clitheroe.  Dinner  dance. 
Liverpool  Branch,  Pharmaceutical  Society. 
The  Adelphi,  Liverpool,  at  8  pm.  Evening  of  local 
interest. 

Sunderland  Branch,  Pharmaceutical  Society, 
Postgraduate  medical  centre,  Sunderland,  at  8  pm. 
Mr  D.  N.  Sharpe  (a  member  of  Council)  on 
"Commercialism  versus  professionalism". 
Teesside  Branch.  Pharmaceutical  Society,  The 
Post  House,  Thornaby,  at  7.45  pm.  Members'  dinner. 

Wednesday,  January  22 

Bedfordshire  Branch,  Pharmaceutical  Society. 
Sun  Hotel,  Hitchin,  at  8  pm.  Mr  G.  Allum  on  "An 
Atlantic  crossing — my  way". 
Romford  Branch,  Pharmaceutical  Society, 
Masonic  Hall,  Hutton.  Annual  dinner  and  dance. 
South  Wales  Area,  National  Pharmaceutical 
Union,  Park  Hotel,  Cardiff,  at  8  pm.  Meeting  on 
NHS  remuneration,  current  negotiations  and  the 
new  contract.  Speaker  Mr  M.  D.  Brining.  Chairman 
Mr  G.  T.  M.  David. 

Thursday,  January  23 

Bristol  Branches,  Pharmaceutical  Society  and 

National  Pharmaceutical  Union,  Dyrham  Lodge, 
Clifton  Park,  Bristol,  at  7.30  pm.  Mr  R.  G.  Worby  on 
"Smail  pharmacies  and  the  new  contract". 
Glasgow  and  West  of  Scotland  Branch. 
Pharmaceutical  Society,  Architecture  building, 
University  of  Strathclyde,  at  7.45  pm.  Meeting  on 
the  use  of  restricted  titles. 
Lancaster,  Morecambe  and  Westmorland 
Branch,  Pharmaceutical  Society,  Clarendon 
Hotel,  Marine  Road,  Morecambe,  at  8  pm.  Mrs 
Estelle  Leigh  (a  member  of  Council)  on  "You  and 
pharmacy — today  and  tomorrow". 
Southampton  Branch.  Pharmaceutical  Society. 
Polygon  Hotel,  Southampton.  Annual  dinner  dance 
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Wellcome  Foundation's 
profits  reach  £22, 5m 

Wellcome  Foundation  Ltd  increased  their 
world  sales  by  24  per  cent  to  £173-5m  in 
the  year  ended  August  31,  1974.  The  pre- 
tax profits  at  £22-5m  were  up  by  17  per 
cent. 

Direct  exports  from  the  United  King- 
dom, at  £31 -5m  showed  a  rise  of  47  per 
cent;  80  per  cent  of  the  sales  of  the 
Wellcome  group  tothird  parties  are  now 
made  overseas. 

In  his  review  the  chairman,  Mr  A.  A. 
Gray,  states:  'That  the  advance  in  profit 
has  not  fully  matched  the  advance  in 
sales,  is  no  surprise  when  we  note,  for 
example,  that  in  the  UK  wages  and 
salaries  increased  by  24  per  cent,  the 
cost  of  drugs  and  chemicals  by  47  per 
cent  overall  and  fuel  by  185  per  cent." 

Most  of  their  selling  prices  were  con- 
trolled throughout  the  world  and,  even 
when  increases  were  granted,  they  did  not 
always  compensate  for  the  rise  in  costs, 
he  adds.  Over  the  past  five  years,  reports 
Mr  Gray,  63  per  cent  of  the  profit  after 
tax,  has  been  ploughed  back  into  the 
business,  an  amount  of  £23m. 

During  the  next  three  or  four  years  it 
was  intended  to  modernise,  replace  or 
expand  more  than  half  of  the  existing 
facilities  on  the  Dartford  site.  "It  is  the 
board's  intention  to  maintain  the  high 
investment  rate  for  as  long  as  is  neces- 
sary for  the  prosperity  and  development 
of  the  business." 

The  Americas,  largest  in  turnover  and 
profits  of  the  group's  four  regions  and 
dominated  by  the  US  company  had  an 
"excellent  and  record  year"  with  sales 
increasing  to  £65m.  The  Africa,  Asia, 
Australasia  region  increased  sales  by  37 
per  cent  to  £431m. 

Group  expenditure  on  research  and  de- 
velopment increased  from  £9-9m  to 
£ll-5m. 

Unichem  sales  leap 
ahead  to  £23m 

Unichem  enjoyed  another  record  year  in 
1974.  Turnover  jumped  more  than  60 
per  cent  to  over  £23m,  and  pre-tax 
profits  ■ —  soon  to  be  announced  —  seem 
likely  to  have  improved  satisfactorily, 
managing  director  Peter  Dodd  said  last 
week. 

Addressing  Unichem's  annual  sales  con- 
ference on  Thursday  Mr  Dodd  however 
warned  that  1975  promised  to  be  "an 
extremely  difficult  year  for  trade 
generally"  and  further  advance  was  de- 
pendent upon  the  "total  commitment  of 
members,  customers  and  staff". 

During  the  dinner  sales  representative 
for  the  Croydon  depot  area,  Bernard 
Dunning,  was  presented  with  a  pewter 
tankard  by  his  colleagues  to  mark  his 


retirement  after  20  years  with  the 
society.  An  official  presentation  is  to  be 
made  later  this  month. 

British  cosmetics  company 
acquired  by  ITT 

Mavala  SA  of  Geneva,  Switzerland, 
manufacturers  of  nail  care  products  with 
subsidiaries  in  London,  Paris,  New  York, 
Mexico  and  Brazil  has  been  acquired 
for  an  undisclosed  sum  from  their  pro- 
prietor, Mr  F.  Tinsley,  a  Staffordshire 
cosmetic  pioneer,  by  International  Tele- 
phone and  Telegraph  Corporation  of 
the  US. 

Mr  Tinsley  remains  in  charge  of  the 
Mavala  group  operation  which  is  still 
based  in  Geneva  where  he  first  estab- 
lished it  in  1959.  Mr  J.  Maute  remains 
managing  director  of  the  group  and  Mr 
E.  Harrison,  managing  director  of  the 
London  operation. 

□  ITT's  earlier  acquisitions  in  the  cos- 
metics and  toiletries  field  included  the 
products  of  Rimmel  in  1971  and  of 
Ashe  Chemicals  in  1972. 

Sangers  reorganisation 

The  internal  reorganisation  of  Sangers 
Ltd,  started  in  July  1974,  has  now  been 
completed  and  the  company  has  been 
divided  into  three  divisions: —  UK  phar- 
maceutical wholesale,  Northern  Ireland, 
and  photographic. 

The  company  say  the  separation  of  the 
wholesale  pharmaceutical  operation  will 
serve  the  needs  of  independent  retail  phar- 
macists "in  a  manner  identifiable  with 
the  rigorous  business  climate  of  these 
times."  The  new  board  of  the  pharma- 
ceutical division,  which  represents  the 
major  part  of  the  company,  is  J.  Nichols 
(chairman),  D.  F.  J.  Smith  (general 
manager),  A.  F.  Reed  (merchandise), 
R.  G.  Pritchard  (north-west  region),  J.  H. 
Ward  (south-west  region),  F.  W.  Reed 
(London  and  home  counties  north), 
G.  A.  J.  Gowan  (London  and  home 
counties  south)  and  W.  H.  Kennedy  who 
represents  the  Northern  Ireland  division 
on  the  board. 

Mr  D.  F.  J.  Smith  has  been  appointed 
a  director  of  the  parent  company. 

LRC  profits  down 

In  the  six  months  ended  September  30 
the  profits  of  LRC  International  Ltd 
were  down  by  £448,000  at  £l-85m.  In  view 
of  the  economic  climate,  the  interim 
dividend  is  being  cut  from  l-12p  to  0-85p 
net.  The  lower  profits  are  from  sales  up 
16  per  cent  at  £28-5m.  The  control  on 
prices  at  home  and  escalation  of  material 
and  labour  costs  have  combined  to  re- 
duce margins. 
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Greef  to  change  name? 

Greeff-Chemicals  Holdings  Ltd  are  pro- 
posing to  change  their  name  to  Federated 
Chemical  Holdings  Ltd.  The  board  be- 
lieve that  the  new  name  will  more 
accurately  reflect  the  wider  field  on 
which  the  group  operates  in  chemical 
trading  and  manufacturing  industries 
following  the  acquisition  of  Chemical 
Securities  Ltd.  The  subsidiaries  R.  W. 
Greeff  &  Co  Ltd  and  Kingsley  and  Keith 
Chemical  Group  Ltd  will  continue  to 
trade  under  their  existing  names. 

Briefly 

Gee  Lawson  Chemicals  Ltd  are  moving 
to  404  Finchley  Road,  London  NW2  2HR 
(telephone:  01-435  7421),  on  January  29. 

From  turnover  of  £35  61  m  in  the  year 
ended  September  30,  1974,  Hickson  & 
Welch  (Holdings)  Ltd  had  a  record  profit, 
before  tax,  of  £414m  against  £28-07m 
turnover  and  £3 -26m  profit  in  the  pre- 
vious year. 

Minnesota  3M  Laboratories  Ltd,  Lough- 
borough, Leics,  are  closing  down  their 
cosmetics  division  at  the  end  of  the 
month.  The  division  is  solely  concerned 
with  contracting  work  for  other  com- 
panies. Minnesota's  products  are  not 
affected. 

Appointments 

Gemini    Pharmaceutical    Products  Ltd: 

A.  W.  Barber;  J.  F.  McElroy  (Canada) 
and  M.  R.  Steel  have  been  appointed  to 
the  board. 

Wellcome  Trust:  Professor  W  S.  Peart, 
MD,  FRCP,  FRS,  professor  of  medicine 
at  St  Mary's  Hospital,  London,  has  been 
appointed  a  trustee  succeeding  Professor 
Henry  Barcroft,  MD,  FRCP,  FRS. 

Aerosols  International  Ltd  have  appointed 
Mr  Peter  A.  Marshall  their  marketing 
executive.  Mr  Marshall  has  a  BSc  (Eco- 
nomics) degree,  a  diploma  in  industrial 
administration  from  Bradford  University, 
and  has  partly  completed  his  MSc  thesis. 

Sunbeam  Electric  Ltd  have  appointed 
Mr  J.  Burgess  their  marketing  director. 
Mr  Burgess  joins  Sunbeam  from  Reckitt 
&  Colman  where  he  was  for  four  years 
international  development  director  of  the 
toiletries  division. 

Regent    Laboratories    Ltd:    Mr    W.  K. 

Wibley,  MPS,  has  been  appointed  to  the 
board  as  production  director.  Mr  Wibley 
joined  Regent  Laboratories  in  1969  as 
works  manager.  Since  then,  he  has  been 
instrumental  in  developing  the  company's 
manufacturing  facilities  and  has,  more 
recently,  been  responsible  for  the  plan- 
ning and  installation  of  the  company's 
new  manufacturing  facilities. 

Booker  McConnell:  Mr  J.  N.  W.  Hearder 
is  to  become  chairman  of  the  health  and 
food  manufacturing  division  of  the  com- 
pany. He  will  combine  the  divisional 
chairmanship  with  his  chairmanship  of 
the  overseas  shopkeeping  and  manufactur- 
ing division.  Mr  J.  N.  Murphy  will  remain 
on  the  board  of  the  health  and  food 
manufacturing  division  as  divisional 
director  (health  foods)  and  with  general 
responsibilities  for  marketing. 
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Everything's  cut 
except  your  margins. 

Barclays  are  giving  increased  support  to 
chemists  by  cutting  the  prices  of  Baby  Safe  feeders. 

But  not  at  the  chemists'  expense,  your  margins 
remain  exactly  the  same. 

And  since  your  customers  will  save  14p  on  a 
9oz  bottle  and  12V£p  on  a  4oz  bottle,  we're  confident 
that  you'll  sell  a  lot  more. 

And,  of  course,  make  a  lot  more.  Which  is  the 
kindest  cut  of  all. 

Barclay  Pharmaceuticals. 

Ask  your  Barclay  rep  for  full  details  or 
get  in  touch  with  Barclay  Pharmaceuticals, 
Lakeside  Laboratories,  Rawdon, 
Leeds  LS19  7YA 
Tel:  Rawdon  (0532)  502143. 


r 


Advance  Space  Services  Ltd. 


S  HOP  FITTERS 


can  offer  a  complete,  nationwide  service 
covering  every  aspect  of  shopfitting: — 

*Free,  Design  service,  layout  drawings,  &  A 
quotations.*  T 

*  Modern  aluminium,  &  traditional  timber 
shopfronts.* 

Modular,  interior  shopfittings  &  fixtures-* 

*  Electrical  systems,  lighting  layouts, 
heating  schemes.* 

•*  Suspended  Ceilings,  &  air  conditioning.* 

*Floor  coverings,  carpet  laying,  &  internal 
screeds.* 

*Minor  building  work,  &  plumbing.* 

*Fire  protection  schemes,  &  sprinkler 
systems.* 

*  Joinery  &  cabinet  making* 

*3f  all  at  competitive  prices  — 
can  we  be  of  service 

Advance  Space  Services  Ltd., 
Apeils  House,  Lyon  Way, 
St.  Albans,  Herts.  AL4  OLR. 


Methanol 


Also  to  AR  specification. 


James  Burrough  Limited 

Fine  Alcohols  Division  60  Montford  Place  London  SE11 

Tel:  01-735  8131 


IMEWBALL  &  MASON  LTD. 

Established  In  1850 

THE   MOST   COMPREHENSIVE    RANGE   OF   HERBAL  EXTRACTS. 
CULINARY     HERBS.     SPICES.     FOOD     FLAVOURS    AND  FOOD 
COLOURS. 

Specially  packed  with  the  retail  Pharmacy  In  mind. 
Send  for  detailed  price  list  or  telephone  SEDGLEY  2537 


BURTON 


DORMSTON  TRADING  ESTATE, 
ROAD,    DUDLEY,    WEST    MIDLANDS,  DY1BR. 


0RALGER 


I 


pellets  £  MOUTH  ULCERS 


THE  ONLY  PELLETS  WITH  COMBINED 
ANTIBACTERIAL  &  ANTIFUNGAL  ACTION 


rsm 

|  o.t.c.H/-..;: 

Iec.ioB  , 


telephone-StAlbans  69121-3  -X* 
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Market 
News 


LIQUORICE  ON  OFFER 

London,  January  15:  A  shipment  of 
Chinese  liquorice  root  is  now  landing. 
The  arrival  of  supplies  has  come  after 
a  long  period  when  makers  of  extract 
have  been  unable  to  meet  their  com- 
mitments. Only  last  week  it  was  an- 
nounced that  NHS  chemist  contractors 
could  substitute  liquorice  extract  with 
burnt  sugar  if  they  could  not  get  sup- 
plies. Elsewhere  in  crude  drugs  all  bal- 
sams, apart  from  Canada,  were  easier. 
So  also  were  benzoin,  pepper,  tumeric, 
buchu,  henbane  and  certain  gingers. 
Sierra  Leone  ginger  came  on  offer  after 
a  long  absence. 

A  number  of  essential  oils  followed 
the  easier  trend  noted  recently.  They 
included  anise,  citronella,  Chinese 
eucalyptus,  palmarosa  and  Brazilian 
peppermint. 

Pharmaceutical  chemicals  remained  a 
firm  market  during  the  week  with  a 
number  marked  up.  They  included 
caffeine,  ephedrine,  isoprenaline, 
glucose,  saccharin,  strychnine  and  theo- 
phylline. The  reason  given  for  the  very 
much  higher  strychnine  rates  is  that  the 
Indian  Government  has  withdrawn  its 
subsidy  on  exports  of  the  chemical.  The 
prices  quoted  for  saccharin  are  those  for 
regular  contracts.  It  appears  there  are 
no  spot  lots  of  British  material  for  the 
time  being. 


Pharmaceutical  chemicals 

Acetarsol:  50-kg  lots  £8.35. 

Acetic  acid:  4-ion  lots,  ex-works,  per  metric  ton, 
bPC  glacial  £is4.7b;  99.5  per  cent  technical 
£146.75;  80  per  cent  grades  pure,  £1o5.25;  tech- 
nical £126.25. 

Atom:  50-kg  lots  £12.90  kg. 
Atropine:  (per  kg  tor  i-kg  lots)  Alkaloid  £85.00, 
methonitrate   £95.00;   methylbromide   £83.50;  sul- 
phate £66.50. 

dacitracin  zinc:  £3.00  per  mu. 
ttenzocaine:  DO-kg  lots  of  bP  £3.53  kg. 
Benzoic  acid:  BH  in  500-kg  lots  £0.4bo2  kg  (50 
kg  kegs). 

brucine:  Sulphate  £25.00  kg. 

Caffeine:    Anhyorous    £3.30    kg    in    100-kg  lots; 

citrate  £2.40  kg   (50-kg  lots). 

Cantharadin:  1u  g   lots  £0.75  per  g. 

Carbon    terachlonde:    Technical    In    4-ton  lots 

£113.20  metric  ton. 

chloral  hy^raie:  50-kg  lots  £1.00  kg. 

Chloramphen.col  palrmtate:  £40. U0  per  kg. 

Chloroform:  bP  from  £238  metr.c  ton  m  280-kg 

orums   to   £310   in   35-kg    drums.   2-litre  Dottles 

£l.50|    eacn;    anaesthet.c    £0.50    per    500  m.l 

bottle. 

Co.chicine:  E0.90-E1.00  per  g. 
Cortisone:  Acetate  E295-E350  kg. 
Oapsone:  £4.00  to  £60.0  per  kg. 
Deltacortisone:  E450-E480  per  kg. 
Dexpanthenol:  £10  kg. 

Dextromelho.phan:  hydrobromide  £110  kg. 

Digoxin:  £2.85  per  g. 

D.midium  bromioe:  5-g  lots  £3.20  g. 

Ephedrine:    Alkaloid    £18.70    kg    in    25-kg  lots; 

hydrochloride    £15.85;    sulphate  £17.40. 

Glucose:   (Per  metric  ton  in  10-ton  lots)  mono- 

hyorate    En  58;    anhydrous    £248.50;     liquid  43' 

baume  £14u  in  5-drum  lots;  naked  £114  (tanker 

14-tons). 

Hydrocortisone:  Acetate  and  base  E295-E350  kg. 
Hydrogen  peroxioe:  35  per  cent  £167  metric  ton. 
Isoprenaline:  1  -kg  lots,  hydrochloride  £36.00; 
sulphate  £30.00. 

Magnesium  carbonate:  BP  per  1,000  kg  heavy 
£312  to  £400;   light  £250. 

Magnesium  dihydrogen  phosphate:  £0.9612  kg  in 
50-kg  lots. 

Magnesium  hydroxide:  (metric  ton)  BPC  light 
£730;  28%  paste  £310. 

Magnesium  oxide:  BP  per  1,000  kg  heavy  £980; 
light  E730. 

Magnesium  peroxide:  50-kg  lots  23-25  per  cent 
£0.59  kg. 

Magnesium  sulphate:  BP  from  £63,50  to  £79.20 
metric  ton;  exsiccated  £157.90  ex  works. 
Magnesium  trisilicate:  £450  metric  ton  in  2J-ton 
lots. 

Saccharin:  BP  in  250-kg  lots  £2.66  kg;  sodium 
£2.35    both  nominal. 

Strychnine:    In    5-10-kg    lots,    per    kg,  alkaloid 
£40.00;     sulphate    or    hydrochloride  £30.00. 
Theophylline:    Hydrate    and    anhydrous   £3.41  kg 
in     100-kg     lots.    Theophylline  ethylenediamine 
£3.36  kg   under  50-kg  lots. 
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Crude  drugs 

Aloes:  Cape  £1.300  metr.c  ton,  spot;  £1,250,  cif. 
Curacao  £1.350   spot;    no  cif. 
Balsams   (kg)   Canada:  £19. uO  cif,  nominal.  Co- 
paioa:   BPC  E2.4U  spot;   £2.25,   cif.   Peru:  £8.20 
spot;  E/.50,  ca.  Toiu:  Ej.oO  spot;  no  cif. 
Benzoin:  BP  spot  £o4-£by.OO  cwt;  £63-£68.00,  cif. 
Buchu:  Rounos  £2.95  kg  spot;  £2.85,  cif. 
Dandelion:  Spot  £830  metric  ton;  £800,  cif. 
Cassia:    lignea   Chinese   £1,100   spot;   £990,  cif. 
Cloves:  (Per  ton,  cif) — Ceylon  £2,860;  Madagas- 
car £2,425,   Zanzibar  £2,450  nominal. 
Colocynth  pulp:  Spit,  E/20  metnc  ton. 
Ginger:    (ton,    cif)    Cochin   £510,   Sierra  Leone 
£y3u;  Jamaican  No.  3  £895.  Nigerian  split  £510, 
peeled  £710. 

Gums:  Acacia,  Kordofan  cleaned  sorts  $2,000 
meiric  ton.  Karaya  No.  2  faq  £25.25  cwt  on  the 
spot.  Tragacanth:  No.  1  £528  spot  for  50  kg. 
Henbane:  Niger  £1.25  kg  spot;  £1.10,  cif. 
Liquorice  root:  Chinese  £250  metric  ton  land- 
ing; £240,  cif.  Black  juice  £1.50  kg.  Spray-dried 
powder  £1 .45   kg  spot. 

Menthol:    brazil.an    £15.00    kg    spot    and  cif. 
Chinese   £22.00   spot;    from   £i8.25,  cif. 
Pepper:    (ton    cif)    Sarawak    black    £800,  white 
£935. 

Quillaia:    £1,400    metric    ton    spot;    £1,350,  cif. 
Seeds:  (ton)  Anise:  China  Star  unselected  £725 
cif.  Caraway:  Dutch  £365,   cif.     Celery:  Indian 
£375,    cif.    Coriander:    Moroccan    for  shipment 
£100,     cif.     Cumin:     Indian     £750,     cif.  Dill: 
Chinese     for     shipment     £205;     Indian  £215, 
cif.   Fennel:   Indian  £445.   cif.   Fenugreek:  £110, 
cif.  Mustard:  £320-340  spot. 
Squill:   Indian  white  £200  ton,  cif. 
Styrax:  £2.50  kg   spot;   shipment  £2.45,  cif. 
Turmeric:  Madras  finger  £280  metric  ton,  cif. 


Essential  oils 

Anise:   £19.50   kg   spot;   £14.65,    cif,  nominal. 
Cade:  Spanish  £1.10  kg  spot. 
Camphor  white:  £2.00  kg  spot  and  cif. 
Cassia:    Ch.nese   £13.80   kg    spot;    £13.60  cif. 
Citronella:  Ceylon  £1.90  kg  spot;  £1.65-£175,  cif 
as   to  grade. 

Eucalyptus:  Chinese  £6.25  kg  spot;  £5.70,  cif  for 
Lemongrass:   Spot   £3.10   kg,    spot   and  cif. 
Palmarosa:  No  East  Indian.  Brazilian  spot  £7.00. 
Peppermint:   (kg)   Arvensis  Brazilian  £5.80  spot; 
£5.65,     cif.     Chinese     £7.80     spot;     £7.75  cif. 
American  piperata  from  £18.00. 
Sage:  Spanish  £10.50  kg  spot. 
Sandalwood:  Mysore  spot  and  cif  £65.00  kg. 


The  prices  given  are  those  obtained  by  importers 
or  manufacturers  for  bulk  quantities  and  do  not 
include  value  added  tax.  They  represent  the  last 
quoted  or  accepted  prices  as  we  go  to  press  but 
it  should  be  noted  that  in  the  present  state  of 
the  markets  quotations  change  frequently. 
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vertisements 

Post  to  Classified  Advertisements,  Chemist  &  Drug- 
gist, 25  New  Street  Square,  London,  EC4A  3JA. 
Telephone  01-353  3212. 

Publication  date  Every  Saturday. 

Headings  All  advertisements  appear  under  appro- 
priate headings. 

Screen  100. 


Display/Semi  Display  £3-00  per  single  column  centi- 
metre, min  25mm.  Column  wiotn  4kmrn, 
Whole  Page  £250  (254mm  x  178mm). 
Half  Page  £150  (125mm  x  178mm). 
Quarter  Page  £80  (125mm  x  86mm) . 

Lineage  £0-60  per  line,  minimum  5  lines  @  £3  00. 

Box  Numbers  £0-30  extra. 
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Copy  date  4  pm  Tuesday  prior  to  publication  date. 
Advertisements  should  be  prepaid. 
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Business 
opportunities 

A  medium  sized  company,  manu- 
facturing and  distributing  speciality 
pharmaceutical  products,  wishes  to 
acquire  a  small  company,  marketing 
one  or  more  branded  products  to 
chemists.  Part-ownership,  profit 
sharing  or  other  alternative  con- 
sidered. Must  have  potential  for 
expansion.  Principals  only,  please 
write  in  confidence  to  Managing 
Director.  Box  No.  2297. 


Business 
for  sale 


A  r-rench  Perfume  Spray 
Company 

FOR  SALE 

Parent  Company  Brand 
Leader  in  France. 
BOX  NO.  2296 


Wanted 


WE  WILL  PURCHASE  for  cash  a 
complete  stock  of  a  redundant  line, 
including  finished  or  partly  finished 
goods  packaging,  raw  materials, 
etc.  No  quantity  too  large.  Our 
representative  will  call  anywhere 
Write  or  telephone  Lawrence 
Edwards  &  Co.  Ltd.,  6/7  Wellington 
Close,  Ledbury  Road,  London,  W.11 
Tel:  Park  3137-8 


JUST  A  PHONE  CALL  can  turn 
that  surplus  cosmetic  stock  into 
cash.  Phone  0254  663532  to  arrange 
for  ouyer  to  call. 


GOOD  PRICES  always  paid  for  com- 
plete old  Chemists  shop  interiors. 
Including  shelf,  drawer,  and  dispen- 
sing units,  showcases,  jars  etc.  127, 
Pancras  Rd.,  London,  N.W.I.  01-387 
6039 
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Legal  Notices 


A  NEW  LOOK  FOR  WEDDEL 

Over  the  past  few  years  Weddel  Pharma- 
ceuticals has  greatly  enlarged  its  commitment  in 
the  field  of  ethical  pharmaceuticals.  This  has  been 
the  direct  result  of  an  intensive  research  and 
development  programme. 

The  need  now  exists  for  an  integrated  corporate 
identity  and  it  is  with  this  in  mind  that  Weddel  has 
engaged  Henrion  Design  Associates,  a  leading 
agency  in  the  field  of  corporate  design. 

The  new  house-mark  shown  below  will  be 
used  as  a  focus  for  Weddel's  New  Identity. 


Weddel 
limited 


pharmaceuticals 


Appointments 


Manufacturer  Distributor  of 
a  leading  name  in  Support 
Hosiery  and  allied  products 
requires 

AGENTS 
with     established  contacts 
calling  on  Chemists  and/or 
Surgical    Suppliers    in  the 
following  areas:  — 
South  London 
East  of  England 
South  East 
South  of  England 
South  Wales 
Excellent    rates    of  com- 
mission paid  on  all  accounts 
in  given  area. 

Applications  in  writing  to:- 
Mr.  M.  Fredericks, 
Personal  Supports  Ltd., 
50  Stoney  Street, 
Sutton-in-Ashfield, 
Notts.  NG17  4GL. 


IF  YOU  ARE  KEEN  and  want  to  be 
well  paid  for  working  in  a  central 
London  Pharmacy,  in  non  dispen- 
sing duties  —  call  Mr.  Zamet 
253  2129. 

CENTRAL  LONDON  PHARMACY 
needs  Manager.  Excellent  prospects 
and  earnings  for  keen  pharmacist. 
Half  day  Saturday,  no  rota  duties. 
Fine  travel  facilities.  Call  Mr. 
Zamet  253  2129. 


Agents 

Agent,  well  established  with 
Chemists,  Co-ops,  Departmental 
Stores  etc.,  in  Warwick,  Stafford- 
shire, Worcester,  Shropshire,  Here- 
ford and  Leicester.  Both  retail  and 
wholesale,  requires  new  lines  to 
complete  portfolio.  Please  reply  to 
Box  No.  2298. 

Agent  carrying  one  line,  calling  on 
chemists,  many  years,  Inner  London, 
seeks  another  line.  Commission 
basis  considered.  Box  No.  2299. 


Hospital 
appointments 

REDBRIDGE/ 
WALTHAM  FOREST  AREA 

HEALTH  AUTHORITY 
EAST  RODING  DISTRICT 

KING       GEORGE  HOSPITAL, 

Eastern  Avenue,  llford,  Essex. 
BARKING  HOSPITAL,  Upney 
Lane,  Barking,  Essex. 
PHARMACISTS  required  full  or 
part-time,  for  duties  at  either 
of  the  above  hospitals.  Both 
hospitals  are  in  pleasant  outer 
London  Residential  Areas  and 
are  both  adjacent  to  Under- 
ground Stations,  with  direct 
access  to  Central  London. 
Salary  scale  £1 ,872-E2,340,  p. a. 
plus  £312  p. a.  London  Weighting 
and  Threshold  Agreement  pay- 
ments. Enquiries  and  applications 
to  the  District  Pharmaceutical 
Officer,  Barking  Hospital,  Upney 
Lane,  Barking,  Essex.  Telephone 
01-594  3898. 


Appointments 
Wanted 

S.R.N.,  S.C.M.,  with  four  years  self 
employed  medical  business  ex- 
perience. Own  office,  telephone  and 
car,  would  be  interested  to  hear 
from  respectable  pharmaceutical 
manufacturers  with  a  view  to  be- 
coming S.  Wales  area  agent.  Bo< 
No.  2295. 


For  Sale 


STOP  THAT  THIEF! 

For  only  £2-45  inc.  VAT  &  P/P,  a 
set  of  six  display  cards  to  deter 
shoplifters  without  offending  honest 
customers.  Send  P.O. /cheque  with 
order  or  S.A.E.  for  details  to  Devon 
Beachcombers  (Securities),  The 
Craft  Centre,  Hele  Bay,  llfracombe, 
Devon. 


Agencies 


AGENCIES 

Continental,  American  and  Far 
Eastern  manufacturers  of  Fancy 
Goods  and  limited  ranges  of 
Cosmetic  and  Perfumery  ranges, 
desiring  to  make  active  entry 
into  U.K.  market,  on  sole 
Agency  basis. 

Apply  with  lull  details  in  con- 
fidence to  Box  No.  2300. 


Shopfitting 


SHOPFRONTS  and  interior  fittings 
by  Chemist  Specialists.  WARWICK 
SHOPFITTING,  20  Rudd  Street, 
London,  SE18  6RS.  Tel:  01-854 
0343. 


INTERPLAN  SYSTEM  80  moduar 
shopfittings,  attractive  units  at 
attractive  prices,  complete  instal- 
lations NPU  recommended.  Brochure 
from  OLNEY  BROS  LTD.,  SHOP- 
FITTERS,  NORTHBRIDGE  ROAD, 
BERKHAMSTED,  HERTS.  Tel.  5417-9. 


Tolley's 

Tax  Tables  1974/75 

16  pages  of  easy-to-read 
tables  covering  the  new 
rates  of  income  tax,  corp- 
oration tax  and  ACT,  for 
60p 

Toiley  Publishing  Co.,  44a 
High  Street.  Croydon  CR9 
1UU  01-686  9144 


Miscellaneous 


FASHION  JEWELLERY 

Jodez  (Manchester)  Ltd 
34  Shudehlll,  Manchester  M4  1EY 
Tel:  061-832  6564 

Largest  and  most  exclusive 
range  of  direct  and  imported 
Continental  Jewellery.  Necklets, 
Pendants,  Dress  Rings,  Ear- 
rings, Brooches,  Bracelets,  Hair 
Ornaments. 

Suppliers  to  Chemists  over  20 
years. 

Sample  parcels  available. 


Please  mention  C  &  D 
when  replying 
to  advertisements 


Our  address 
for  Box  No. 
replies  is 

Chemist  &  Druggist 
25  New  Street  Square 
London,  EC4A  3JA 

Tel:  01-353  3212 


*^  LEICESTER 

FASHION  JEWELLERY 
DISPLAYS 

A  magnificent  range  of  fast 
selling  fashion  jewellery  all 
beautifully  presented  on 
elegant  displays  complete 
with  back  up  packs.  Every 
line  clearly  marked  with 
suggested  retail  price.  For 
details  of  these  fabulous 
money  spinners  phone 
(0533)  26403  or  write  to 
3TARGEMS,  52  MOUNT 
RD.,  LEICESTER.  STAR- 
GEMS  SELL  NATIONWIDE. 
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Did  you 
get  50p  off 
Tufty  Tails? 

If  you  haven't  been  able  to  redeem 
your  50p  voucher  against  a  purchase  of 
Tufty  Tails,  then  now's  your  chance! 

Tear  off  or  cut  out  the  Maws  Tufty 
Tails  identification  strip  from  the  card- 
board outer  and  send  it  to  us  along  with 
your  voucher. 

We'll  send  you  50p  by  return. 


MoDo  Consumer  Products  Ltd., 

Dept.D.H.,  MoDo  House,  Chichester  Street,  Chester,  CH1  4BP 


The  original 


SURE  SHIELD 


IODISED 

THROAT  LOZENGES 


now  available 
in  a  new  pack 


IODISED 

THROAT  LOi 


Thos.  Guest  &  Co.  Ltd. 

Carruthers  Street,  Manchester  M4  7HX 
Telephone:  061  205  2975 
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Weddel  Insulins 

PUTTING 
THE  SHOT 
IN  THE 
RIGHT 
PLACE  ? 


The  majority  of  British  hospitals 

dispense 


WEDDEL  INSULINS 


[UP 


Many  of  the  new  insulin  dependent 
diabetics  will  be  receiving 


WEDDEL  INSULINS 


n 

[up 


Help  reassure  these  customers  by 
continuing  to  dispense 


WEDDEL  INSULINS 


Contact  Weddel  Pharmaceuticals  Ltd.  for  supplies  of:-  Insulin  Injection  B.P., 
I  sop  ha  ne  Insulin  Injection  B.P.,  and  Protamine  Zinc  Insulin  Injection  BP. 

*  Weddel  for  patient  confidence' 
WEDDEL  PHARMACEUTICALS  LTD. 

SALISBURY  HOUSE  LONDON  WALL  LONDON  EC2M  5XD 
TEL.Q1-B3B  4237 
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SUNGLASSES  1975 


No  price  increases  in 
BARTEX  polarised  for  1975 


Alfred  Franks 
Bartex  House,  167- 185,  Freston  Road,  London,  W10  6TH 


A 
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Business  looks 
good  through 
Verbania 
sunglasses 

There's  something  special  about 
Verbania  sunglasses,  from 
Vestric;  something  which  makes 
them  a  first-class  proposition  for 
retailers  looking  for  high  summer 
sales  in  75. 

It's  not  only  their  superb  good 
looks,  or  the  wide  variety  of 
Verbania  styles  and  prices  to  suit 
everybody;  nor  is  it  just  their  high 
technical  quality,  or  even  the  new 
eye-catching  MU75  display  stand, 
which  shows  off  Verbania 
sunglasses  to  perfection. 

No  -  what's  special  is  that  you 
get  all  these  customer-pleasing 
plus-points  —  as  well  as  very 
attractive  quantity  discounts. 

You'll  find  that  Verbania 
sunglasses  are  big  sellers  -  your 
customers  will  soon  want  to  start 
seeing  things  the  Verbania  way. 
It  all  adds  up  to  a  promising  1975 
for  Verbania  stockists.  Why  not 
join  them  in  their  success?  Send 
for  details  of  our  up-to-date 
range  today. 


The  Verbania 
MU75  display 
from  Vestric 


Ihe  brand  exclusively  for 
the  retail  chemist,  from 

Vestric 


Introduction 

Sunglass  manufacturers  are  optimistic  for  1975.  Depite  the  morass 
of  economic  conditions  they  anticipate  an  increase  in  volume  sales 
— Bartex  are  confident  enough  to  have  held  their  prices  at  last  year's 
levels.  All  have  brought  out  new  ranges,  many  of  which  emphasise 
quality  rather  than  a  desire  to  set  new  fashion  trends.  This  can  be 
seen  in  the  increase  in  photochromic  and  tempered  glass  lenses 
included  in  the  '75  collections. 

The  1975  sunglass  offers  the  total  look — plastic  frames  that  subtly 
blend  with  lenses  to  give  a  spectrum  of  degrade  effects  in  both  men's 
and  women's  styles,  and  metal  textures  that  vary  from  bronze  and 
steel  to  satin  and  silver  with  soft,  smoked  lenses.  One  of  the  more 
unusual  models  in  this  area  is  Olive's  polarising  sunglass  with 
gradient  lenses.  This  comes  in  assorted  degrade  frame  colours 
complemented  by  toning  gradient  lenses. 

New  this  year  is  an  emphasis  on  denim-look  frames.  Olive  offer  a 
blue-denim-laminated  frame  to  co-ordinate  with  their  denim  range  of 
hair  accessories.  And  Jackel  have  a  model  called  Jeans  which  has  a 
denim-look  frame  in  either  pink  or  blue  with  matching  degrade  lenses. 

There  is  a  move  towards  slimmer  lines  this  year  with  an  interest 
given  to  side  arms,  particularly  in  metal-and-plastic  combined  models. 
Mirrored  lenses  are  not  so  popular  as  they  were.  One  manufacturer 
tips  photochromic  lenses  to  be  very  popular  with  the  public  in  1975 
and  most  collections  offer  a  wider  range  of  photochromic  sunglasses 
this  year  in  both  metals  and  plastics. 

Newcomers  to  the  market 

There  are  two  newcomers  to  the  sunglass  market.  Boma  Products 
distribute  the  West  German  Uvex  range  of  glasses  covering 
"variomatic"  (lenses  that  change  with  the  light  intensity),  polarising, 
bi-colour  (lenses  that  are  graduated  to  match  frame  colours)  and 
impact-and-scratch-resistant  sunglasses. 

Wilkinson  Sword  distribute  the  Foster  Grant  range  of  sunglasses 
from  the  US.  This  range  has  mainly  polarising  lenses  and  features  a 
sunglass  new  to  the  UK  market — Sunswingers.  This  fits  closely  to  the 
face  and  is  specially  designed  for  active  sportsmen.  However  there 
is  a  growing  trend  towards  producing  more  sunglasses  suitable  for 
wearing  during  active  sports,  such  as  those  featured  in  the  Jackel 
and  Polaroid  collections. 

Other  innovations  this  year  are  the  Multifilter  range  from  Polaroid 
featuring  a  nine-layer  lens;  Samco  have  produced  a  clip-on  that  may 
be  cut  to  any  required  shape;  and  more  manufacturers  are  offering 
polarising  sunglasses  for  children. 

Many  manufacturers  have  improved  the  packaging  of  their  products 
and  have  produced  better  display  aids  and  stands.  Particularly 
interesting  is  the  back-up  system  offered  by  Correna.  The  usual 
discounts  and  incentives  are  offered  this  year:  all  prices  mentioned 
in  this  supplement  are  the  manufacturers'  recommended  retail  selling 
price  inclusive  of  VAT,  unless  otherwise  stated. 

Sunglass  manufacturers,  although  not  looking  through 
"rose-tinted"  glasses,  are  keeping  their  spirits  high  in  anticipating  a 
good  year  in  1975.  Their  main  worry  is  not  so  much  economic 
forecasts  but  those  made  by  the  Meterological  Office! 
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Nine-layer 
lens  from 
Polaroid 


The  Polaroid  1975  collection  comprises 
119  models  priced  from  £2  08  to  £14 
and  includes  a  new  Multifilter  collection 
to  give  even  more  protection  than 
before. 

The  39  metals  include  the  usual  wide 
selection  of  the  silvery  and  golden 
metal  frames  —  but  some  "new 
beauties"  have  been  added  involving 
satin  in  grey,  matt  black,  grey  gloss, 
pale  green,  soft  beige  or  navy  blue. 
There  are  several  wrap  around  and 
rimless  models,  including  one  with  curl 
sides,  which  lend  themselves  especially 
to  sports  wear  and  driving. 

Among  the  65  plastic  models 
Polaroid  have  blended  clear  or  smokey 
crystal  with  rich  colours  —  bordeaux 
on  blue,  pale  grey  on  rose,  green  on 
clear  crystal,  for  example.  Frame 
shapes  go  from  bold  and  strong  to 
slender  and  delicate  thus  catering  for 
most  faces. 

All  Polaroid  sunglass  lenses  are  made 
up  of  at  least  seven  layers  which 
eliminate  up  to  99  per  cent  of 
horizontally-reflected  glare,  screen  out 
96  per  cent  of  ultra-violet  radiations, 
and  make  the  lens  shatter  and  scratch 
resistant.  But  included  in  the  1975 
collection  is  a  group  of  very  high 
quality  sunglasses  featuring  a  new  nine- 
layer  Multifilter  lens  which  additionally 
screens  out  over  60  per  cent  of  infrared 
radiations,  making  it  unique  and 
superior  in  protection  to  any  other 
plastic  sunglass  lens  in  the  world,  say 
Polaroid.  There  are  eight  styles  with 
Multifilter  lenses,  (£12  00  to  £14-00). 

All  Polaroid  sunglass  lenses  and 
frames  are  unconditionally  guaranteed 
against  defects  in  manufacture  for  12 
months  so  that  stockists  can  replace 
models  thought  to  be  faulty  against 
reimbursement  with  either  the  exact 
model,  or  the  nearest  model  type 
available  of  equivalent  value. 

The  collection  continues  to  be  sold 
in  packs  including  free  display  stands. 
Flexibility  in  display  has  been  achieved 
by  combining  two  basic  50  unit  packs 
—  A  and  B  as  "building  bricks"  to 
make  up  the  larger  packs,  C  and  D, 
each  having  its  own  type  of  rotating 
display  stand.  Pack  C  (100  units)  is 
made  up  of  one  pack  A  and  one  pack 
B;  Pack  D  (200  units)  includes  two 
packs  A  and  two  packs  B.  Packs  A 
and  B  have  counter  stands,  pack  C  a 
single  tower  floor  stand,  and  pack  D 
a  twin  tower  floor  stand.  Stockists  may 
also  order  from  the  general  stock  list. 

In  1975  Polaroid  expect  again  to  be 
spending  more  than  any  other  sunglass 
manufacturer  on  television  and  in 
Press  f.dvertising. 

Polaroid  (UK)  Ltd,  Ashley  Road, 
St  Albans,  Herts. 


Pick  of  the 


collections 


Supervite  will  be  offering  the  entire 
collection  of  Polaroid  this  year, 
including  the  new  Multi-filter  range. 
They  also  distribute  Carl  Zeiss  (Western 
Germany)  collection,  plus  stands  and 
selected  ranges  of  Whitecross,  Solabra 
and  Olive  glasses. 

Their  own  '75  range  of  sunglasses 
includes  five  optical-quality  metal- 
framed  Photosun  photochromic  models 
supplied  with  cases  (£5-83).  Other 
styles  have  polarised  and  impact- 
resistant  lenses.  All  are  available  loose 
or  with  a  display  stand. 

Supervite  (London)  Ltd,  Unit  5, 
25  Lattimore  Road,  St  Albans,  Herts 
AL1  3XL. 

Lett:  Polaroid's  stand  for  "basic"  packs 
A  and  B. 

Below:  Four  from  the  Polaroid  collection. 
Top  right,  model  4533,  nickelplate  with 
neutral  grey  lens  (£4-50).  Top  left, 
model  8503  available  in  salmon,  clover 
and  sandy  colours  with  corresponding 
magenta,  neutral  grey  and  blue  lens 
tints  (£4-95).  Bottom  right,  model  8539 
in  hazel  brown  with  tan  lenses  and 
moss  green  with  neutral  grey  lenses 
(£4-95).  Bottom  left,  model  8532 
featuring  the  degrade  look  lor  men  in 
a  smoke  brown  and  cloud  grey  mixture 
called  Nimbus  (£4-50) 
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It  takes  more  than  brains  to  sell  Sunbrellas 


Sunbrella  has  one  of  the  biggest  and 
most  complete  ranges  of  sunglasses  on  the 
market. 

Every  kind  of  lens  from  plastic  to  Zeiss 
and  over  130  different  styles  to  choose  from. 

And  to  tell  your  customers  about 
Sunbrellas  next  year,  we're  spending  more 
money  than  ever  before.  On  TV  and  in-store 
display.  A  sensuous  15  second  commercial, 


starring  the  above,  will  be  screened  nation- 
ally, starting  next  May. 

In  all,  around  19  million  people  could 
see  Sunbrellas  on  the  box. 

And  a  good  number  of  them  will  be 
in  your  store  looking  for  the  new  Sunbrella 
display  stand.  All  you  have  to  do  is  make  sure- 
it's  there. 


See  your  Jacquelle  salesman,  or  write 
to  the  address  below. 


1 


mm 


m 


If  you  care  how  you  look. 

Jacquelle  Sales,  Kitty  Brewster  Estate, 
Blyth,  Northumberland  NE24  4RG. 
Tel :  Blyth  2596 


6 — Supplement  to  Chemist  &  Druggist    January  18,  1975 


Foster  Grant — a  new 
name  in  the  British 
sunglass  market 


A  new  contender  in  the  British  sunglass 
market  this  year  is  Foster  Grant,  brand 
leader  in  the  US,  and  marketed  in  the 
UK  by  Wilkinson  Sword  Ltd. 

The  standard  range,  which  has  the 
chemist  as  the  major  retail  outlet, 
consists  of  50  different  styles  mainly 
featuring  polarising  lenses.  Other  lens 
types  are  mirrored,  gradient  mirrored 
and  impact-resistant  tempered  glass. 
The  range  is  pre-priced  in  five  distinct 
pricing  levels  —  £2-50,  £3-25;  £3-75; 
£4-25,  and  £4  95  aiming  at  the  largest 
selling  sector  of  the  sunglass  market. 

Foster  Grant  Inc  was  founded  just 
after  World  War  I  in  Leominster, 
Massachusetts  and  developed  as  a 
plastics  company  producing  injection 
moulding  machines.  They  began  making 
sunglasses  in  the  1930  s  and  in  1966 
they  opened  a  fully-integrated  sunglass 
plant.  Backed  by  a  research 
department  Foster  Grant  make  their 
own  plastic  and  metai  frames,  and 
more  recently,  their  own  polarising 
sheeting.  They  have  a  team  of  six 
designers  and  15  model  makers  who 
create  the  new  styles  which  have  made 
the  range  brand  leader  in  the  US  with 
a  claimed  30  per  cent  of  the  total 
sunglass  market. 

The  range  includes  both  metal  and 
plastic  frame  models,  80  per  cent  of 
which  have  polarising  lenses.  Examples 
of  plastics  are  style  3458  with  demi- 
amber,  gradient  grev,  or  gradient  tan 
frames  (£2-50)  and '7153  (£4-95)  in  a 
choice  of  tortoise,  ripple  demi,  ripple 
grey  frame  colours.  Metals  include  4053 
(£3-25)  and  805 1  (£3-25)  in  gold  and 
silver.  An  example  of  a  gradient 
mirrored  lens  is  style  6170  (£4-95)  that 
has  gold  or  silver  frames. 

For  active  sports 

Two  additional  lines  are  also  featured. 
Auto-flips  (£6  05)  a  range  of  three  styles 
of  glasses  designed  for  the  motorist, 
each  with  polarising  lenses.  These  come 
with  one-dozen  counter  stands 
containing  four  of  each  style. 
Sunswingers  (£6-29),  are  glasses  that 
have  a  hinged  nose  bridge  and 
adjustable  temples  so  that  they  fit  close 
to  the  head  and  are  ideal  for  wearing 
during  active  sports.  They  come  in 
three  lens  types  —  impact-resistant 
tempered  glass,  mirrored,  and  polarising 
and  are  presented  on  a  one-dozen 
counter  stand. 

The  range  is  offered  on  three  point- 
of-sale  display  units:  four-dozen  and 
seven-dozen  counter  stands  and  a 
14-dozen  floor  stand.  Display  units 
arrive  factory-loaded  and  are  backed 
by  a  system  whereby  slow-selling  lines 
may  be  exchanged  for  faster-selling 
ones  through  Wilkinson  Sword 


representatives.  3ack-up  stock  in  one- 
dozen  boxes  is  available  at  time  of 
purchase  and  throughout  the  summer. 

The  Foster  Grant  range  will  be 
Introduced  to  the  consumer  through  a 
national  television  campaign  running 
from  mid-April  to  mid-May.  The  theme 
of  the  campaign  will  be  "We've  got  the 
looks  as  well  as  the  lens". 

Wilkinson  Sword  Ltd,  Swoid  House, 
Totteridge  Road,  High  Wycombe, 
Bucks  HP13  6EJ. 


Above  right:  Display  stands  for  Foster 
Grant  sunglasses.  Left,  7-doz  counter 
stand,  centre,  14-doz  floor  stand,  right, 
4-doz  counter  stand. 

Centre:  Model  8G51  (£4-95)  with  gold/ 
silver  metal  frame  and  polarising  lenses. 

Bottom:  Model  7153  (£4-95)  with 
tortoise,  ripple  demi  or  ripple  grey 
frames  and  polarising  lenses. 


The  sunglass  market  is  currently  worth 
£22  million  (see  graph)  and  is  still 
growing,  according  to  research 
undertaken  by  Wilkinson  Sword  Ltd. 
Unit  sales  and  sterling  value  are  said 
to  have  increased  by  more  than  60  per 
cent  in  the  past  four  years. 
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pssaas 


Above:  Top,  Model  P15S  (£3-16),  centre, 
model  P65Q  (£3-53),  bottom,  model 
P24D/S  (£3-27)  from  the  Spectrum 
range. 


Slimmer  Shads 

Slimmer  lines  rather  than  a  "chunky 
look"  sums  up  the  1975  Shads  range. 
The  range  offers  a  selection  of  lens 
colours  this  year  and  many  glasses 
feature  decorated  side  arms  particularly 
in  the  metal  framed  models.  All  styles 
have  polarising  lenses  with  prices 
ranging  from  £2-72  to  E3-74J. 

There  is  a  selection  of  polarised 
clip-ons  available  in  one-dozen  boxes 
with  a  display  card.  The  range  is 
obtainable  in  a  3-dozen  standard 
assorted  pack  and  an  all-metal  pack. 

Fernan  (Sundries)  Ltd,  Stirling,  and 
Greenhays  Sundries  Ltd,  Widnes,  are 
exclusive  wholesalers  for  Scotland  and 
the  North-west  of  England  respectively. 
In  1975  the  Li-Lo  Ltd  sales  force  will 
be  selling  Shads  in  the  Midlands  and 
South  of  England. 

Spectrum  67  (Aspherics)  Ltd,  West 
Street,  St.  Helens,  Lanes. 


Polarising  gradient  lens 
gives  lead  to  Olive's 
new  look 


"New"  is  the  operative  word  for  the 
Olive  1975  sungiass  collection  —  new 
in  designs,  in  packaging  and,  especially, 
in  lens  materials. 

Pride  of  place  must  be  given  to  the 
introduction  to  the  British  market  of 
a  polarising  gradient  lens.  It  comes 
in  a  choice  of  two  frame  styles  in 
degrade  colours  (£2-99)  and  is  supplied 
in  display  boxes  of  10,  each  glass  with 
an  individual  spectacle  case.  New  to 
Olive  is  a  choice  of  three  styles  with 
CR39  scratch-resistant  gradient  lenses 
in  plastic  frames  with  metal  hinges  and 
reinforced  sides  (£2-50).  This  iens  is 
also  offered  in  an  injected  metal  frame 
(£2-75)  in  a  universal  style. 

Tempered  glass  impact  resistant  lenses 
are  featured  among  plastic  and  metal 
fashion  frames  (both  versions  £1-50), 
but  special  fashion  attention  is  being 
paid  to  the  Blue  Jean  models  (£2-95), 
the  ideal  accessory  for  use  with  denim 
clothing  (and  matching  Olive  hair 
accessories  are  also  available). 

The  polarising  range  includes  plastic 
frames,  plastic  with  metal  arms  and 
hinges  and  all  metal,  including 
chromium  plated  and  anodised 
aluminium.  Prices  are  from  £1-75  to 
£4-20  plus  cliD-ons  at  £1-50. 

New  styles  are  also  in  evidence  in 
the  ranges  with  Carl  Zeiss  Jena 
photochromic  and  shatteroroof  lenses, 
with  children's  fashion  styles  and 
acrylic  clip-ons  completing  a  collection 
of  over  60  models,  available  in  a  wide 
choice  of  frame  and  !ens  colours. 

For  the  first  time,  each  sunglass  is 
ticketed  to  show  the  lens  type,  using 
an  attractive  colour  code.  Boxes  have 
also  been  improved  both  as  protection 
in  transit  and  to  provide  a  good 
point-of-sale  display.  The  Olive 


collection  is  available  in  promotional 
displays  ranging  from  trays  to  tree 
ladder  units  and  counter  or  floor 
stands,  according  to  the  order. 

Royal  Sovereign  Group  Ltd,  Britannia 
House,  100  Drayton  park,  London  N5 
1NA. 


Above:  New  packaging  for  Olive's  Zeiss 
Jena  Umbral  sunglasses.  Each  model 
is  packed  with  case  in  individual 
display  boxes. 

Below  left:  The  two  polarised  gradient 
lens  models.  Top,  model  601  (£2-99), 
the  "universal"  style.  Bottom,  model 
600  (£2-99),  "ladies"  style.  Both 
feature  assorted  degrade  frame  colours. 

Below  right:  Two  of  the  new  CR39 
gradient  lens  models.  Top,  the  man's 
style  631  (£2-50),  bottom,  ladies'  style 
630  (£2-50),  both  with  degrade  colour 

frames. 


What's  going  on  behind  these  shades? 


Wilkinson  Sword  service,  that's  what5 s 
going  on. 

This  summer,  Wilkinson  Sword  are 
launching  Foster  Grants,  America's  best  selling 
brand  of  sunglasses. 

There'll  be  a  big  £120,000  TV  campaign 
to  tell  everyone  about  Foster  Grant's  polarised 


to  that,  there'll  be  something 
you've  never  had  before  from 
a  sunglass  supplier.  Wilkinson 
Sword  service. 

Look  at  just  what  that 
means: 

□  A  pre-loaded  display 
unit  supplied  free  and  regularly  re-stocked  and 
serviced  throughout  the  season  by  our  salesforce. 

□  An  ex-car  exchange 
service  to  make  sure  you  always 
have  enough  of  your  fastest- 
selling  styles. 

□  A  choice  of  more  than 
50  different  styles. 

□  There's  no  need  to  price 
mark;  each  pair  of  Foster 
Grants  has  a 
pre-priced,  pilfer 
proof  tag. 


foster  grant 


WILKINSON 


SWORD^ 


□  5  distinct  price  levels  to 
suit  all  your  customers' pockets. 

□  Free  sunglass  cases  for 
your  customers. 

Polarised  Foster  Grants. 

Not  inst  the  looks  and  thp  lpns  hnt  thp  sprvirp  as  wpII 
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Britain's  greatest  Sunglasses 


Great  to  look  at-  with  a  wide 
range  of  fashion  frames. 

Great  to  look  through-  with 
polarized  orSpectrik' 
optically  perfect, 
distortion-free  lenses. 

Great  at  protecting  from  glare 

Enquiries  to:- 

Scotland, 

Fernan  (Sundries)  Ltd., 
Cunningham  Road, 
Springkerse  Estate, 
Stirling, 
Scotland. 

North  West  of  England, 

Greenheys  (Sundries) 
Nelson  Street, 
Widnes, 
Lancashire. 

Rest  of  the  United  Kingdom 

Li-Lo  Ltd., 
Albert  Drive, 
Sheerwater  Estate, 
Woking, 
Surrey. 

Made  by  Britains  leading  manufacturers 
of  industrial  safety  lenses 

Spectrum '67  West  Street  .St.Helens 

Look  out  for 


for  your  eyes  sake 

(Where  would  you  be  without  them?) 
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Sporting 
image  for 
Sunbrella 


Jackel  have  increased  their  Sunbrella 
range  to  give  a  choice  of  140  styles 
this  year.  These  include  degrade  frames 
and  coloured  degrade  lenses,  glass 
"photochange",  mirror  polarising  and 
polarising  glasses  for  children. 

New  styles  in  the  ladies'  fashion 
range  include  Athletics  (£3-50)  and 
Flyers  (£2-95).  Both  have  wire  frames 
and  polarising  lenses.  Slightly  more 
expensive  is  Executive  (£4-95)  which 
has  CR39  degrade  lenses.  For  a  "fun" 
image,  Jackel  have  introduced  Jeans 
(£1-95)  which  have  blue  and  pink 
denim-look  frames  with  matching 
degrade  lenses. 

Star  models  of  the  plastic-framed 
Sunbrellas  are  Liseret  and  Archimode 
(both  £2-95)  that  have  plastic  polarising 
lenses  and  a  variety  of  elegantly  shaped 
frames  in  both  crystals  and  shells. 
Butterfly  (£2-95),  which  will  be  featured 
in  television  advertising  for  this  range, 
has  coloured  frames  with  fancy  arms 
and  CR39  degrade  lenses. 

A  section  of  the  range  is  devoted 
to  the  motorist,  featuring  the  popular 
Emerson  Fittipaldi  style,  joined  by 
Jackie  Stewart  sunglasses.  These  have 
their  own  display  units  which  include 
free  dashboard  shelves  with  the  Jackie 
Stewart  glasses  and  free  pochettes  and 
keyrings  with  the  Emerson  Fittipaldi 
glasses.  There  are  also  styles  in 
impact-resistant,  shatterproof  safety-glass 
in  a  wide  variety  of  wire  and  plastic 
racing-style  frames  for  both  men  and 
women.  Prices  from  £1-95  to  £4-95. 

New  this  year  is  the  Hie  Nastase 
sunglass  (£4-95)  which  has  blue 
degrade  crystal  frames  with  a  metal 
inset  in  the  arm,  and  polarising  lenses. 
It  too,  has  its  own  display  stand. 


From  the  Sunbrella  range  "Sea  bryd", 
model  Sun  2011  (£1-75). 


For  children  the  range  offers  Tom 
Thumbs  —  unbreakable  glasses  with 
brightly-coloured  nylon  frames  —  and 
a  polarising  style  called  Peepers.  Prices 
range  from  £0-22  to  £0-95. 

Jackel  offer  the  chemist  discounts 
and  free  goods  and  the  opportunity  to 
buy  either  packs  of  any  one  style  or 
assorted  packs  within  one  range. 


An  extensive  range  of  polarising  and 
non-polarised  sunglasses  is  again 
offered  by  Whitecross.  Polarising  models 
are  available  with  plastic,  gilt  metal,  and 
chrome  metal  frames,  selling  at  £1-40 
to  £3-06,  plus  two  styles  of  polarised 
flip-up  type  clip-overs  (£1  46). 

Three  assortments  of  polarising 
sunglasses  are  offered:  the  popular 
"Eleganza"  box  of  12  pieces  —  one 
piece  each  of  12  different  styles  — 
£18-45  plus  VAT.  The  "Too-liner"  is  a 
6-dozen  counter  stand  —  13  different 
models  —  which  is  £111-00  plus  VAT. 
A  selection  of  3  dozen  metal  framed 
polarised,  spread  over  seven  styles, 
comes  with  the  handy  "Cresta"  stand 
(£50-60  plus  VAT). 

Whitecross  have  included  in  their 
range  for  1975  "revolutionary" 
photochromic  sunglasses  with  ground 
and  polished  Photosun  glass  lenses  by 
Corning,  USA,  which  automatically 
react  to  the  intensity  of  ultra-violet  light. 
Two  styles  are  offered,  both  with  nickel 
silver  steel  frames  suitable  for  ladies 
and  men,  (£7-45).  Each  photochromic 
model  comes  individually  boxed 
with  case  and  explanatory  leaflet. 

In  the  non-polarised  range,  special 
emphasis  has  been  laid  on  attractive 
fashion  colours,  and  on  up-to-date 
styling.  Prices  for  ladies'  and  men's 
models  start  at  £0-37},  and  there  are 
five  styles  in  the  children's  range 
which  will  retail  between  £0-08^  and 
£0-29  each.  Three  types  of  non-polarising 
clip-overs  are  available,  and  each  type 
can  be  supplied  in  three  sizes. 

Popular  assortments  of  non-polarised 
sunglasses  are  the  "Riviera"  ladies' 
box,  and  the  "Granada"  box  for  men, 
each  comprising  3  dozen  assorted 


■Butterfly",  model  Sun  2075  (£3-50), 
featured  in  television  advertising. 

Display  material  includes  a  new 
illuminated  counter  display  spinner 
stand,  and  two  floor  display  stands. 
Counter  units  feature  an  "umbrella" 
stand.  Jackel  are  also  producing  a 
calendar  free  with  each  order  and  a 
sunglass  catalogue. 

Jackel  &  Co  Ltd,  Kitty  Brewster  Estate, 
Blyth,  Northumberland  NE?4  4RG. 


sunglasses  within  the  price  range  of 
35p  to  60p.  (Each  box  £11-60  plus  VAT.) 

Two  further  stand  assortments  are 
offered.  The  "Bonanza"  floor  unit  comes 
with  a  comprehensive  range  of  14 
dozen  assorted  standard  and  polarising 
models  (22  different  styles)  plus  1 
dozen  clip-overs  —  £115-40  plus  VAT, 
to  the  retailer.  The  popularly-priced 
"Fiesta"  counter  stand  comprises  9 
dozen  assorted  standard  and  polarised 
sunglasses  (11  models)  plus  1  dozen 
clip-overs  £51-84  plus  VAT  to  the 
retailer.  Illustrated  brochure  available. 

Whitecross  Optical  Co,  Rochester 
Place,  Camden  Road,  London  NW1. 

Top:  model  5149  (£7-45);  centre  model 
425  (£2-11);  bottom  model  3669  (£2-11). 


*-  Jiff* 


Value-for-money  is  the 
Whitecross  keynote 
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the  sunglass  experience 


There  are  95  Model  reasons  why  Lesbro®-Solarite®  can  help  you  best  in  1975. 
We  offer  you  the  finest  value  and  quality  in  Polarising,  CR39,  Photochromic, 
Zeiss  Umbral  and  "Optically  Preferred"  sunglasses.  As  an  Optical  Firm 
of  over  50  years  standing  our  Technicians  are  skilful  and  caring. 

Please  write  for  our  colourful  new  Catalogue 


1.    PHS/12  Solamatic 
(Photochromic) ; 
hand-made  frame. 


G.171  Pol-Rama 
Polarising,  fine 
quality  rimless. 


2.    CZ/10  Solarite/ 
Zeiss  Umbral. 


4.   CR.39/8  Gradu- 
tint  Lenses, 
Optically  correct. 


Lessar  Brothers  Limited,  Lesbro  Works,  Hylton  Street,  Birmingham  B18  6HW.  Telephone:  021  -554  2234  (PBX). 
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Bartex  hold  prices  on 
polarising  range 


Bartex  appear  to  be  playing  a  trump 
card  in  these  times  of  high  rates  of 
inflation  by  holding  prices  of  their 
polarising  models  at  last  season's  level. 
The  score  of  designs  come  in  black, 
gilt,  chrome  and  coloured  and  all  are 
covered  by  a  money  back  guarantee. 

One  of  the  latest  additions  is  PL  3016 
(£2-16),  a  "cool"  style  with  metal 
frames  available  in  chrome  or  gilt. 
Another  popular  model  is  the  PL 
180/AM;  it  has  distinctive  side  arms  and 
comes  in  six  frame  shades  (£1-08).  The 
polarising  collection  also  includes 
plastic  models  for  girls  and  boys,  selling 
at  £0-54,  and  is  corriDleted  by  clipovers 
in  three  sizes  and  flip-clips.  Display 
cards  and  stands  are  available. 

In  the  fashion  collection,  prices  for 
the  adult  models  start  as  low  as  f.0-13 
with  £108  providing  Ihe  customer  with 
a  choice  of  four  elegant  metal  or 
metalised  frames  from  the  top  of  the 
price  range.  Included  are  three  men's 
and  two  ladies'  mirror  lens  styles,  each 


Zeiss  Oberkochen  offer  a  collection  of 
46  models  for  1975,  with  a  choice  of 
Umbral  (glass),  Umbralet  (plastic)  or 
Umbramatic  (photochromic)  lenses. 
While  some  of  last  season's  more 
popular  styles  are  repeated  there  is 
innovation,  such  as  in  the  three 
sunglasses  from  the  Paris  fashion  house 
of  Jean  Patou.  Here  the  second  colour 
is  introduced  from  the  sides  into  the 
eye-rim,  with  colour  options  of  sapphire 
on  pearl,  mink  on  pearl,  azure  on  pearl, 
mushroom/rose,  lapis/pearl,  or  smoke 
on  pearl,  according  to  style  and  lens 
type,  at  prices  from  £13-77  to  £20-90. 

Among  metals,  there  is  a 
comprehensive  selection  in  materials 
ranging  from  bronze  anodised  to 
rhodium  or  gold  plated  and  rolled 
gold,  priced  between  £10-04  and  £33-86. 
The  top  model  here  is  the  Marcus,  a 
rhodium  plated  frame  with  Umbramatic 
lenses  or  (at  £27-86)  Umbrals. 

A  "particularly  modern"  design  is  the 
late  addition  to  the  catalogue,  Sheba 
(£23-98  with  Umbrals  or  £29-65  with 
Umbramatic).  This  has  bold,  brightly- 
coloured  rims  swept  back  at  the  temples 
and  with  metal  loop-pattern  sides 
attached  to  the  front  at  two  well- 
separated  points  by  an  attractive 
"stirrup"  lug  (see  illustration).  From 


retailing  at  £0-65.  For  childien  there  are 
two  styles  in  polythene  to  r-ell  at  £0-10 
for  the  young  ones  and  a  choice  of 
styles  at  a  few  pence  more  for  the 
older  and  more  fashion-conscious  child. 

Again  a  display  stand  is  supplied  free 
with  £75-worth  of  sunglasses,  and  there 
is  a  special  stand  for  clip-overs  which 
comes  free  with  a  choice  of  two  clip- 
over  selections.  Fully  illustrated 
brochures  on  the  two  ranges  are 
available  from  the  company. 

Alfred  Franks  &  Bartlett  Co  Lid,  Bartex 
House,  167  Freston  Road,  London 
WW  6TH. 


Marwitz,  this  frame  is  in  a  delicate 
colouring  described  as  "port". 

Among  the  other  new  plastics  styles 
is  Martin,  also  from  Marwitz,  which  has 
a  7-5  base  lens  said  to  be  ideal  for 
driving.  Its  low-set  arms  are  narrow 
enough  not  to  interfere  greatly  with  side 
vision  —  available  in  Umbral  only,  rich 
sherry  colour,  and  selling  at  £17-49. 

Completing  the  range  are  the 
Clipmatic  (Umbramatic  clip-on)  with 
gold-washed  rims  and  available  in 
medium  and  large  sizes  ()l12-15)  and 
the  clipover  (£4-86),  gold  plated  and 
fitted  with  Umbraiet  lenses. 

All  Zeiss  Umbral  and  Umbralet 
lenses  are  offered  in  a  choice  of  two 
tints  —  65  per  cent  or  85  per  cent 
absorption  —  and  all  models  are 
supplied  with  plastic  case. 

Display  material  is  available,  and  the 
collection  is  to  be  backed  by  television 
advertising  in  Thames,  Midlands,  Anglia, 
Border,  Granada,  Harlecn,  Southern, 
Trident  and  Central  Scotland.  There  will 
also  be  Press  advertising  in  the  national 
newspapers,  magazines  and  motoring 
journals. 

Carl  Zeiss  Oberkochen  Ltd,  Degenhardt 
House,  31  Foley  Street,  London 
W1P  8AP. 


Above:  Model  PL  3016  (£2-16),  latest 
addition  to  the  Bartex  polarised 
collection,  has  metal  frames  in  chiome 
or  gilt.  At  left:  Model  PL180/AM  (£1-08), 
a  popular  polarised  ?iyle  available  in 
six  frame  shades. 


Zeiss 


Jean  Patou  Carlux 


Fashion-house  designs  in 
collection 


With  Polaroi 
your  future  coul 


In  1975,  Polaroid  Sunglasses  will  be  the  world's 
best-selling  brand  of  sunglasses.  Again. 

Polaroid  sunglasses  sell  faster  than  any  other  brand  of  sunglasses. 
Year  after  year,  after  year.  Because  we  put  more  into  our  sunglasses 
than  anybody  else. 

Look  at  our  styles.  For  1 975  there  are  over  1 00  new  eye  opening 
styles  and  colours  to  choose  from  including  many  high  fashion  originals 
in  a  class  all  their  own,  created  exclusively  for  us  by  top  international 
designers. 

Then  there  are  all  the  other  quality  features  Polaroid  sunglasses  are 
known  for.  Such  as,  our  scratch  and  shatter  resistant  lens  that  blocks 
out  up  to  99%  of  reflected  glare  and  96%  of  ultra-violet  light. 

And  since  we  put  more  into  our  sunglasses,  it  only  makes  good 
selling  sense  to  put  more  behind  them. That's  why.  once  again,  we'll  be 
the  UK's  largest  sunglass  advertiser. 

It's  also  why  we  have  a  total  programme  to  expand  your  sales  even 
faster,  with  newly  designed  display  materials  and 
exciting  new  promotions. 

So  for  1 975,  look  at  our  sunglasses  through  your  customers'  eyes. 
You'll  see  why  Polaroid  sunglasses  will  outshine  and  outsell  them  all. 


Remember -if  it  doesn't  say 
Polaroid,  it  isn't  really  Polaroid. 


Hi 


3olaroicf  is  a  registered  trademark  of  the  Polaroid  Corporation,  Cambridge,  Mass.-,  USA. 
Polaroid  (UK)  Ltd. .Ashley  Road,  St. Albans,  Herts. 
Copyright  Polaroid  Corporation  1975.  All  Rights  Reserved 


I  Sunglasses 
rft  look  brighter. 
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TV  m  Thames,  Midlands,  Anglia, 
Border,  Granada,  Harlech, 
Southern,  Trident  and 
Central  Scotland. 

Press  advertising  in  National 
Newspapers,  glossy  magazines, 
and  motoringjournals. 

Plus  elegant  display 
material  and  a  beautiful 
1975  colour  catalogue, 
now  available. 


Ensure  stocks 
by  ordering  early. 

Carl  Zeiss  Oberkochen  Ltd 
Degenhardt  House 
31-36  Foley  Street,  London  W1P  8AP 
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Correna  offer  London 
chemists  complete 
merchandising  service 


Correna  offer  chemists  in  the  London 
area  a  "trouble  free"  way  to  sell  their 
sunglass  ranges. 

They  have  created  a  merchandising 
system  that  means  their  own 
merchandiser  will  set  up  their  display 
unit  with  a  selection  from  the  range, 
at  no  cost  to  the  retailer,  and  then  will 
call  every  7-10  days  to  check  stock, 
clean  and  tidy  the  unit,  and  replace 
models  that  have  been  sold,  thereby 
eliminating  the  need  for  back-UD  stock. 
Promotional  aids  that  link  with  a 
television  campaign,  are  also  provided. 

In  addition  to  a  basic  discount, 
Correna  also  offer  the  retailer  incentive 
bonus  discounts  on  sales  achieved. 

There  are  five  separate,  major  ranges 
offered  by  Correna  for  197d.  These 
consist  of  a  "super  polarised"  range  of 
52  models;  a  TGX  range  of  32  models, 
CR39  glasses  of  10  models;  Zeiss 
Umbral  containing  seven  styles  and 
"photomatic"  comprising  17  models. 
They  also  offer  a  "simply  tinted"  range 
which  comes  only  as  a  pre-packed 
assortment  of  three  dozen  (£1-08  each). 

The  Correna  "super  polarised",  TGX 
and  CR39  ranges  cover  a  wide  variety  of 
styles  including  metal,  shell  and  two- 
toned  frames.  Prices  range  from  £3-00 
to  £4-50  in  the  polarising  range;  £3-00 


to  £5-50  in  the  TGX  range  and  £4  00  to 
£7-00  in  the  CR39  range. 

The  "photomatic "  and  Zeiss  Umbral 
ranges  are  rather  more  expensive.  Zeiss 
sunglasses  offer  a  choice  of  black, 
brown  or  tortoiseshell  plastic  frames,  or 
silver  metal  frames  and  prices  range 
from  £800  to  £12-00.  The  "photomatic" 
range  (all  priced  at  £12-00)  offers  a 
wider  choice  in  design  featuring  silver 
metal  frames,  shell,  two-tone  and 
apricot  frames. 

Correna  also  have  clip-ons  in  the 
polarising  (£1-89),  CR39  (£3-24). 
acrylic  (£0-81 )  lenses  and  polarised 
flip-ups  (£2-70).  There  are  two  children's 
polarising  styles  (£1-35).  All  styles, 
except  for  the  tints,  come  with  their 
own  case. 

Correna,  who  claim  to  provide  a 
complete  range  of  sunglasses,  have  a 
number  of  sunglass  accessories  such 
as  a  lens  cleaner  ^erosol  (£0-32)  and 
tissues  (£0-22),  Spec-guards  in  chain 
or  cord  (£0-54),  Snuggies  (spectacle- 
retaining  rubber  bands  £0-22),  eye 
protectors  (£0-65)  and  nose  shields 
(£0-65). 

A  broadsheet  illustrating  every  item 
plus  prices,  has  been  introduced. 
Display  aids  include  a  redesigned 
counter  display  stand  and  dispenser 
units  that  give  a  greater  degree  of 
uniformity  to  the  presentation  of  the 
range.  A  display  stand  that  holds  the 
accessory  items  is  also  available. 

Correna  International  Ltd,  30  Station 
Parade,  London  NW2  4NX 


Above:  Men's  model  5232  (£4-59). 
Below:  Women's  model  5223  (£4  59). 


CorratWJ  Clip* 


'Fashion, 
function, 
value' 


Titcomb  say  they  have  selected  their 
1975  range  with  even  more  than  usual 
care.  Each  model,  they  say,  meets  the 
criteria  of  fashion,  function  and  value. 
There  are  58  new  models,  most  available 
in  a  choice  of  colours,  and  including 
"Jeans",  a  child  3  sunglass  with  a 
heart  motif. 

Attractive  point  of  sale  display  stands 
and  showcards  are  available  for  the 
polarised,  Zeiss  Umbral  (Jena), 
photochromic,  Neophan  and  general 
ranges.  An  illustrated  brochure  is 
available  on  request. 

Titcomb  Fashion  Sunglasses,  24  Hum 
Road,  Christchurch,  Hants  BH23  2RN. 


Model  8744  (£1-82)  Neophan  sur glass 
with  sherry/crystal  frame. 
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It  pays  to  specialise- 
and  it  pays  YOU  well  if  the 
specialists  are  Correna. 


When  you're  dealing  with  hair  brushes,  you'd  logically  expect  a  brush  company  to  know 
what  they're  doing.  Or  a  razor  blade  company  to  be  pretty  sharp  about  marketing  blades. 
And  a  camera  company  to  be  pretty  snappy  with  cameras.  But  for  sunglasses,  you'd 
naturally  come  to  a  company  whose  business  is  sunglasses.  Like  Correna.  In  fact,  only 
like  Correna  -  the  major  sunglass  company  which  actually  specialises  in  .  .  .  sunglasses 
Correna  have  the  professionalism  - 

A  genuine  depth  of  knowledge  of  sunglasses  in  general,  and  an  experience  of  how  to 
market  them  in  particular. 

Correna  have  the  brand  name  - 
Correna  advertising  is  established  successfully  in  the  most  powerful  medium  of  all: 
television. With  the  support  of  cinema  and  posters  (to  reach  your  customers  right  where 

they  live  and  buy)  it's  no  wonder  people  know  Correna. 

Correna  have  value-for-money  - 
Compare  the  comprehensive  services  supplied  by  Correna  with 
other  companies,  and  you  will  see  what  real  value  for  money 
means! 

Correna  have  the  most  comprehensive  range  of  all  - 

With  a  total  selection  of  over  200  style  variations  in  6  lens  ranges. 
Polarised,  TGX  (impact  resistant),  CR39,  Zeiss  Umbrals,  Photomatic  and 
Simply  Tinted.  Plus  an  ancillary  collection  of  profit-boosting  Correna 
accessory  items. 

Correna. The  Sunglass  Company. 

Correna  International  Limited,  30  Station  Parade,  London  NW2  4NX  Telephone  01-452  6253  Telex  922661 


 -j 
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It  pays  to  re-organise- 
and  Correna  have  re-organised 

for  YOUR  benefit. 


In  1975,  Correna  want  you  to  receive  the  best  possible  service.  So  we've  appointed 
distributors  to  get  closer  to  you.  Distributors  who  understand 
your  problems.  Match  their  experience  to  the  Correna  Product, 
and  the  combination  is  unbeatable. 


Correna  Sunglasses:  UK  Distributors  for  chemists 
Distributor:  Area: 

Dennis  E.  Riches,  Norfolk,  Suffolk,  Cambridgeshire, 

29/31  Malvern  Road,  Huntingdonshire,  Buckinghamshire, 

Hornchurch,  Essex.  Bedfordshire,  Oxfordshire,  Berkshire, 

Tel.  Romford  44155  Hertfordshire  and  Essex. 


R.  A. Lacy  &  Son, 
Knowl  Warehouse, 
Dale  Street, 
Ossett,  Yorkshire. 
Tel.  Ossett  71987 


Cumberland,  Northumberland,  Durham, 
Yorkshire,  Lancashire, Westmorland, 
Derbyshire,  Nottinghamshire, 
Leicestershire,  Rutland, 
Lincolnshire,  Cheshire. 


Scottish  Colorfoto  Laboratories  Ltd. 
S.C.L.  Division,  P.O.  Box  6, 
Lomond  Industrial  Estate, 
Alexandria,  Dunbartonshire. 
Tel.  Alexandria  52341 
Telex:  778761 


Scotland 


Cullen  &  Davison  Limited 

Lurgan  Road,  Portadown, 

Craigavon,  Co.  Armagh. 

Tel.  Portadown  32241 

Cable:  Davison  Chemist  Portadown. 


Northern  Ireland 


Correna  Merchandising  Services  Ltd 
30  Station  Parade, 
London  NW2  4NX 
Tel.  01-452  6253 
Telex:  922661 


Greater  London 

The  Correna  Merchandising  system, 
introduced  last  season,  will  now 
move  into  top  gear. The  essence  of 
the  system  is  that  we  do  all  the  work 
for  you  -  all  you  do  is  collect  your 
customers'  money!  For  full  details, 
contact  us. 


Correna. The  Sunglass  Company. 

Correna  International  Limited,  30  Station  Parade,  London  NW2  4NX  Telephone  01-452  6253  Telex  922661 
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Samco  put 


faith  in  a 


climbing 


market 


Samco  expect  people  to  be  paying 
even  more  for  their  sunglasses  in  1975 
and  the  range  is  therefore  continually 
being  moved  towards  the  higher  end  of 
the  market  to  meet  the  demand.  Top  of 
the  collection  in  price  terms  are  three 
polarising  "super  metal"  frames  selling 
at  £3-95,  followed  by  polarising  lenses 
in  hand-finished  acetate  frames  at 
£3-35  —  including  some  impressive 
striped  effects  in  a  choice  of  styles. 

Introduced  for  the  first  time  last 
season  were  injected  metal  frames  and 
these  are  offered  in  two  versions  — 
four  styles  with  optical  hinges  (£3-25) 
and  three  "standards '  at  £2-70.  Wire 
metals  are  represented  by  five  styles  at 
£3-10  and  in  acetate  there  are  fashion 
shapes  at  £2-30  —  mottled  and 
including  the  "blue  jeans"  look  —  while 
some  bright  duo-tones  are  offered  at 
£2-90. 

The  above  are  all  fitted  with  polarising 
lenses,  but  shatter-resistant  glass  is 
fitted  to  a  range  of  four  "absolute 
standards"  in  wire  metal  that  should 
sell  anywhere.  They  are  priced  at  £2-65 
but  are  also  available  mirrored  at  £3-15. 
Filter  glass  is  offered  in  five  acetate 
frames  at  £1-50. 

Young  children  are  especially  well 
catered  for  this  year  with  their  own 
collection  of  six  styles  in  bright  coloured 
plastic  and  including  fish-shape, 
butterfly  and  heart  (for  sixyear-oids 
in  love?).  They  sell  at  £0-35  each.  Pre- 
teens  have  a  choice  of  two  styles  in 
blue  or  grey  shell  (£0-60). 

Among  the  polarising  clip-overs 
(£1-60)  is  an  extra  large  version  that 
can  be  trimmed  with  scissors  to  tit  any 
shape  of  spectacle  lens  not  already 
catered  for  by  the  choice  of  four 
standard  shapes  offered  pre-shaped. 
Two  acetate  flip-clips  retail  at  £0-25. 

The  Samco  collection  is  available  in 
pre-packs  and  of  especial  interest  to  the 
smaller  chemist  is  the  Santa  Margherita 
pack  —  48  all-polarising  models  in  27 
different  styles,  ranging  from  the  "super 
metal"  to  clip-overs.  Cost  to  the 
retailer  is  £83-64  and  the  VAT-exclusive 
suggested  selling  price  is  £125-46.  The 
pack  includes  a  counter  display  stand 
suitable  for  use  where  space  is  limited. 
For  "seaside"  outlets  in  particular,  there 
is  the  larger  Rimini  12-dozen 
assortment,  or  for  larger  outlets  a  12- 
dozen  Magenta  pack  cf  polarising 
models,  both  packs  coming  with  floor 
display  stands. 

SIC  Plastics  Ltd,  Red  House  Road, 
Croydon  CR0  3AO. 


Above:  A  selection  from  the  Samco  range  of  sunglasses.  Top  row:  Top  of  the  price 
range  offered  by  Samco  are  models  015  and  025  (both  £3-95).  These  are  two  of 
the  three  super  metal  polarising  glasses.  Middle  row:  Striking  examples  of  the 
two-tone  colour  effects,  models  195  (left)  and  185  (both  £3-35)  have  polarising 
lenses  and  hand  finished  acetate  frames.  Model  195  has  the  new  striped-effect 
frames  in  brown,  model  185  is  a  subtle  blend  of  green.  Bottom  left:  Mode!  265 
(£2-30)  is  an  example  of  the  cheaper  Samco  styles.  This  one  has  polarising  lenses 
and  brown  mottled  acetate  frames.  Bottom  right:  Model  085  (£3-10)  has  polarising 
lenses  and  wire  metal  frames. 


NPU  add  photochromic 


The  Nu-Look  range  this  year  includes 
Reactolite  glasses — brown  photochromic 
glass  with  a  fast-acting,  wide  range 
of  darkening  and  fading.  Made  by 
Chance  Pilkington,  Reactolite  is  a  high 
quality  optical  glass  that  is  activated  by 
diffuse  daylight  as  well  as  direct 
sunlight.  The  range  comprises  three 
styles,  two  with  silver  frames  (£9-83) 
and  one  with  apricot  degrade  frames 
(£8-20). 

New  polarising  sunglass  styles  in  the 
high  fashion  range  feature  degrade 
frames  in  aubergine  and  apricot,  and 
double  shell  in  blue/brown  and  green/ 
lilac.  Prices  range  from  £2-59  to 
£2-91 .  There  are  also  some  new  designs 
in  the  silver  and  metal  frames  which 
have  graduated  smoked  lenses. 
Polarising  clip-ons  complete  the  range. 

Selling  aids  consist  of  a  merchandiser 
holding  36  styles  and  pre-packed 
counter  displays.  These  hold  12  pairs 
of  polarised  glasses  from  the  economy 
range,  or  10  pairs  of  graduated  lens 
sunglasses,  or  six  photochromic 
glasses.  There  are  also  four  "packages" 
containing  25  volume-selling  styles  — 
the  mixed  pack,  metal  frame  pack,  high 
fashion  pack  and  clips  pack. 

NPU  Marketing  Ltd,  Mallinson  House. 
321  Chase  Road,  London  N14  6JN. 


Model  528  £2-71 
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For  Glamour 
without 
Glare. . . 
choose 


SUNGLASSES 
FOR  1975 


The  new  revolutionary 

PHOTOCHROMIC 

Sunglasses  with  ground  and  polished  'PHOTOSUN' 

Glass  Lenses  by  Corning  which  automatically  adjust 
to  ultra-violet  light. 

Two  models  both  suitable  for  MEN  and  LADIES, 
are  available 

Nickel  Silver  Steel  Frames 
No.  5145  (illustrated)  No. 


The  suggested  retail  price  to  the  public  is  £6.90  each  plus 

individually  boxed,  and  including  a  plastic  padded  and  lined  SUNGLASS  CASE 

ALL  OUR  SUNGLASSES  ARE  AVAILABLE  AS  INDIVIDUAL  LINES 

Ask  for  our  illustrated  brochure  showing  our  complete  range,  and  assortments,  of  POLARISED 
and  NON-POLARISED  Sunglasses  and  Clip-overs,  and  our  PHOTOCHROMIC  Models. 


5144 

VAT 


The  Whitecross 


CRESTA' 


This  gilt-backed  revolving  Counter  Display  Stand  with  mirror  Jf 
is  supplied  FREE  with  a  range  of:  f 

•  3  dozen  assorted  Metal  Frame  Sunglasses 
with  POLARISED  Lenses 

Cost  of  complete  unit  to  retailer  £58.60  ( +  VAT) 


The  Whitecross 

'BONANZA' 

This  white-backed 
revolving  Floor 
i  Display  Stand  on 
castors  and  with  two 
mirrors  is  supplied 
FREE  with  a  range  of: 

#13  dozen  assorted 
Sunglasses  with 
STANDARD  Lenses 

#  1  dozen  assorted 
Sunglasses  with 
POLARISED  Lenses 

9  1  dozen  Clip-overs 

Cost  of  complete  unit 
to  retailer 

£115.40  (+VAT) 


The  Whitecross 


TOP-LINER' 


This  gilt-backed  revolving  Counter 
Display  Stand  with  mirror  is 
supplied  FREE  with  a  range  of: 

#  6  dozen  assorted  POLARISED 
Sunglasses 

Cost  of  complete  'TOP  LINER' 
Unit  to  retailer  £1 1 1 .00 ( +  VAT ) 


The  Whitecross  FIESTA' 

is  the  Counter  Stand  as  illustrated, 
but  white-backed,  and  comes  with 
an  assortment  of: 

#  8  dozen  assorted  Sunglasses 
with  STANDARD  Lenses 

£  1  dozen  assorted  Sunglasses 
with  POLARISED  Lenses 

#  1  dozen  Clip-overs 

Cost  of  complete  FIESTA' 
Unit  to  retailer  £51.84  ( +VAT) 


THE  WHITECROSS  OPTICAL  COMPANY  OF  LONDON 

(Proprietors:  Fredk.  Lehmann  Co.  Ltd.) 
FREDERICK  WORKS,  ROCHESTER  PLACE,  LONDON,  NW1  9JR  Telephone:  01-485  6731 
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PRESENT  their  1975  range  of  P  &  R  SUNGLASSES. 
Many  new  polarised  models  including  the  exciting 
new  IRIDESCENT  &  MULTICOLOURED  as  well  as  new 
metal  and  metalised  frames,  and  of  course  we  are  maintaining 
our  Childrens  Mirror  Lens,  and  Clip-on  Range  and  also 
our  new  Night  Drivers  Anti  Glare  Glasses. 


a 


Unit  5  49a  Oxford  Road  London  N4  3DZ 

Telephone :  01  -272  81 86/7  Telex :  2561 0  Marby  London 


SupErvite 

(LONDON)  LTD 

Present  their  range  of  Photosun  sunglasses 
comprising  of  5  styles,  all  with  metal  frames 
to  be  retailed  at  £5.40  +  VAT.  (Photosun  : 
the  lens  that  gets  darker  asjthe  sun  gets 
brighter.) 

In  addition  to  distributing  Polaroid, 
Zeiss  and  our  own  75  collection  ;  Supervite 
also  offer  stand  deals  and  a  selected  range 
of  Whitecross,  Solabra,  Olive,  Bartex  and 
Marby  sunglasses. 


I  To:  Supervite  (London)  Ltd. 
|         Unit  5,  25  Lattimore  Road, 

St.  Albans  Herts.  AL1  3XL 

Please  send  details  of  Supervite  Range 

|  Name  

|  Position  

I  Company  

I  Address  


Model:  322  Lens:  Photosun  Frame:  Gold  and  Silver 
Model:  703    Lens:  Photosun    Frame:  Gold  and  Silver 


L 
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Six-in-one 
range  by 
Lessar 


Lessar  Brothers  are  offering  a  six-in-one 
range  of  95  models  in  the  Pol-rama  and 
Solarite  ranges.  New  features  include 
an  "optically-preferred"  (OP)  range  of 
12  polarising  sunglasses  to  sell  at  about 
£2-20-£4-75.  The  range  of  OP  clip-overs 
has  1mm  multi-laminate  lenses  while  the 
OP  frames  are  fitted  with  1-1  mm  lenses. 

Lessar  have  increased  the  CR39 
Piano  sunglasses  to  16  models  this 
year,  including  three  clip-overs,  one  of 
which  is  the  swing  type.  This  range  will 
sell  at  £2-65  to  £470. 

Solarite/Zeiss  Umbral  (Jena) 
sunglasses  (as  supplied  to  the  MCC 
cricket  team  in  Australia)  consist  of 
nine  models  ranging  from  about  £6-50 
to  £13-25. 

Lessar  regard  photochromic 
sunglasses  as  the  fastest-growing 
section  of  the  market.  They  feature  14 
models  under  the  Solamatic  label,  most 
of  which  are  fitted  with  Photosun  smoke 
lenses  while  four  have  Reactolite  lenses 
which  darken  to  a  Drown  tint.  These  sell 
in  the  £5-95  to  £9-90  price  range.  There 
are  40  Pol-rama  polarising  glasses 
including  clip-ons  and  rimless  frames 
(averaging  £1-40  to  £3-50).  And  the 
high  fashion  line  (£1-30-£2-95)  features 
Gradutint  lenses  which  the  makers  tip 
to  be  popular  in  1975.  They  also  think 
plastic  frames  in  delicate  pastel  colours 
will  be  popular  with  women,  and  metals 
still  in  demand  tor  men. 

Descriptive  tallies  are  being 
introduced  for  the  CR39  and  Solamatic 
sunglasses,  and  the  Solarite  Pol-rama 
sunglasses,  except  for  the  fashion 
range,  come  complete  with  case  and 
individual  carton.  Soecial  stands  are 
available  for  photochromic,  Umbral  and 
CR39  models  and  Lesbro  are  introducing 


Solarite  model  Pb9. 


a  transparent  display  cabinet  for  16 
glasses  which  is  said  to  be  pilfer-proof. 

Lessar  Brothers  Ltd,  Hylton  Street, 
Birmingham  B13  6HW 


Francine  (£12-50),  a  "cosmetic' 
sunglass  with  CR39  lenses  tinted  to 
match  the  frames — by  Goldsmith 

For  luxury 

The  Oliver  Goldsmith  luxury  collection 
this  year  offers  16  different  lens  tints. 
Many  of  the  acetate  frame  colours  are 
graduated,  from  mink/brown  to  a  subtle 
emerald  green,  'or  examole,  and  have 
CR39  lenses  matching  the  graduated 
colouring.  The  Photosun  range  in  the 
Goldsmith  collection  comprises  over  25 
models,  each  in  a  choice  of  6  colours, 
giving  a  total  variation  of  over  150. 

Oliver  Goldsmith  are  continuing  the 
deluxe  lower  price  collection  (£4-25  to 
£7-50)  and  will  supply  display  units  and 
material  on  request. 

P.  Oliver  Goldsmith  Ltd,  18  Station 
Close,  Potters  Bar,  Herts  EN6  1TS 


Solarite  model  A32. 


Solamatic  photochromic  model  PHS/12.     Pol-rama  model  6188. 


Boma  Products 

&  Co. 

introduce 

UVEX  SUNGLASSES 

The  brand  leaders  from  Germany 
incorporating  optical  and 
fashion  perfection 


Counter  stand  holding  30  assorted 
Polavision/Variomatic/Metal 
framed  tempered  lenses 


uvexs 


Junior  range  of  16  models  on 
display  card 


For  full  details,  complete 
and  post  this  coupon  today 

Name  


Address. 


Boma  Products  &  Co.,  28,  Paris 
Ave.,  Newcastle,  Staffs.  ST5  2RQ 
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Vestric  offer 
chemists' 


Revolving  counter  stand  holding  48 
pairs  of  glasses  from  29  styles. 


exclusive 


New  styles  in  bold  colours  plus  the 
popular  designs  of  previous  years  make 
up  the  Verbania  1975  range  of 
sunglasses,  which  Vestric  Ltd  sell 
exclusively  to  chemists.  There  are  a 
total  of  36  polarised  models  this  year 
—  eight  of  which  are  new  —  plus  11 
non-polarised  models. 

Three  of  the  new  models  have  large 
acetate  frames  in  bold  colours,  and  are 
designed  to  appeal  lo  the  younger 
buyer.  There  are  also  two  new  men's 
and  two  women's  styles  moulded  from 
light-metal  alloy. 

Clip-ons  are  also  offered  —  one  set 
having  extra  large  lenses  which  may  be 
cut  into  any  required  shape. 
Sunglasses  for  the  pre-teens  and 
children  are  included  in  the  range. 

Vestric  offer  the  chemist  an  eye- 
catching, revolving  counter  stand 
holding  48  pairs  of  glasses  selected 
from  29  styles.  Discounts  are  offered 
for  quantity  orders  —  1\  per  cent  on 
12  pairs,  19  per  cent  on  18  pairs  with 
higher  discounts  for  larger  quantities. 

Vestric  Ltd,  Runcorn,  Cheshire 
WA7  5AP 


Bold  shapes  and  "sexagonal"  arms  by 
Linda  Farrow 


Bold  shapes 


The  Linda  Farrow  range  comprises  30 
new  models  in  metal  and  Dlastic.  A 
new  feature  of  the  Dlastic  style  is 
decorated,  large  linked,  "sexagonal" 
shapes  which  make  the  arms  of  the 
glasses.  Many  of  the  plastic  and  metal 
frames  have  "bold"  shapes  this  year. 

Linda  Farrow,  333  Grays  Inn  Road, 
London  WC1X  8PX. 


THIS  MEAR  WE'VE  TAKEN 
EVEN  MCKE  CAGE, 


00  0 


l<375  isgo/ng-fobea 
■tough  yeayitfeMswcwe. 
So  we've  beenosvefGito 
Sded;oMV  75  range  ihonly-ttne  rviosr 
attentive  sUes-fronty  w&mertwvz, 

and  Photo  Chiomo surpasses W 
Mil  SELLo  #us  2  sdetffoiA  of  now- 
polavfsed  and  oWldvewi  sumtosses 
and  display  material,  tertwcw 
Trade  Catalogue  ...  we  dov\  t-tti  mK 
you'll  -find  bettev  valc/e  anyidte/e. 

— .  TITCOMB 
FASHION 
SUNGLASSES 

24  HURN  ROAD, 

CHRISTCHURCH,  DORSET,  BH232RN 
Tel:  Christchurch  3252 
(S.T.D.  020  15  3252) 


PORTIA  CHEMISTS'  SUNDRIES 


ANTI-GLARE  SHIELDS 

For  reading  and  sport. 


Other  30LPORT  products 
include. — 

Portia  Holdalls  &  Sponge  Bags. 
Portia  Goggles  &  Goggtets. 
Nerissa  Powder  Puffs. 
Portia  Manicure  Requisites. 
Easifix  Finger  &  Thumbstalls 
Loofah  Bath  Gloves  &  Pads. 
Water  Sprite  Face  Cloths. 
Obtainable  from  your  usual 
wholesaler,  or 

Write  for  details  to: 

SOLPORT  BROS.  LTD.  Goring-by-Sea.  Worthing  44851 


Tolley's  Income  Tax  1974/75 

59th  edition  by  Derek  E  Cox  FCA  with  Eric  L  Harvey  FCA. 
Includes  development  gains  tax  and  other  new  legislation 
introduced  by  Finance  Act  1  974. 

A  vailable  now  £3.00 
Tolley's  Corporation  Tax  1974/75 

New  edition  by  Derek  E  Cox  FCA.  Also  includes  provisions  of 
Finance  Act  1  974. 

A  vailable  now  £1.50 
The  Property  Taxation  Provisions  of  the 
Finance  Act  1974    by  Robert  W  Maas  ACA 

Available  now  £3.00 
For  details  of  other  titles  and  of  our  subscriber  service,  please 
write  toTolley  Publishing  Co.  Ltd.,  44a  High  Street, 
Croydon  CR9  1  UU. 

A  member  of  the  Benn  Group 
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W.  German 
leader  now 
in  Britain 


A  new  name  in  sunglasses  this  year 
is  Boma  Products  who  have  recently 
launched  the  Uvex  range.  Made  by 
Winter  Optik  GmbH,  West  Germany,  it 
is  said  to  be  West  Germany's  brand 
leader. 

The  Uvex  range  comprises  six 
different  types  of  sunglasses.  The 
Variomatic  exclusive  range  consists  of 
16  glasses,  many  of  which  are  suitable 
for  men  and  women.  The  brown 
Variomatic  lenses  change  with  the  light 
intensity,  absorbing  between  25  to  60 
per  cent  of  visible  light.  Prices  range 
from  £7-46  for  a  silver-framed  sunglass, 
through  £9-81  for  an  amethyst  plastic 
framed  model,  to  £13  61  for  a  silver 
framed  ladies/gents  model. 

Strongly  tipped  to  be  a  popular  line 
is  the  range  of  bi-colour  glasses  in 
which  the  lenses  are  graduated  to 
match  the  frame  colours.  These  have 
Optidur  lenses  —  impact-and  scratch- 
resistant,  "ultra-violet  proof"  —  and  the 
colour  combinations  are  amethyst  and 
rose,  purple  and  smoke,  and  topaz 
and  champagne.  Prices  range  from 
£4-50  to  £9-00. 


The  Polarvision  sunglasses  are  said 
to  be  especially  suitable  for  water  and 
winter  sport  activities  because  they 
reduce  glare.  The  range  consists  of 
nine  models  featurinp  metal  frames 
ranging  from  £3-11  to  £5-83,  and  two- 
tone  plastic  frames  at  £4-11. 

There  is  also  a  metal-framed, 
tempered-lens  range  including  eight 
styles  for  men  (ranging  from  £2-27  to 
£6  00)  and  two  women's  styles  (£T85 
and  £2-99),  plus  a  teenage  range  of 
four  models  (£1-37-21 -62)  and  three 
children's  styles  (£0-30-£0-39).  Clip-ons 
come  in  four  varieties  (£0-84). 

Display  stands  are  available  in  two 
sizes  —  one  holding  30  models,  the 
other  100  styles.  These  are  delivered 
empty.  Counter  stands  for  the  children's 
and  teenage  ranges  have  attractive 
headers. 

Boma  Products  &  Co,  28  Paris  Avenue, 
Newcastle,  Staffs  ST5  2RQ 


The  Debbex 

The  Debbex  collection  consists  of 
metals  with  graduated,  mirrored,  plain 
tinted,  or  polarising  lenses;  plastics 
with  polarising  or  plain  tinted  lenses; 
a  range  of  plastic  framed  styles  with 
metal  arms  and  plain  tinted  lenses. 
There  is  also  a  range  with  hand  made 
plastic  frames,  and  one  Photosun  style. 

Debbex  Optical  Co  Ltd,  295  Regents 
Park  Road,  London  N3  3JY 


Counter  stand  holding  30  Variomatic/ 
Polarvision/ md  tempered  lenses  styles. 


L.  BRAUNLTD. 

22-24  COWPER  STREET,  LONDON,  E.C.2 

TELEPHONE:  01-253  3583 


Present  their  1975  range  of 

SOLABRA 

FASHION  SUNGLASSES 
INCLUDING 
POLARISED  and 
PHOTOSUN  LENSES 

Ask  your  wholesaler  for  details  and  brochure 

L  BRAUN  LTD. 

22-24  COWPER  STREET,  LONDON,  E,C2 


l 
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Marby  offer 

low-price 

ranges 


Marby  suggest  that  the  major  feature  of 
their  1 975  P&R  range  is  price  —  they 
have  produced  two  polarising  shell- 
framed  models  both  with  a  case,  to 
retail  at  £1-24  and  a  metal  model  in 
gilt  and  chrome  :o  sell  at  £2-05 

The  Marby  75  range  consists  of  a 
plastic  polarising  sunglass  range  with 
prices  from  £1-24  to  £2-75;  metal  and 
metalised  polarising  (£2  05  to  £3-24) 
and  polarised  clip-ons  (£1-46).  They 
also  produce  three  mirror  lens 
sunglasses,  two  models  at  £2-90  and 
one  at  £0-65;  metal  and  metaliseci 
sunglasses  (£0-81  to  £2-90);  clip-ons 
(£0-59);  and  plastic  frame  sunglasses 
(£0-38  to  £3-40). 

The  polarising  and  fashion  models 
feature  iridescence  and  multi-colcur 
frames,  and  graduated  lenses  in  plastic 
and  metal  frames.  Marby  also  have  a 
night-driving  sunglass  (£160.) 

Their  children's  range  consists  of  four 
types  —  model  50001  (£0-15);  SN32 


Model  10091 PP  £1-15. 


Model  10163PP  £1-15. 

(£0-18);  107  (£0-10)  which  comes  on 
its  own  header  card  containing  12 
models,  and  140  (£0-22).  Marby  also 
supply  sunglass  cases  (£0-24). 

For  1975,  they  have  produced  a  new 
counter  display  stand  which  comes  pre- 
packed with  4-doz  assorted  metal, 
polarised  sunglasses  (£80-10  trade). 

Marby  Ltd,  Unit  5,  49A  Oxford  Road, 
London  N4  3EY. 


Half  Primetta  range 
is  new  designs 


It  is  three  years  since  the  introduction 
of  the  West  German  Primetta  range  by 
Gay  Designs.  This  year  the  range  has 
been  increased  to  include  some  30 
plastic  models  and  19  metals  —  more 
than  half  of  which  are  new.  It  offers  a 
choice  of  four  lens  types:  BS77  tempered 
glass;  CR39  plain  and  graduated  tint; 
polarising;  and  Ultrasun  tempered 
photochromic. 

Plain  and  two-lone  degrade  crystal 
colours  are  strongly  featured  in  the 
plastics  as  can  be  illustrated  by  model 
3074  (£2-50)  which  comes  in  topaz/ 
champagne  or  green/topaz  degrade 
colour  combinations  and  is  fitted  with 
BS77  tempered  giass  tan  lenses.  Or  for 
a  "total  eye"  look,  model  3380  (£4-50) 
has  a  light  ice  blue  frame,  or  red/blue 
crystal  degraae  frame  with  CR39 
graduated  tint  smoke  lenses. 

Gilt  or  nickel  finishes  are  applied  to 
most  metal  frames  and  some  of  the 
more  expensive  lines  are  finished  in 
chrome.  Two  styles  strongly  tipped 
for  this  year  are  model  7480  (£5-95) 
a  lightweight,  semi-aviator  style  finished 
in  chrome  with  smoke  polarising  lenses, 
and  model  7470  (£11  95)  which  has  a 
"classic"  frame  in  a  chrome  finish  with 
Ultrasun  photochromic  lenses. 

A  magazine  advertising  campaign 
using  the  theme  'Primetta  protects" 
is  planned  for  the  spring  and  summer 
and  there  are  illuminated  and  non- 
illuminated  stands  for  counter  and  floor. 
Gay  Designs  Ltd,  160  Vauxhall  Bridge 
Road,  London  SW1V  2RA 


Solabra 
lead  with 
Photosun 

The  main  feature  of  the  Solabra  '75 
collection  is  a  range  of  five  Photosun 
lens  sunglasses.  The  sunglasses  have 
gilt  metal  frames  and  there  are  two 
models  at  £5-65  and  three  at  £6-20. 
Each  Photosun  sunglass  is  supplied  in 
a  free,  transparent  case  and  with  each 
one  dozen  purchased  a  free  fold-away 
counter  display  stand  will  be  supplied. 

The  Solabra  collection  consists  of  two 
ranges  —  the  popular  selection  and  the 
polarised  selection.  The  popular 
selection  offers  some  50  styles  all 
priced  under  £1  -25.  The  range  includes 
plastics  in  shell  and  assorted  gradient 
frames  —  all  under  £100  —  gilt 
and  nickel  metals,  and  a  section  of  five 
sunglasses  with  silver  mirror  lenses. 

There  are  four  ranges  for  children 
that  come  with  their  own  header  card, 
each  holding  12  models. 

The  Solabra  polarised  selection 
features  both  plastics  and  metals  with 
prices  ranging  from  £1  -20  to  £2-70. 

There  are  three  units  available:  S14 
containing  the  popular  selection  of  13 
dozen  glasses  and  one  dozen  clip-ons 
that  has  a  free  counter  display  stand 
(£67-13  trade);  S10  unit  comprising  10 
dozen  assorted  metals  with  a  free 
counter  display  stand  (£84-86  trade); 
S23  unit  consisting  of  23  dozen 
assorted  sunglasses  and  two  dozen 
clip-ons  with  a  free  revolving  floor 
stand  (£130-88  trade). 

There  are  two  polarised  units  —  SP1 
holding  one  dozen  assorted  glasses 
(£16-67  trade);  SP2  holding  one  dozen 
plastics  (£15-47  trade). 

Three  "deals"  are  offered  to  the 
retailer.  Deal  A  offering  two  fold-away 
counter  stands  free  with  two  polarised 
units.  Deal  B  offering  one  counter 
display  stand  free  with  three 
polarised  units.  Deal  C  offering  one 
revolving  counter  stand  free  with  four 
polarised  units. 

L.  Braun  Ltd,  22  Cowper  Street, 
London  EC2A  4 AX. 

Top:  Model  10  £6-20  of  Photosun  range. 
Bottom:  Model  31S0  £1-25. 
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samco 


S.I.C.  Plastics  Ltd.,  Red  House  Road 
Croydon  CRO  3AQ  Tel:  01-689  5611 
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OLIVE -more  than 
just  good  looks 

Our  most  comprehensive  range  of  sunglasses  ever,  with  fashionable  new 
models  accounting  for  most  of  our  1  975  collection. 
NEW- Gradient  Polarizing  Lenses.  NEW-CR  39  and  CR  39  Gradient 
Lenses.  NEW-  each  sunglass  is  individually  ticketed  and  colour-coded  to 
display  box  which  corresponds  with  lens  type.  NEW-  Display  and 
packaging  to  offer  more  impact  than  ever  before  at  point  of  sale. 
In  addition  there  are  new  styles  with  Polarizing,  Tempered  Glass, 
Shatterproof,  Photochromic  and  Zeiss  Jena  Umbral  Lenses. 

1975  WILL  LOOK  GOOD  -  through  OLIVE  SUNGLASSES 

OLIVE  SUNGLASS  AND  TOILETRIES  DIVISION, 
ROYAL  SOVEREIGN  GROUP  LTD 

Britannia  House,  100  Drayton  Park,  London  N5  1  NA. 
Telephone:  01-226  4455. 


